
XTH PLACE

Political Speech (1/10)

AT&T made no speech for which scores could be given in this year’s evaluation. Minimal points are awarded for 
identifying climate change as key priority on its website.

Political Policy (0/15)

AT&T  also failed to demonstrate any leadership in Political Policy, having not used its considerable influence to support 
sustainable energy and climate change policies. 

AT&T received no Repetition Bonus (0/10).

Negative Lobby Penalty (-5)

AT&T is one of the few companies that receives negative points for advocacy, due to the penalty points assessed for its 
ongoing membership and support of ALEC, which is leading the effort to undermine clean energy and climate policies 

at the US State level.

Energy & Emissions Targets (3/5)         

AT&T has an absolute emissions reduction goal of 14% by 2014 from a 2008 baseline. Given the large amount of 
electricity that is used to power its network, AT&T has what is an effective Scope 2 intensity reduction goal for 2011 of 
17% reduction relative to data growth compared to 2010. 

Mitigation Strategies (3/10)

AT&T is making modest improvements in reducing its energy footprint through gains in efficiency. While it is important to 
start somewhere, AT&T should increase the ambition of its mitigation efforts, including a much stronger effort to power 
its telecommunications infrastructure with renewable energy.

Infrastructure Siting Policy (1/5)

Despite having performed some site sustainability analysis for data centres, AT&T earns only 1 point for infrastructure 
siting leadership, as it does not prioritise access to renewable energy in any meaningful way.  

Product Efficiency & Supply Chain Footprint (2/5)

AT&T takes a step forward with the development of its Eco-Rating program for the mobile handsets it sells, providing 
customers with basic ratings system across five criteria areas.  

Energy Savings Calculations (6/10) 

AT&T continues to score in this criteria for its telepresence case study written in conjunction with the Carbon Disclosure 
Project. AT&T has also begun to expand its solutions offerings for home energy management, but the company needs 
to increase its Solutions transparency for emissions avoided by including pre- and post-intervention data. 

Public Metrics (6/10) 

AT&T published a report “ICT Sustainability Modeling” with its video conferencing solution as the model. The report 
provides useful and easy-to-read blueprints for measuring IT solutions and should advance the conversation of 
methodological standards industry-wide. AT&T should also strive to include more energy impacts (such as embedded 
energy in the equipment it uses) in its net analysis of emissions savings.  

Investment (2/10)

AT&T is clearly investing in IT solutions, as referenced above, and is also partnering with a number of companies on 
smart grid applications, such as Petra Solar and Current Group, but thus far appears to lack the same ambition to 
scale up these investments as demonstrated by other telecom companies. With a market cap hovering in the top 20 of 
all global companies, AT&T can afford to take a Google-sized bite of the renewable energy market.

Future Savings Goal (0/10)

AT&T has not set a future savings goals for the amount of emissions it will save with its services and products.

AT&T unfortunately ranks in the bottom quartile of this leaderboard, falling 3 points from its inaugural ranking last year, 
and losing ground to other telecoms companies, including US newcomer Sprint. While AT&T received an increase in 
points in Energy Impact, this is more than offset by its decline in advocacy leadership, including receiving 5 penalty 
points for its membership with the American Legislative Exchange Council (ALEC).

AT&T scores slightly higher in the Energy Impact category for taking a larger initiative to understand its product and 
supply chain emissions. AT&T has the potential to score higher in this category with a more aggressive infrastructure 
siting policy that states a preference for renewable energy.

AT&T has the potential to establish itself as an important clean energy leader within the IT sector. It should begin by 
withdrawing its support from ALEC, an organisation that promotes many state bills designed to undermine critical 
policies to increase renewable energy and combat climate change. AT&T should then use its considerable influence 
among government decision-makers - the company ranked 10th in federal corporate lobbying expenditures in the US 
in 2012, spending over $17m US dollars - to push for policy changes that would unlock the kind of IT energy savings 
potential identified in the SMARTer2020 report that AT&T sponsored.
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http://www.google.com/url%3Fq%3Dhttp%253A%252F%252Fwww.att.com%252FCommon%252Fabout_us%252Ffiles%252Fcsr_2012%252Fclimate_policy.pdf%26sa%3DD%26sntz%3D1%26usg%3DAFQjCNEYYs1dojpLaXJGmHMK0wwwm-s2Cw
http://www.att.com/gen/general%3Fpid%3D22653
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