
XTH PLACE

This is Sprint’s first appearance in the Leaderboard, and Sprint debuts as the top scorer among telecommunications 
operators, including its potential parent company SoftBank, who was last year’s Leaderboard’s star newcomer. This 
high score is a result of Sprint’s leading work on climate and energy advocacy, as well as a robust and ambitious 
strategy to reduce its greenhouse gas footprint. Sprint still has significant room for improvement in offering climate 
saving solutions. With Japan-based SoftBank aiming to acquire a 70% stake in Sprint in 2013, it will be interesting to 
see how the potential acquisition will impact both their respective environmental and sustainability commitments and 
policy advocacy.

Energy Savings Calculations (3/10)

Sprint offers evidence of a number of solutions, ranging from smart grid applications to transportation efficiencies 
driven by its products and services. However, the company offers scant data about the quantifiable greenhouse gas 
(GHG) emissions provided by its solution offerings; it should be more transparent with its case study data.

Public Metrics (0/10)

Similar to its savings calculations, Sprint’s lack of hard numbers is coupled with a lack of transparency about the 
metrics and assumptions it used to claim emissions savings from Sprint’s solutions.

Investment (2/10)

Sprint earns points here for its direct renewable energy and power purchase agreements, as well as evidence that it is 
investing money in IT solutions that drive energy efficiencies. The company should parse out in more numerical detail 
its investments in renewable energy and climate saving technologies.

Future Savings Goal (0/10)

Sprint has not articulated a future goal for reducing GHG emissions through its products and services.
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Political Speech (5/10)

Sprint was vocal on the need for Congressional leadership on a number of issues, specifically calling for support for 
continuing the wind production tax credit (PTC). 

Political Policy (11/15)

Sprint seems to understand that meeting its renewable energy goals requires strong policy incentives for more 
renewable energy production. Sprint took a leadership role on multiple occasions in 2013, lobbying the US Congress to 
extend the wind production tax credit (PTC) by advocating for congressional leadership on the issue.

Repetition Bonus (3/10)

Sprint took the fight for the wind PTC even further by sending its sustainability and government affairs staff to lobby 
on this issue directly. Sprint’s work here provides a great example of the type of climate leadership needed from IT 
companies. 

Sprint has received no Negative Lobby Penalties.

Energy & Emissions Targets (4/5)

Sprint has the most robust GHG emissions reduction target of any US telecommunications company. The company 
set a goal to reduce GHG emissions in absolute numbers by 20% by 2017, compared to a 2007 baseline. Additionally, 
Sprint’s goal does not include any offsets for renewable energy. 

Mitigation Strategies (8/10)

Sprint clearly articulates its three-pronged approach to GHG emissions mitigation: reduce the need for additional 
energy, improve energy efficiency, and increase the use of renewable energy. Given that almost 90% of Sprint’s GHG 
footprint comes from electricity usage, the focus on renewable electricity is critical. Sprint states clearly its preference 
for long-term power purchase agreements (PPAs) over renewable energy credits (RECs), and it should continue to 
invest in renewable PPAs. 

Infrastructure Siting Policy (3/5)

Sprint has set a goal for renewable energy use – and that modest goal should be met and increased as soon as 
possible. The company has stated a preference for renewable energy and has invested in widespread deployment of 
fuel cell technology as backup power for its cell tower sites. 

Product Efficiency & Supply Chain Footprint (4/5)

Even with data growth, Sprint has achieved energy efficiencies and has set additional mid-term efficiency goals for 
2016. Sprint has undergone a significant accounting of its Scope 3 emissions, and is seeing modest reductions over 
the past few years of the supply chain emissions it has been tracking. Sprint has yet to calculate and report on a few 
significant emission categories, including product use. Sprint can still do more, including setting an overall emissions 
reduction target, but the work so far leads other telecommunication companies.
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http://m2m.sprint.com/m2m-solutions/smartgrid-utilities
http://www.ceres.org/press/press-releases/business-leaders-urge-congress-to-extend-renewable-energy-tax-credit
http://www.environmentalleader.com/2012/06/15/microsoft-sprint-call-for-extension-to-wind-power-tax-credit/
http://m.greenbiz.com/17574/show/631d885f5e31b6a736daa2c2ffa86346
http://m.greenbiz.com/17574/show/631d885f5e31b6a736daa2c2ffa86346
http://www.sprint.com/responsibility/ouroperations/climate_change/greenhouse-gas-emissions.html
http://www.sprint.com/responsibility/ouroperations/climate_change/renewable-energy.html
http://www.sprint.com/responsibility/ouroperations/climate_change/renewable-energy.html%23hydrogen
http://www.sprint.com/responsibility/ouroperations/climate_change/energy-efficiency.html
http://www.sprint.com/responsibility/ouroperations/climate_change/scop3emissions.html

