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PANASONIC hodnoceni = 3.6/10

Spole¢nost Panasonic obsadila s 3,6 bodu spole¢né 9. misto se Sony. Je to pfedevsim diky nizkému skoére v kategorii energie, nebot firma neuvadi zadné
konkrétni cile snizovani svych provoznich emisi sklenikovych plynt. Panasonic si stanovil pouze obecné cile, které zahrnuji mimo jiné i emise vzniklé v
pribéhu celého zivotniho cyklu vyrobku. Spoleénost nakonec ziskala nékolik bodu v této oblasti, nebot se ji podafilo snizit provozni emise. Panasonic by se
mél zaméfit zejména na planované snizovani emisi sklenikovych plynd — absolutni i relativni — a stanovit si ambiciézni cile sméfujici ke snizeni provoznich
emisi nejméné o 30 % do roku 2015. Zarover by mél do roku 2020 podstatné zvysit vyuzivani obnovitelné energie. Plan firmy na podporu Cisté energie
sice zahrnuje energetickou efektivitu a vyuzivani obnovitelnych zdroju energie, nestanovuje vSak Zadné konkrétni cile. Spole¢nost Panasonic vypracovala
program na uUsporu energie, avSak v souasné dobé vyuziva jen v minimalni mife obnovitelné zdroje. Panasonic uvadi externé ovéfené informace
o0 mnozstvi provoznich emisi sklenikovych plyn(, nikoliv vSak o emisich, které vznikly v souvislosti se sluzebnimi cestami.

V kategorii vyrobky patfi Panasonic k firmam s nejlepSimi vysledky. Dosahuje vysokého poctu bodi v kategorii Zivotniho cyklu vyrobkd, nebot poskytuje
informace ozaruénidobé anahradnichdilech, stejné tak jako pfiklady inovaci, jejichZ cilem je delSi Zivotnost vyrobkd. Mnohé vyrobky neobsahuji polyvinylchlorid
(PVC) a spolec¢nost planuje odstranit PVC a bromované zpomalovace hofeni (BFR) z notebookd a mobilnich telefonti do konce roku 2011. Tento zavazek se
v§ak nevztahuje na vSechny vyrobky. Spole¢nost uvadi miru vyuziti recyklovanych plastd, neupfesriuje vSak, zda se jedna o plasty post-spotfebitelské. V oblasti
energetické ucinnosti svych vyrobkd dosahuje nejvy$siho mozného poctu bodd; uvaditotiz, ze 100 % jejich televizorl odpovida nejnovéjSim standardim Energy
Star, a dokonce prekracuje pozadavky na spotfebu energie v pohotovostnim rezimu. Panasonic riskuje udéleni trestného bodu v pfistim vydani privodce,
jelikoz je ¢lenem pramyslove asociace proti pfisnym standardum energetické efektivity. Je nutné, aby se od takové zpatecnické pozice jasné distancovala.

Co se tyce kategorie trvalé udrzitelnosti, Panasonic uvadi hodnoty emisi sklenikovych plyn(i ze svého dodavatelského fetézce, a od pocatku svého
programu v roce 2009 dosahl dokonce jistého snizeni. Program zpétného odbéru zastaralych vyrobkd Panasonicu nefunguje celosvétové a nezahrnuje
v&echny skupiny vyrobku, nicméné toto neplati pro pocitace. Spole¢nost vypracovala detailni program odpovédného pfistupu k chemickym latkam, i kdyz ne
ve véem odpovida zavazkim spole¢nosti. V oblasti eliminace krvavych nerost( firma sice Zada své primarni dodavatele komponentl a materiall, aby ovéfili
zdroje nerostd pouzitych v dodavkach, nicméné je zapotfebi, aby dale rozvijela tento program. Panasonic ma sice smérnici o vyuzivani papiru s certifikaci
FSC, nevylu¢uje vSak dodavatele, ktefi se podileji na odlesfiovani a nezakonné tézbé dreva.

Celkové bodové ohodnoceni PANASONIC

NULA NizKE

Zverejiiovani udaju o vlastnich
provoznich emisi sklenikovych plynt

Cile snizovani emisi sklenikovych
plynt a jejich dosahovani

Plan pro vyuzivani ¢isté
elektrické energie

Prosazovani politiky vyuzivani
Cisté energie

Energeticka efektivita vyrobku

Nepouzivani rizikovych latek
ve vyrobcich

Pouzivani recyklovanych plasti
ve vyrobcich

Zivotni cyklus vyrobku

Opatieni ke snizovani spotreby
energie v dodavatelském retézci

Odpovédné nakladani s chemickymi
latkami a jeho prosazovani

Politika a praxe v oblasti udrzitelného
ziskavani vlaken pro vyrobu papiru

Politika a praxe zabranujici
vyuzivani krvavych nerostl

Dobrovolné provadény efektivni
zpétny odbér tam, kde nejsou
zavedené normy pro recyklaci

Disclose own operational GHG
emissions

Panasonic gives an overview of its global
emissions from the whole life cycle of its
products. More information.

Emissions of GHGs from production activities
were 4 million tons CO,,-e in 2011, slightly
higher than 3.94 million tons in 2010.
More information.

Emissions from GHGs other than CO, were
14,000 tons. More information.
Emissions of GHG from non-manufacturing
sites were 171,000 tons CO,-e in 2011.
More information.

Panasonic also reports in detail on its

GHG emissions from logistics, and on the
introduction of ‘eco-travel’ company cars,
but not on GHG emissions from business
travel. More information.

Independent Assurance report and
calculating standards.

Panasonic provides background information
and analysis on the source of its GHG
emissions. For more points it needs to report
its GHG emissions from business travel.

Product Energy Efficiency

Panasonic aims to reduce GHG emissions
through energy saving products by 32 million
tons in fiscal 2012 and 45 million tons

in fiscal 2013. In fiscal 2011, Panasonic
achieved reductions of 31.17 million tons,
largely due to the Japanese government’s
€co-point incentive programme.

More information.

100% of 2011 TV models (44 models) meet
ENERGY STAR requirement (ver. 4.2) for both
on-mode and standby power requirements.
36 models exceed the standby power
requirement by 80% and the remaining

8 models exceed by 70%. 2011 TV

models exceed the on-mode requirements
by approx. 36% on average and a
representative LCD model, TC-L37E3
exceeds by 59%. All (100%) of 37 notebook
series currently available qualify for ENERGY
STAR requirement (ver. 5.2). (ENERGY

STAR qualification based upon Total

Energy Consumption (TEC) calculations in
kilowatt hours per year (KWh)). Its notebook
computers are approx. 25% better than
ENERGY STAR TEC requirements on average.
More information.

TVs have other power saving functions.
More information. (only in Japanese)

PCs have a peak load time control system.
More information. (only in Japanese)
However, Panasonic is a member of [Tl and
CEA, industry associations that recently
made comments against stricter energy
efficiency standards (a. the inclusion of
computers and servers; b. comments
against battery chargers systems regulation,
respectively) in the scope of the California
Appliance Efficiency Regulations. Panasonic
needs to reiterate its support wherever
possible for more stringent energy efficiency
standards for all electronic products. It
needs to distance itself from such regressive
positions or risk incurring a penalty point in
future editions of the Guide.

PANASONIC Detailed Scoring

Energy

GHG emissions reductions and
targets

1/8

Panasonic will endeavor to ensure that

CO, emissions from its entire business
operations—not only from its own
production activities but also from the use
of its products by customers—peak out

by 2018. As a result of product energy
efficiency, use of renewable energy and
reduced emissions from operations, CO,
emissions from its entire business operations
were reduced by 35.18 million tons in fiscal
2011. Panasonic aims to increase this
amount to 37 million tons and 50 million
tons in fiscal 2012 and 2013, respectively,
and eventually to 120 million tons in fiscal
2019. However, specific figures for the
reduction of GHG emissions from operations
are not provided. More information.
Panasonic achieved 0.84 million tons in
CO, emissions reductions in its production
activities by fiscal 2010, far exceeding its
target of 0.3 million tons from fiscal 2007
(per base unit). In fiscal 2011 this increased
to 2.11 million tons. Absolute quantities of
GHG emissions reduced from 4.59 million
tons in 2006 to 4 million tons in 2011.
More information.

Panasonic’s approach needs to focus
specifically on its planned reductions of
GHGs — both absolute and relative. It needs
to set ambitious targets and aim to reduce
its own GHG emissions by at least 30% by
2015 for its operations and dramatically
increase renewable electricity use by 2020.

Greener

Avoidance of Hazardous
Substances in Products

2/5

All mobile phones (sold in Japan only) have
been PVC-free (excluding internal wiring in
a charger) from FY2005 models onwards.
Since April 2007, Panasonic has been selling
PVC-free notebook computers (excluding
separate AC cord), in Japan only. There

are many examples of PVC-free models,
including healthcare products and LED panel
display units. Panasonic gives examples of
fluorescent ceiling lamps that are free of
BFRs — & are manufacturing halogen-free
printed wiring boards for certain applications
and markets. Panasonic needs to show
progress by bringing new PVC and BFR

free products onto the market. Panasonic
still plans to eliminate the use of PVC in
notebooks by the end of 2011 globally,

but notes that there are technical issues to
do with the development of PVC-free AC
cords. All new models of mobile phones

and computers should be free of BFRs by
end of 2011, but there is no commitment to
eliminate BFRs and PVC from Panasonic’s
whole product portfolio.

Panasonic has replaced PVC with a
substitute for internal wiring of all products
for the Japanese market by end of March
2009 and globally by end of March 2011.
However, 54% of products — such as
washing machines, are exempted due to
technological problems, and the commitment
is limited to internal wiring.

More information here and here.
Panasonic states that its commitment to
eliminating PVC will reduce or eliminate

the use of phthalates, used primarily as
softeners in PVC. But what about other
applications of phthalates e.g. in adhesives?
Likewise, use of antimony trioxide will

be reduced as BFRs are eliminated. No
timelines are given. There is no reference to
or plan to phase out the use of beryllium and
compounds. More information.

Clean Electricity Plan (CEP)

2/8

Formulas are given for increasing use of
renewable energy, reducing emissions from
operations and increasing product energy
efficiency, as part of Panasonic’s goal to
peak out’ by 2018, but no specific targets
are given. More information.

Panasonic now provides a figure for the
amount of renewable energy used globally;
in fiscal 2011 it was 2,190,000 kWh.
Previously it reported that the renewable
energy consumed in Japan in fiscal 2010
was 173,000 KWh, up from 53,000 KWh
in fiscal 2009. The figure isn’t given as

a percentage of electricity consumption;
however, this is a tiny proportion of its
electricity consumption. To further promote
energy conservation and reduce CO,
emissions, from fiscal 2011 Panasonic has
selected “Top Runner Factories” as a model,
which create three year implementation
plans for energy conservation and use

of renewable energy. Innovations and
techniques are then shared with other
factories. More information.

Panasonic has been implementing an
energy conservation project at its factories in
Malaysia since fiscal 2005.

More information.

An example of renewable energy use at
Kasai Green Energy Park is given.

On July 1, 2011, Panasonic established its
“Corporate Electricity Saving Division” in
response to the change in electricity supply
situation caused by the Great East Japan
Earthquake. More information.

Products

Use of Recycled Plastic in
Products

1/3

Panasonic used approx. 6,000 tons of
recycled plastic for its products in fiscal
2011. It's not clear whether this also
includes post-industrial recycled plastics.
More information.

Panasonic gives some examples where
recycled plastics are used in products. Total
usage of plastics in fiscal 2010 for washing
machines and refrigerators was 27,179
tons including 3,759 tons of recycled resin
including that recycled within production
processes. The ratio of recycled resin usage
was 13.8%. More information.
Panasonic needs to provide a target and
timeline specifically for increasing use of
post-consumer recycled plastic and clarify
the proportion of post-consumer recycled
plastics used in its data.

Clean Energy Policy Advocacy

0/8

Panasonic is actively engaged in various
partnerships and communications with
governments, through direct communication
and participation in concrete projects. Some
examples are given below. Dialogue with
key stakeholders in Europe.
Participation in Singapore International
Energy Week 2010.

Sustainable Smart Town Project in
Fujisawa, Japan.

More information.

Asia’s First Test-bed Project on Total Energy
Solutions for Public Housing.

More information here and here.
Panasonic in general supports the GHG
reduction target of 25% by 2020, announced
by the Japanese Prime Minister, the adoption
of the year 1990 as the baseline year

and the need for industrialised countries

to reduce emissions by 30% by 2020.
Panasonic supports the view that global

GHG emissions must peak out around ten

to fifteen years from now. Panasonic needs
to support the call for GHG emissions to
peak by 2015; for industrialised countries to
reduce emissions by AT LEAST 30%.

More information.

Product Life-Cycle

Spare parts are available for 8 years for TVs
and 6 years for PCs. Warranties are 1 year.
(in Japanese) More information.

PCs use a battery economy mode function
that limits battery up to 80% and increases
the battery life 1.5 times.

(in Japanese) More information.

The EVOLTA battery (primary battery) is the
world’s longest lasting battery.

The rechargeable battery has up to 1600
charging cycles.

Panasonic launched a wireless charging
pad for mobile phones, smart phones and
games and can be used universally as long
as devices are compatible with the global
standard. It removes the need for separate
charges and wires. More information.
(only in Japanese)

Panasonic released a range of LED lighting
with a wide light distribution angle which is
almost equivalent to angle of incandescent
lights, with a service life of 40,000 hours.
More information.

Plasma panels in VIERA TVs last the
equivalent of 100,000 hours (30 years at 8
hours a day). More information.
Panasonic is rewarded with 2 points for
providing this information.

For maximum points its warranties need

to be longer; it also needs to show some
innovative measures that increase lifespan
and durability of whole product systems,
rather than only individual parts.

Sustainable Operations

Measure and reduce
energy consumption in
the supply chain

2/5

Panasonic manufactures many of
its products in its own factories and
emissions from these are reported
above (E1).

Panasonic asked suppliers
belonging to Panasonic Kyoeikai
(small and medium sized
enterprises supporting the
Panasonic Group’s production
activities) to identify and reduce
their CO, emissions. In response,
about 150 suppliers began
conducting the necessary activities
in fiscal 2009, and although
overall emissions increased in
fiscal 2011 year on year due to
various factors, overall, the CO,
emissions of suppliers decreased
by about 11% compared with
emissions prior to the launch of
the project. Panasonic intends

to identify total CO, emissions
from the entire supply chain in

the future. As the first step, it

will cooperate with suppliers and
materials manufacturers with high
volumes of emissions. In order to
supply products to Panasonic these
suppliers will need to identify the
amount of CO, they have emitted.
More information.

Chemicals Management
and Advocacy

2/5

Panasonic refers to the
precautionary approach to
hazardous substances as defined
by the Rio Declaration and

aims to voluntarily reduce or
discontinue their use in case of
any environmental risks. However,
Panasonic makes no mention of
the need for RoHS 2.0 to adopt

a ban on organo- chlorine and
bromine compounds (at least PVC,
CFRs, and BFRs within 3-5 years),
as well as an end-of-life focused
methodology for adding future
substance restrictions.

More information.

Pansonic’s web pages on
chemicals management contain a
lot of detailed information.
Summary explanation on
management of chemical
substances.

More information.

Chemical Substances Management
Rank Guidelines Ver. 8 (for
Products). Only specified BFRs are
listed, despite the commitment to
phase out BFRs in mobile phones
and computers by the end of 2011.
More information.

Also see Chemical Substance
Management Rank Guideline

for Factories Ver.4. Substances
restricted for use in products (eg.
PVC) are not listed.

Also, beryllium alloys are listed

for ‘reduction’ and beryllium is
‘prohibited’, whereas it is not listed
in the Guidelines for Products.
More information.

Policy and practice on
sustainable sourcing of
fibres for paper

1/3

In 2008 Panasonic agreed a policy
with WWF to use FSC certified
paper, with the aim of using 100
tons by 2010. See Eco Ideas
2009, p.42.

Panasonic created the Panasonic
Group Green Procurement
Guidelines for Wood to conserve
biodiversity and sustainable
resource usage after thorough
consultations with WWF Japan.
The Guidelines divide various wood
and wooden materials that may

be procured into three categories.
Panasonic reports on the
percentage of wood and wooden
materials used and its progress.

It aims to reduce its procurement
of Category 3 wood & wooden
materials — those that are not
confirmed to be legally logged - to
nearly zero by fiscal 2013.

More information.

Panasonic needs to develop a
paper procurement policy which
excludes suppliers that are involved
in deforestation and illegal logging
and sets specific targets to reduce
paper use and increase use of
recycled and FSC fibres.

Policy and practice on
avoidance of conflict
minerals

1/5

Panasonic provides details of its
participation in a pilot project to
implement the OECD guidance on
conflict minerals. In February 2011
it requested its primary component
and material suppliers to verify the
sources of minerals used in their
supplies. More information.

It has not yet published smelters
or suppliers, however, as several
companies have already done.

In February this year, Panasonic
requested its primary component
and material suppliers to verify

the sources of minerals used in
their supplies, but it is unclear
whether this constitutes an audit
or not. Panasonic is active in the
EICC smelter audit process but
does not have an internal policy
for suppliers on conflict minerals.
It has not signed up to the Public
Private Alliance, made a statement
on the need for a multi-stakeholder
certification process or publicly
committed to implement the OECD
due diligence guidelines. Panasonic
did not issue a statement in
support of the legislation before it
passed, or against the Chamber of
Commerce lawsuit. It did not join
the multi-stakeholder submission
to the SEC on conflict minerals.
Panasonic has not responded to
requests for meetings on conflict
minerals and deleted comments
on its Facebook page related to
conflict minerals in October 2011,
despite keeping spam messages
on its page.

Provides effective
voluntary take-back
where no EPR laws

Panasonic signed an agreement
to establish a joint company for
recycling business in Hangzhou,
China, in May 2011, for recycling
home appliances in China.

More information.

Voluntary take-back programmes
are not worldwide and do not

yet cover all Panasonic’s product
groups, mainly mobiles, PCs, TVs
and toner cartridges.

Panasonic’s recycling services

for PCs now offered in countries
where 95% of sales of new

PCs. Panasonic’s US take-back
programme is nationwide, includes
TVs, audio and video and is now
available in all 50 States at 310
drop-off points.

Information on the different
regions, including Europe, China,
India and Australia is provided.

In Australia Panasonic plans to
implement a National Television
and Computer Product Stewardship
Scheme in 2011. It also plans

to expand its programme in India
in FY 2011 across key cities in
India that include Mumbai, Pune,
Delhi, Kolkota and Ahmedabad.
Panasonic needs to continue to
expand its take-back to more
non- OECD countries and product
groups. More information here
and here.

Panasonic India gives information
about its voluntary take-back
for TVs in 3 cities in India.
Information to customers is
available in European countries
with EPR laws and for electronics,
batteries and toner cartridges

in US.

However, the information on

how to recycle is not always
easily accessible to customers.
No information is available to
consumers about the recycling
programmes in China and Japan.
Panasonic provides data on home
appliances and PCs recycled in
Japan in fiscal 2010 and recycling
quantities for the US (PCs, batteries
and other) and Korea.

More information.

For PCs. For Europe information
on recycling rates for 2007 - 2010)
based on current sales is provided
for 18 countries. Panasonic

has undertaken sample tests for
the return share of TVs in seven
European countries. Updated
recycling quantities for the US
and Korea are also provided. For
more points Panasonic needs to
calculate the quantities recycled
in relation to past sales for other
regions — the US and Korea as a
minimum - and establish a target
to increase the quantities recycled
More information.
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Vysvétleni k hodnoceni kritérii

Posledni verze naseho Pravodce zelenéjsi elektronikou srovnava
vyrobce elektroniky ve tfech oblastech: energie & klima, zelenéjsi
vyrobky a udrzitelny provoz.

Kritéria hodnoceni odrazeji pozadavky Greenpeace ur¢ené vyrobcim
elektroniky v nasledujicich oblastech:

Snizeni emisi sklenikovych plynl prostfednictvim energetické
ucinnosti a obnovitelné energie

Odstranéni nebezpecnych latek z produktt
Odpovédny zpétny odbér a recyklace starych vyrobkd *-
Ukonéeni pouzivani neudrzitelnych material(i pfi vyrobé a baleni

Predchozi verze priivodce hodnotily spole€nosti v nasledujicich
kritériich: chemickeé latky, elektronicky odpad a energie. Hodnoceni
podle verze ¢. 17 se liSi pfedevsim zafazenim jednotlivych
kritérii do novych kategorii (Energie & klima, Zelené&jsi vyrobky a
Udrzitelny provoz).

V oblastech, kde Greenpeace zaznamenalo urcity pokrok, byla
hromadna kritéria slou¢ena do jednoho souhrnného kritéria s
dlrazem na naplriovani predchozich zavazk(. V oblastech, kde
je potfeba, aby pramysl ucinil dalsi pokrok, pfedevsim co se tyce
energetické politiky i praxe, jsme prepsali a zesilili sou¢asna
kritéria. Do skupiny kritérii ,UdrZitelny provoz® jsme pfidali nova,
zaméfena na puvod papirovych vyrobk( a problematicky pGvod
nerostnych surovin (krvavé nerosty), a do kategorie ,Zelenégjsi
produkty” spadaji kritéria hodnotici Zivotni cyklus vyrobku.

V dusledku Uprav ve strukture kritérii se zménil i systém hodnoceni.
Podle slozitosti kritéria je mozné pfidélit maximalné 3, 5 nebo 8
bodl. V novém systému tak jiz nebude v zadném kritériu dvoji
bodovani. Maximum bod{, kterého Ize dosahnout, ¢ini 69, ziskané
body jsou pfevedeny na stupnici od nuly do 10.

Greenpeace klade dliraz na naléhavost boje s klimatickymi zménami
a snazi se vyrobce pfimét k tomu, aby zlepsili svou firemni politiku
ve vztahu k ochrané klimatu. Z tohoto divodu byla pfehodnocena
a aktualizovana energeticka kritéria.

Kritéria v kategorii Energie & klima

Kritéria, na zakladé kterych budou spole¢nosti vyhodnocovany:

1. Zverejnéni emisi sklenikovych plynt

2. Zavazek na snizeni vlastnich kratkodobych a dlouhodobych emisi
sklenikovych plynu

3. Plan ¢isté energie zahrnujici nar(stajici podil obnovitelné energie
a opatfeni ke zvySeni energetické ucinnosti a ke snizeni emisi
sklenikovych plynu

4. Podpora cCisté energie na narodni a nadnarodni urovni

Kritéria v kategorii ZelenéjSi vyrobky

Tato kritéria se zaméfuji na environmentalni aspekty elektronickych
vyrobkl v fadé oblasti:

1. Energeticka uc¢innost novych modell specifickych vyrobku
2.Vyrobky na trhu bez obsahu nebezpecnych latek

3. Vyuzivani jiz pouzitych a recyklovanych (post-consumer) plastl ve
vyrobcich

4. Zivotni cyklus vyrobku

Kritéria v kategorii Udrzitelny provoz

Tato kritéria zkoumaiji, jak spole¢nosti zohledruji béhem vyrobniho
procesu v ramci svého dodavatelského fetézce environmentalni
aspekty, a to az do konce zivotnosti vyrobku:

1. Snizeni emisi sklenikovych plynd v dodavatelském Fetézci u
hlavnich dodavatelli

2. Firemni politika, realizace a podpora odpovédného zachazeni s
chemickymi latkami

3. Firemni politika a praxe pfi vybéru surovin pro papirové vyrobky
4. Firemni politika a praxe nevyuzivani ,krvavych nerosta“

5. Odpovédnost vyrobce za dobrovolny zpétny odbér elektronického
odpadu

1.Tyto dvé oblasti spolu souvisi. Pouzivani $kodlivych chemickych latek v elektronice nasledné
témér znemoznuje jeji recyklaci

Vysledné hodnoceni spolecnosti

Spole¢nosti maji moznost zlepsit své vysledky, nebot priivodce bude pravidelné
aktualizovan. AvSak z celkového hodnoceni budou odecitany trestné body

v pfipadé, ze Greenpeace Zzjisti, ze spolecnost Ize, pouziva praktiky dvojich
standardll nebo se chova jakkoli jinak nevhodné.

Upozornéni

Cilem ,Priivodce zelengjsi elektronikou* je vycistit odvétvi elektroniky a pfimét
vyrobce k prevzeti odpovédnosti za cely Zivotni cyklus jejich produktd, véetné
elektronického odpadu, ktery jejich vyrobky tvofi, a také za spotiebu energie a
provoz jejich vyrobkd.

Privodce nehodnoti spole¢nosti na zakladé pracovnich norem, socialni
odpovédnosti ani Zadnych jinych kritérii, ovSem uznava, Ze jsou pfi vyrobé

a pouziti elektronickych vyrobkl dulezita.

Zmény v hodnoticim privodci

Poprvé byl ,Privodce zelenéjsi elektronikou” vydan v srpnu 2006. Na zakladé
firemni politiky a vztahu k jedovatym chemikaliim a recyklaci v ném bylo

telefon(.

V Sestém vydani priivodce jsme pfidali vedouci vyrobce televizi, jmenovité
spolecnosti Philips a Sharp, a rovnéz vyrobce hernich konzoli Nintendo a
Microsoft. Ostatni vedouci znacky na trhu v oblasti vyroby televizi a hernich
konzoli jsou jiz také v privodci zahrnuty.

V osmé edici jsme zpfisnili néktera existujici kritéria zaméfena na oblasti
jedovatych chemikalii a elektronického odpadu a ke kazdé z nich jsme pfidali
dalSi kritérium. Dale jsme pfidali pét novych kriterii do oblasti energie. Ve
Ctrnactém vydani byla zprisnéna kritéria pro princip pfedbézné opatrnosti.
Sedmnacté vydani jiz vyslo v pfepracované verzi, aby privodce Iépe
zohledrioval priority kampané a poskytoval komplexnéjSi hodnoceni v oblastech,
ve kterych vyrobci elektroniky ovliviiuji Zivotni prostfedi. Kritéria tak byla
zarazena do novych kategorii: Energie & klima, ZelenéjSi vyrobky a Udrzitelny
provoz. Rada prvk(i z predchozich kritérif zlistava, avéak byly usporadany a
aktualizovany s vétsim zamérenim na konkrétni opatfeni spi$ nez na zavazky.

Nyni prdvodce hodnoti 15 pfednich vyrobcl osobnich pocitaéd, televizi,
mobilnich telefond. Fuijitsu, vyrobci hernich konzoli Nintendo a Microsoft jiz
nejsou zarazeni a vyrobce mobilnich telefon Motorola byl nahrazen spole¢nosti
RIM.

Posledni verzi priivodce naleznete na: www.greenpeace.cz

Spoleénosti Sony byl z celkového hodnoceni pfidélen trestny bod za
jeji nesouhlasné vyjadieni k normam energetické ucinnosti v Kalifornii
(konkrétné CA Title20 Battery chargers systems a SB 454: Enforcement
of energy efficiency appliance standards).

Spolecnosti Sony a LGE jsou vedeny jako klienti Asia Pulp & Paper
(APP), ktera je zodpovédna za nelegalni tézbu dfeva a odlesfiovani

v Indonésii. Spole¢nosti Sony a LGE by se mély okamzité a verejné
zavazat k ukon&eni pouzivani papiru nebo balicich potfeb poskytovanych
spolecnosti APP, jinak riskuji dalsi trestné body v pfistim vydani
pravodce.

Spolecnosti, které jsou ¢leny obchodnich asociaci ITI a CEA, byly
upozornény, Ze riskuji udéleni trestnych bodd v budoucich vydanich
privodce - to se tyka vSech hodnocenych firem kromé spoleénosti

Sony Ericsson, LGE a Acer. V posledni dobé tyto primyslové asociace
vznesly pfipominky proti pfisnéjSim normam energetické U¢innosti v rdmci
kalifornskych pFedpist o ucinnosti spotrebicl (zahrnuti pocitacli

a server(, namitky proti pravidlim v systému dobijeni baterii). Je nutné,
aby se firmy distancovaly od takovychto postoji a kdykoli byly s to vyjadfit
podporu pfisnéj§im standardiim energetické ucinnosti pro vSechny
elektronické vyrobky.

Trestné body dfive udélené spole¢nostem Toshiba, Samsung, LGE, Dell

a Lenovo za opusténi zdvazku odstranit PVC a bromované zpomalovace
hofeni byly témto firmam opét navraceny, protoze na trh uvedly vyrobky

bez téchto nebezpecnych latek.



www.greenpeace.org/greenerelectronics

