
XTH PLACE

Fujitsu’s score dropped 4 points in the latest edition of the Leaderboard, though it still earned 4th overall position 
in this year’s ranking. Fujitsu still possesses well developed case study data of its solutions with fairly transparent 
methodology, and is the leading company in terms of establishing ambitious and detailed goals for future carbon 
savings from its IT solutions. However, Fujitsu still has ample room for improvement in other key areas. Most 
importantly, the company should use its political capital to advocate for clean energy policies and measures to reduce 
emissions both globally and nationally.

Recreated PMS

Political Speech (6/10)

Fujitsu presented a number of political speech examples, but the company needs to go beyond general proclamations 
about the efficacy of IT savings and general presentations on the need for action on climate change. Fujitsu should 
engage in particular political campaigns, and support specific policies that will reduce CO2, such as when Fujitsu’s 
Hiroshi Takahashi advocated grid separation in Japan.

Political Policy (0/15)

Fujitsu submitted no relevant examples of applicable policy advocacy.

Fujitsu received no Repetition Bonus (0/10) or Negative Lobby Penalties.

Energy & Emissions Target (3/5)

Fujitsu had established a goal to reduce its greenhouse gas (GHG) emissions associated with manufacturing globally to 
6% below FY1990 levels by the end of FY2012. The company has not yet set a new goal, however.

Mitigation Strategies (2/10)

Fujitsu has technically increased the amount of renewable energy used in its operations, installing a miniscule total of 
343kW of RE in FY2011. Fujitsu should produce a more comprehensive strategy for reducing its operational footprint 
via efficiency measures, as well as increased clean energy purchasing, including a sizable direct purchase of renewable 
energy.

Infrastructure Siting Policy (1/5)

Fujitsu lists a number of attributes it uses for an environmentally friendly data centre, including significant advances in 
energy efficiency technologies. However, the company doesn’t set a preference for siting its data centres with access 
to clean, renewable sources of power.

Product Efficiency & Supply Chain Footprint (4/5)

Fujitsu’s consumer electronic products meet the latest Energy Star standards and an increasing number of its products 
meet its internal Super Green Products standard. Fujitsu has established a few goals about reducing emissions in 
particular parts of its supply chain (transport and distribution in Japan only) but has not fully disclosed its supply chain 
emissions nor set comprehensive reduction goals for its suppliers.

Energy Savings Calculations (9/10)

Fujitsu publishes a plethora of IT energy solutions, ranging from transport and shipping logistics to building efficiencies 
and manufacturing, with data from pre- and post-solution intervention. 

Public Metrics (8/10)

Fujitsu publishes extensive metrics that qualify the assumptions made in its solutions calculations. The company also 
contributes key personnel to working groups that establish uniform standards for IT solutions. Fujitsu showcases an 
EcoCALC, updated for 2012, with additional data to calculate CO2 reductions from the IT sector.

Investment (3/10)

Fujitsu lists a number of examples, though qualitative, as examples of its IT solutions investment. Given its solutions 
offerings, the company clearly is investing in IT solutions, but is only representing this as a part of its overall research 
and development budget, which has grown 18% in the past fiscal year. 

Future Savings Goal (8/10)

Fujitsu has had a future savings goal for its IT solutions for many years, so the company can both track its progress 
since 2009, and also set additional future savings goals. The company set a goal of 15 million tons of CO2 saved from 
its solutions from 2009 to 2012 and the company plans on setting an updated target in April 2013. 
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