
XTH PLACE

After making an impressive debut in last year’s Leaderboard, when it lead telecom operators with a 5th-place ranking, 
Vodafone unfortunately takes the biggest tumble in this year’s leaderboard, dropping 5 points to 8th place and allowing 
newcomer Sprint to take top honours among telecom operators. This was nearly entirely due to a sudden drop in its 
Political Advocacy leadership, as its Climate Solutions and Energy Impact leadership remain largely unchanged.

Vodafone maintains its 4th-place Solutions ranking, with strong case studies of  IT-enabled solutions and methodology 
that highlight the scalable potential of IT energy solutions. However, Vodafone maintains virtually the same level 
of leadership for managing the impact of its growing operations, putting it in the bottom half of companies on the 
Leaderboard and telecom operators. 

The loss of leadership in policy advocacy is surprising, given Vodafone’s strong support in the EU context for a 30% 
emission reduction target. Hopefully, the company will take renewed inspiration from fellow telecom operator Sprint, 
who helped set the bar for policy advocacy in its Cool IT Leaderboard debut.

Energy Saving Calculations (9/10)

Vodafone was among the top companies in demonstrating the effectiveness of IT energy solutions, providing several 
clear and detailed case studies, detailing pre- and post-intervention data and demonstrating real-world application 
of energy-saving IT solutions in three major areas identified in the Smart 2020 report: telecommuting, smart grid, 
and smart logistics, and a new case study showing potential benefits to the agriculture sector.  

Public Metrics (10/10)

Vodafone’s case studies included detailed consistent methodologies for measuring the net energy savings of its IT 
solutions, utilising the methodology established by GESI.

Investment (2/10)

While Vodafone is clearly increasing its investments in energy-related solutions offerings, the broader context 
illustrating its relative level of prioritisation of these investments is still missing.

Future Savings Goal (2/10)

Vodafone has established a carbon-saving Machine-to-Machine (M2M) goal of 10 million by 2013, having delivered 
6.4 million by the end of 2012.
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Political Speech (0/10)

Vodafone has made no relevant political speech about renewable energy or climate change in the past year. Vodafone 
should re-engage in the EU policy debate in the coming year, as the Commission looks to establish new greenhouse 
gas and renewable energy targets for a 2030 timeframe.

Political Policy (6/15)

Vodafone’s advocacy leadership was largely absent in 2013, with the clearest evidence of advocacy coming from a 
letter to UK Energy & Climate Secretary broadly calling for stronger leadership in supporting policies to help advance 
greater energy efficiency and deployment of renewable energy by the private sector.  

Vodafone received no Repetition Bonus (0/10) or Negative Lobby Penalties.

Energy & Emissions Targets (4/5)

Vodafone maintains a high score for its goal to cut its carbon footprint by 50% by 2020 from a 2006/7 baseline in mature 
markets and for a 20% reduction in CO2 per network node from a 2010/11 baseline by 2015 in emerging markets.

Mitigation Strategies (4/10)

While Vodafone acknowledges that its efficiency gains are currently not sufficient to keep it on track for its 50% CO2 
reduction goal by 2020 for mature markets, its rapid growth in developing markets has resulted in a drop in Vodafone’s 
overall percentage of renewable energy. A stronger mitigation plan – both on efficiency and renewable energy input – 
will be necessary for Vodafone to meet its target.

Infrastructure Siting Policy (0/5)

Vodafone still does not have an infrastructure policy that prioritises the use of renewable energy.

Product Efficiency & Supply Chain Footprint (3/5)

Vodafone has started an eco-rating scheme for mobile handsets, and has also started working with suppliers to reduce 
the carbon footprint of its supply chain. Both initiatives show significant promise, but need to be further established and 
extended to achieve a higher score.
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IT ENERGY IMPACT 1 1/25 =12th place
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http://www.vodafone.nl/Vodafone/pdf/businessinmotion/Carbon_Connections_%28Accenture%29.pdf
http://www.vodafone.com/content/dam/vodafone/about/sustainability/2011/pdf/connected_agriculture.pdf
http://www.aldersgategroup.org.uk/asset/download/597/1202%20Open%20Letter%20to%20Ed%20Davey.pdf
http://www.vodafone.com/content/index/about/sustainability/sustainability_report/issue_by_issue/environmental_footprint/performance_data.html%23f
http://www.vodafone.com/content/dam/vodafone/about/sustainability/2011/pdf/vf_eco-ratings_v2.pdf

