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8.1 The Potential

orld-wide experience
W from other countries has

shown how wind energy
can contribute to economic growth,
environmental and social benefits
by decoupling economic growth
from pollution levels and providing
skilled jobs in a clean industry.
European manufacturers from
Denmark, Spain and Germany have
dominated the wind turbine
manufacturing business for years.
Until the recent entry of a US
manufacturer, General Electric (GE),
European-owned companies
supplied the vast majority of the
ever—growing world market (for

example 90% of the market in
2002). This is a tremendous
success story which was made
possible by two key factors (1) a
strong domestic market in each
country and (2) dedicated national
and European R&D effort.

Based on a strong home market
Chinese companies have the
capability to become players not
only at home but in international
markets. Indeed many
commentators are expecting the
future market to include new
dominant players from Asia, but this
will not happen without a strong
domestic market.

Figure 8.1 Operational Goldwind turbines

A short—cut to a world market
position is to buy an existing world
class manufacturer. This is the route
taken by GE in their acquisition of
Enron Wind Corp. Since the
acquisition in 2002, GE has rapidly
moved into fourth place in the 2004
manufacturer rankings ?. Siemens
has closely followed suite with its
recent purchase of the Danish
manufacturer Bonus. Both these
companies already had strong home
markets.

China's strategies for wind power
development today — the legal
framework of the Renewable Energy
Law, growth in wind power capacity






