
Rolf Skar, Senior Forest Campaigner
Greenpeace
702 H Street, NW
Washington, DC 20001
  
March 18, 2011
  
Bob Eckert
Chief Executive Officer
Mattel, Inc.
333 Continental Boulevard
El Segundo, CA 90245-5012
  
  
Dear Mr. Eckert,
  
You may be aware that Greenpeace campaigns internationally to prevent deforestation.  
In addition to their importance for communities and biodiversity, forests hold nearly half 
of the Earth’s terrestrial carbon.  Emissions from deforestation – especially in the tropics 
– are responsible for more climate pollution than all of the cars, trucks, boats, planes 
and trains in the world combined.
  
In the Amazon and Southeast Asia, where deforestation has been particularly severe 
in recent decades, the expansion of commodity crops has been a main driver of 
deforestation.  Expanding soy, palm oil and pulpwood plantations have eaten into native 
forests and carbon-rich peatlands.  Downstream purchasers of these commodities can, 
through procurement standards and supplier engagement, play a key role in creating 
economic incentives to conserve remaining forests and improving land-use practices.  
In November 2010 the Consumer Goods Forum (CGF) recognized this fact, noting 
that “the consumer goods industry, through its growing use of soya, palm oil, beef, 
paper and board, creates many of the economic incentives which drive deforestation.”  
The CGF also pledged to work towards ending deforestation for these commodities by 
2020.
  
Greenpeace welcomes this commitment from the CGF and we encourage major 
companies buying key commodities to take supply chain action to tackle deforestation.  
As part of this work, we are now approaching industry leaders across a range of sectors 
to better understand what companies are currently doing, and are planning to do, to 
address deforestation.
  



To that end, I would be grateful if you can share information on what action your 
company is taking to ensure that purchases of relevant commodities (such as pulp and 
paper) are not contributing to deforestation:
  

● Has your company introduced a procurement policy that covers commodities 
linked to deforestation?

  
● Please summarize progress towards achieving your goals.

  
● Do your commitments also apply to companies manufacturing products for you 

(indirect suppliers, subsidiaries, etc)?
  

● Do commitments include extra due diligence in high-risk regions such as 
countries where illegal logging and failure to protect high conservation value 
areas are prevalent?

  
● If you do not yet consider these issues in your procurement decisions, do you 

have any plans to do so?
  
We would appreciate answers to our inquiries by end of Friday 15th April.  I am, of 
course, happy to make time to discuss issues relevant to our inquiries.
  
  
Sincerely,
  
  
  
Rolf Skar
Senior Forest Campaigner, Greenpeace
 


