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On the cover: Humback Whale Off the coast of Tonga
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Our Mission
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Greenpeace is the leading independent,
campaigning organization that uses
peaceful direct action and creative
communication to expose global
environmental problems and to promote
solutions that are essential to a green and
peaceful future. Greenpeace’s goal is to
ensure the ability of the Earth to nurture life
in all its diversity.

ISSN: 8899-0190. Unless otherwise noted,
all contents are © Greenpeace, Inc.If you are over age 70 ½, it is once again possible to make tax-free charitable

gifts from an Individual Retirement Account (IRA) and help Greenpeace be a
voice for the Earth.

Please contact Corrine Barr at 800-328-0678 or corrine.barr@greenpeace.org
for more information or if you have questions about how to make a transfer
from your IRA to support Greenpeace Fund.

Provided for informational purposes only and should not be considered legal,
accounting, or other professional advice.

Don’t let the
IRS
tax your
IRA

© Greenpeace/Andrew Davis
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I was eighteen
when I first saw
Greenpeace in
action. It was
1988. The footage
was roughly shot,

the camera unsteady, but the images were
unforgettable. In a dark and choppy sea, a
massive harpoon boat barreled down on a
whale, preparing to take aim. Suddenly, a
small inflatable boat with “Greenpeace” on
its side charged in between the hunters and
their prey. A cloud of smoke erupted from the
whaling ship’s cannon and a harpoon flew
just over the heads of the two Greenpeacers
defending the whale, the thick cable snap-
ping the water beside the inflatable.

I had never seen anything like it. I had never
seen people risking their lives on behalf of
another creature. I had never heard of “envi-
ronmental activism.”

It was, simply, inspiring. Immediately, I knew
what I wanted to do with my life. Within a
month I was volunteering for Greenpeace.

Eighteen years later, in 2006, I joined
the crew of the Greenpeace ship,
Esperanza, confronting the Japanese whal-
ing fleet in the Southern Ocean. I found
myself at the helm of an inflatable boat just
like I had seen in that footage, years before.
Shortly after, I became Actions Director,
overseeing the actions we deploy, the equip-
ment we operate, and the training of volun-
teer activists in the skills they need to take

non-violent direct action with us. I remain
humbled and honored to be working for the
world’s leading organization that employs
non-violent direct action, not only against the
whalers, but to protect our planet from the
threats of global warming, nuclear power,
toxic chemicals, and reckless deforestation.

Mahatma Gandhi described non-violent
direct action as “truth-force,” and pioneered
the technique during the successful cam-
paign for Indian Independence. From our
Executive Director on down, every
Greenpeace staffer and volunteer receives
thorough non-violence training so that they
can participate in our actions and create
positive change for the environment. It is
what folks join Greenpeace to do.

The stakes are too high to give up now. We
are committed to continue using non-violent
confrontation to raise the level and quality of
public debate, while exposing threats to our
planet, saving endangered wildlife, and find-
ing solutions. Whether it is on the high seas
of the Southern Ocean or hanging from the
smokestacks of power plants, Greenpeace
stands ready to take action. Your support
gives us the financial resources and the
moral authority to stand in the face of any
and all adversity. Thank you.

For a Green and Peaceful Future,

Nathan Santry
Actions Director, Greenpeace USA

©
G
re
en
pe
ac
e/
Je
re
m
y
S
ut
to
n-
H
ib
be
rt

Winter 2008 Update NL:magtemplate05  11/13/08  1:51 PM  Page 3



In 1975, a crowd of 30,000people gathered to see off
Greenpeace’s first-ever “Save
the Whales” campaign. On
board a rusted old fishing boat
called the Phyllis Cormack, a
brave band of volunteers set
sail for the dangerous
Southern Ocean to confront
the whalers head-on.

We haven’t looked back since.

The pictures and video
brought back by that first
Greenpeace crew sparked an
international outcry. After
several more campaigns, and
nearly a decade of intense
lobbying, the International
Whaling Commission finally
accepted a moratorium on
whaling in 1982.

But that has not stopped the
Japanese government from

Greenpeace activists are sprayed with water
hoses as they attempt to stop the transfer of
a minke whale from the catcher boat to the
Nisshin Maru, in the Southern Ocean Whale
Sanctuary off Antarctica.

A Proud Nation’s
Mark of Shame
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continuing its whaling under the guise of “scientific
research.” Over three decades after our first anti-
whaling mission, Greenpeace continues its commitment
to protecting these magnificent creatures.

In stark contrast to our early days, the Esperanza is the
first ship we’ve had that is fast enough to keep up with
the whaling fleets and equipped to handle the rough
waters of the Southern Ocean. The Esperanza has
enabled us to bear witness to every gruesome aspect of
the Japanese whale hunt.

First, catcher boats are dispatched from the factory ship
and, if unhindered by Greenpeace, they head out to find
a pod of whales.

Once the boats have spotted a pod, they take off after
them. The terrified family of gentle giants flee for their
lives. Eventually the whales grow tired and begin
coming to the surface for air more frequently. It is at
this point that the catcher boats herd one whale away
from the pod and the harpooner takes aim.

With a sickening thud, the harpoon explodes into the
whale’s back. While the Japanese insist otherwise, a
harpooned whale will suffer in agony for upward of half-
an-hour before it finally dies. The whale’s cries to its

family fill the air and, as any Greenpeace crew member
will tell you, it is the sort of cry that will haunt you for the
rest of your life.

Greenpeace has borne witness and broadcast this
tragedy to the world for decades, and we will continue to
show our proof of the barbarity that happens every year
in the Southern Ocean.

We have taken our fight to save the whales to the streets

Launched in February 2002, the Esperanza is the latest and largest vessel
in the Greenpeace fleet
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with our offices in Japan.

The real reason for Japan’s “scientific research” is that
large and wealthy corporations, with close ties to
government authorities, sell the whale meat that is
harvested for tremendous profit.

This past spring, Greenpeace activists, Junichi Sato and
Toru Suzuki, managed to successfully expose the scandal
to the mainstream media. But not without tremendous
personal sacrifice.

Instead of prosecuting the real criminals — whalers
blatantly violating the International Whaling Commission’s
ban — the Japanese courts went after Junichi and Toru,
holding them in prison for 26 days. The government’s
actions sparked a worldwide movement for their release,
with some 30 environmental and human rights organiza-
tions adding their names to a statement of protest.
Additionally, a quarter of a million Greenpeace supporters
wrote letters in support of the “Tokyo Two,” and sent them
to Japan.

Despite the efforts of the Japanese prosecutor, Junichi
and Toru have been reunited with their families, under
terms of house arrest, and are currently awaiting trial.

Greenpeace will do whatever it takes to stop the Japanese
and we are currently looking into new and creative ways to
put an end to whaling once and for all.

4

Greenpeace Japan Whales campaign coordinator, Junichi Sato, holds up
one of ten pieces of whale meat weighing 23.5 kilos in total, obtained by
Greenpeace during an investigation into large-scale theft of meat from the
Japanese government-sponsored Southern Ocean whaling program.
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Check out the Stop the Whale Hunt 2008 playlist at
youtube.com/greenpeaceusa.
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Carting Away the Oceans
With so many species of marine life on the brink of extinction, Greenpeace is working to protect all creatures critical
to our ocean ecosystems — not just whales. Just days after the release of our report, Carting Away the Oceans, Stop
& Shop and Giant Food announced that they were going to stop selling endangered aquatic species like sharks,
orange roughy, and Chilean sea bass, until their populations rebound.

Stop & Shop and Giant Food are owned by Amsterdam based Royal Ahold. In addition to removing these three seafood
species from sale, Ahold has also committed to improving the information it gives its customers and to supporting policy
efforts to help preserve our oceans.

While this is a huge step in the right direction, responsibility also lies in the hands of the consumer. We must make a
commitment to shop smart and voice our concerns to our local grocers. By supporting stores that respect seafood
populations, and by choosing fish that are not in jeopardy, together we can change the fate of our oceans.

5

© Greenpeace/Tim Aubry

Download the full report at: greenpeace.org/carting-oceans

Winter 2008 Update NL:magtemplate05  11/13/08  1:51 PM  Page 7



6

Greenpeace has been saying it for years: global warming is
happening. Many of the same debates have been happening

since the administration of President Jimmy Carter in the late
1970s. Our planet is changing: from remote areas like the Arctic
to our very own backyards. Glaciers are melting, fresh water
supplies are shrinking, and communities are being ravaged by
hurricanes.

This fall saw the most important and dramatic elections of our
lifetime — the next 100 days of the new Administration and
Congress may very well set the agenda on environmental issues
for years to come.While the presidential election took center stage,
the congressional elections were just as important. Greenpeace’s
Project Hot Seat team had been preparing for that moment for
the past two years. In more than 30 communities across the
country, organizers and constituents lobbied congressional
candidates to become global warming champions if elected. With
the new Congress being sworn in next month, Greenpeace will hold
politicians accountable for their promises to stop global warming.

New Government = New Hope
in the Race to Stop Climate Change
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Earlier this year, Al Gore pondered, “I can’t understand
why there aren’t rings of young people blocking bulldoz-

ers, and preventing them from constructing coal-fired power
plants.” Frankly, we couldn’t agree more.

Last year, six Greenpeace activists shut down the
Kingsnorth coal-fired power station in Kent, UK by
scaling the chimney and painting the Prime Minister’s
name down the side. In September, the activists were
acquitted of criminal damage.

Testimony from the world’s leading climate experts
including Dr. James Hansen, a director at NASA, drew

the link to the property damage the activists caused to
the massive property damage that is caused by global
warming. The ‘not guilty’ verdict means the jury believed
that shutting down the coal plant was justified.

7

LEFT: PAGBILAO, QUEZON PROVINCE, PHILIPPINES
Activists from Greenpeace flagship, Rainbow Warrior, heads towards the
Pagbilao coal power plant in Quezon province, around 300 kms south of
Manila to take action.

RIGHT: ISKENDERUN, TURKEY
Greenpeace activists board one of the world's largest coal platforms at
Botas Oil Terminal, stopping barges from importing coal to the Sugozu
(Isken) coal fired power plant.

Copy That: Gore Promotes Non-Violent Direct Action
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Chunky Monkey For All
Since 1986, Greenpeace has been

campaigning against fluorinated gases —
the worst greenhouse gases you’ve never
heard of. Nearly 20% of the cumulative global
warming pollution in our atmosphere is caused
by these “F-gases” chemicals commonly used
in refrigeration and cooling units.

It’s no surprise that Ben & Jerry’s, the same
sweet-toothed hippies who took a stand
against recombinant Bovine Growth
Hormone (rBGH) and introduced the
“eco-pints,” has teamed up with Greenpeace
to launch the “Cleaner Greener Freezer.”
These ice-cream freezers use natural
Hydro-carbons as the refrigerant instead of
Hydro-fluorocarbons (HFCs) or F-gases.

Now, it’s up to other companies to follow
Ben & Jerry’s lead and make climate-safe
refrigeration as standard in the United States
as it is elsewhere in the world.

8

Ben & Jerry's founder Jerry Greenfield talks with Greenpeace Executive Director John
Passacantando after a news conference where Greenpeace and Unilever unveiled the first ice
cream freezer in the United States to ulitize Greenfreeze technology at the Ben & Jerry's
Georgetown store in Washington, D.C. September 29, 2008.

©
R
ob
er
t
M
ey
er
s/
G
re
en
pe
ac
e

Read more at greenpeace.org/ben-jerry.
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Spurred by oil price volatility and the war in Iraq,
the issue of energy security is now at the top

of the energy policy agenda. Renewable energy
technologies can deliver the energy that we need,
but only with consistent support based on an
understanding that solving global warming is our top
energy priority. Sadly, the U.S. government is still
doling out subsidies to the oil and gas industry, rather
than renewables. Meanwhile, ExxonMobil posted
record profits this spring of $11.68 billion for its
second quarter, the biggest profit from operations
ever by any U.S. corporation.

Greenpeace and the renewables industry have a
clear agenda for changes that need to be made in
energy policy to encourage a shift to renewable
sources. The main demands are:

• Phase out all subsidies for fossil and nuclear
energy and internalize external costs;

• Establish legally binding targets for
renewable energy;

• Provide defined and
stable returns for
investors;

• Guarantee priority
access to the grid for
renewable power
generators; and

• Strict efficiency
standards for all energy
consuming appliances,
buildings and vehicles.

A massive uptake of
renewable energy and effi-
ciency improvements
alone can solve the global
warming problem — and
activists across the country
will expect nothing less
from the new President and
Congress.

9

No Blood–Or Subsidies–For Oil

The fifth homeless polar bear in a series
stands with visitors on the Mall in front of the
U.S. Capitol in Washington from September
17 to 19, 2008. The bears are part of a
collaborative art project with well-known
street artist Mark Jenkins. For this series,
Greenpeace and Jenkins added polar bear
heads and ragged clothing to human figures
to convey a sense of displacement and
homelessness.

© Amanda Fiore/Greenpeace

Check out our polar bear street art protest at
greenpeace.org/-polar-bear-art.
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Cleaning Up Electronics
In the eighth installment of our Greener Electronics Guide,the companies we analyzed fared worse than ever.
Only two out of eighteen companies scored above a five,
on a scale of ten, as a result of two new criteria.The newly-
added criteria require companies to 1) show their support
for global mandatory cuts in greenhouse gas emissions
and 2) commit to reductions in greenhouse gas emissions
in their own operations. We’re calling on these innovative
industries to take a leadership role in tackling climate
change by reducing both their direct and indirect carbon
footprints.

On June 14, Greenpeace activists boarded the Yang Ming
Success and prevented the offloading of illegal e-waste
bound for China. The activists unfurled a banner reading,
“Toxic Waste Not Welcome Here.” Every year, 20 to 50
million tons of dangerous e-waste — including old cell
phones, laptops and music devices — are generated
worldwide and end up in scrap yards. Greenpeace is
calling on companies like Apple to take responsibility for
the entire lifecycle of their products.

E-waste documentation in China.

©
G
re
en
pe
ac
e/
B
ru
no
R
eb
el
le

Winter 2008 Update NL:magtemplate05  11/13/08  1:51 PM  Page 12



1 3

Because the Earth deserves a voice.

With your support, there is no limit to what Greenpeace can achieve. I look forward to
welcoming you as a Partner in Action. My thanks,

— John Passacantando, Executive Director

Name__________________________________________________________ Zip_________________

Address_____________________________________________________________________________

Phone_________________________________ E-mail________________________________________

Yes, I accept Greenpeace’s invitation to join Partners in Action. I choose to support as a (please

check one box below):
Annually Monthly

WITNESS � $1,000 or � $85

ACTIVIST � $2,500 or � $210

CAMPAIGNER � $5,000 or � $425

WARRIOR � $10,000 or � $850

� Enclosed is a check, payable to Greenpeace Fund, for my annual/monthly gift indicated above. For

monthly gifts, please automatically debit this account monthly for future gifts.
� Please charge my one-time/monthly gift indicated above to the credit card below.

� AMEX � VISA � MasterCard � Discover

CARD # EXPIRATION DATE (MM/YY)

NAME ON CARD (PLEASE PRINT) SIGNATURE

� Please send me updated information about bequests and gift planning.

Your entire Partners in Action contribution is tax-deductible under I.R.S. guidelines.

Please return this form to: Greenpeace Fund, 702 H St., NW, Suite 300, Washington, D.C. 20001

__
_- --

© John Hyde/Greenpeace AFM081101001
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FrontLine Monthly Giving

CARD # EXPIRATION DATE (MM/YY)

__
_- --

� Yes! I want to help. Please send me more information about bequests and gift planning.

© Greenpeace/CunninghamASM081101001

Name_____________________________________________________________________________________

Street Address_________________________________________City________________________________

State___________________________ Zip__________________ Phone Number__________________________

E-mail ____________________________________________________________________________________________

Yes, I would like to become a FrontLine supporter. Please accept my monthly gift of:
� $15 � $25 � $50 � Other $_________

� Enclosed is a check for my first month’s gift made payable to Greenpeace, Inc. Please automatically
debit this account monthly for future gifts.

� Please charge my monthly contribution to the credit card indicated below.

I cannot become a FrontLine supporter at this time. Please accept my single donation of:
� $25 � $30* � $50 � $100 � Other $_________

* A gift in this amount or more will enable us to send you our quarterly Greenpeace Update as well as other benefits.

� AMEX � Visa � MasterCard � Discover

Greenpeace, Inc. is a non-profit organization. Because of our work for new laws and policies, contributions to
Greenpeace, Inc. are not tax-deductible.

Please return this form in the enclosed envelope or mail to: Greenpeace, P.O. Box 90136, Fredericksburg, VA 22404-9952, or
donate online at www.greenpeaceusa.org/donate.

NAME ON CARD (PLEASE PRINT) SIGNATURE DATE
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Kimberly-Clark’s New Shadow
With cold season in full swing, it is easy to forget that the

tissues lining our wastebaskets were once part of our ancient forests.
For three years, Greenpeace has been calling on Kimberly-Clark — maker
of Kleenex — to stop destroying ancient forests and start using recycled
content in its products. More than three million tons of virgin tree pulp is
used to make the company’s products every year. Since common sense
and consumer demand have yet to sway the powers-that-be at Kimberly-
Clark, we’re communicating with the company through peaceful protests
every chance we get. Greenpeace won’t give up until the company ends
its corporate policies of ancient forest destruction.

• On June 9, we set up a blockade at the New Milford, Connecticut,
Kleenex facility. This massive plant accounts for 40% of the Kleenex and
Scott products for the United States; most products made here contain
little or no recycled fiber.

• On June 30, in Franklin, Massachusetts, Greenpeace activists, dressed
as movers, welcomed the Kimberly-Clark employees into their new office
space by moving in boxes of products containing recycled content.

Top: Greenpeace activist after locking herself to the doors to the Kimberly-Clark administrative
offices in Knoxville, TN. to protest Kimberly-Clark forest policies on August 14, 2008.

Below: Greenpeace activists hang a banner on a parking garage next to the Kimberly-Clark
administrative offices in Knoxville.
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• Also on June 30, in Chicago, Illinois, activists locked
down to the Johnson Publishing building, refusing to
leave until a forest protection pledge was signed by a
Kleenex brand board member. Three activists, wearing
Forest Crime Scene shirts, attached themselves to the
exterior doors while a “delivery person” entered the
building with the pledge.

• On July 25, we locked down a Kleenex factory in
Fullerton, California. Activists blockaded the entrance
to the facility by chaining themselves to toilets with
trees protruding from them, while a 40-foot banner that
read “Stop Flushing Forests” was unfurled on
Fullerton’s busy main highway.

• On August 13, at the Kimberly-Clark facility in Roswell,
Georgia, several Greenpeace activists met the employee
lunch crowd with a message of sustainability. Using the
landscape to our advantage, a crew of Greenpeace
activists deployed a boat into a lake on the grounds.
Three activists paddled to the center of the lake and
deployed three banners while reading aloud, through a
bull-horn, the case study Greenpeace published to
expose K-C’s mismanagement of the Kenogami Forest
in Canada.

• Also on August 13, Greenpeace activists attended
“premiere” screenings of Kimberly-Clark’s new Olympic-
themed documentary: "Let It Out :The Movie.” Along with
flying Greenpeace and Kleercut campaign banners, the
activists communicated with the crowd and told them the
real story behind K-C’s business practices.

• On August 14, several Greenpeace activists locked
down the main entrance to Kimberly-Clark’s global
administrative headquarters in Knoxville, Tennessee.
While the lockdown was under way, another group of
activists deployed a 30 ft. by 20 ft. banner from the
facility’s parking garage that read: “Kleenex:Wiping Away
Ancient Forests.”

Check out video footage of some recent Kleercut
actions at youtube.com/greenpeaceusa

Deforestation Causes Global Warming
Most people know that greenhouse gas emissions
like those from coal-fired power plants play a large
role in the global warming crisis. However, not every-
one is aware that deforestation is also a major
contributor. Over 20% of the world’s greenhouse gas
emissions are due to forest destruction.
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Chainsaw in Paradise
The Paradise Forests of Indonesia are

being cut down so quickly that, according
to the Guinness Book ofWorld Records, forest
loss there has been the fastest in human
history. Because of this deforestation,
Indonesia is now the third largest emitter of
global warming pollution — gasses being
released from burning down the forests.

At this year’s G-8 Summit, the president
of Indonesia pledged to reduce carbon
emissions from deforestation 50 percent by
2009. Just weeks after that announcement
was made, the Indonesian province of Riau
pledged to put an immediate halt to the
destruction of its forests and peatlands. This
move will prevent billions of tons of carbon
from entering the atmosphere, but a national
moratorium on forest conversion is still
desperately needed. In October, Greenpeace
sent our ship the Esperanza to Indonesia to
campaign for forest protections. A group of Papuanese traditional dancers greets the Esperanza during a welcoming

ceremony at Jayapura port.
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Conning the Congo
As the Democratic Republic of the Congo emerges from its civil war, multi-

national corporations are now moving in to exploit its forests. In a new
report, “Conning the Congo,” released July 30, Greenpeace exposes how
companies, like the German-Swiss Danzer group, are cheating the people in
the Congo basin out of vast amounts of tax revenue every year. The Congo
basin contains the world’s second largest tropical forest and is of incalculable
importance — not only in terms of biodiversity and resources for local people,
but also as a giant “carbon store” that is essential for climate protection.

In October, Greenpeace welcomed a delegation, including three students,
from Africa to join us for the World Bank’s Annual Meetings. Students from
Cameroon and the Democratic Republic of Congo collected over 40,000
signatures in their countries on a petition calling
for the World Bank to take action to save the
Congo tropical rain forests. Greenpeace has been
working with the World Bank to foster develop-
ment policies that ensure the longevity of these
magnificent forests – home to endangered
species like the Mountain Gorilla, Chimpanzee
and Bonobo, a Great Ape found only in the
Democratic Republic of Congo.

Amazonian Art
On July 2, we placed a 12-

meter Amazon tree trunk out-
side the European Commission’s
headquarters. Acclaimed artist,
Siron Franco, installed nine video
monitors into the trunk of the
Amazon tree that came from an
area of Brazil where illegal
logging is rampant.Greenpeace is
demanding that the European
Union adopt legislation similar to a
law enacted this year in the United
States that would make it illegal to
import forest products into Europe
if the product was made from
illegally harvested timber. If we
can get this passed, Greenpeace
will have cut off another major
market for these illegal products
and scored another major victory
in our quest to end deforestation
contributing to climate change.Young Bonobo Chimp in Bonobo sanctuary,

Democratic Republic of Congo. ©
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Contact Us
Call our Supporter Care Team:
1-800-326-0959
9:30 a.m. – 5:00 p.m. EST
Monday – Friday

Write to us:
702 H Street, NW, Suite 300
Washington, D.C. 20001

E-mail us:
info@wdc.greenpeace.org

Visit us:
www.greenpeace.org

Sign up with us:
www.greenpeaceusa.org/signup
Receive the latest environmental updates
and discover ways to take action.
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Dazzling in its imagery and powerful in its mes-
sage of conservation, Greenpeace's 2009
Calendar features a dozen oversize, full-color
portraits by the world's top nature photogra-
phers, including Art Wolfe and Frans Lanting.
Emperor penguins waddling across an ice floe.
A manatee and her baby gliding through glassy
Florida waters. Alaska's tundra turned into a
tapestry of red, yellow, and orange fall foliage.

From the expressive face of a Japanese macaque
to a Scottish woodland abloom with bluebells,
each picture is a poignant reminder of exactly
what is at stake. Order yours today at
www.greenpeace.org/calendar. As always, royal-
ties from the sale of this calendar go directly to
supporting Greenpeace's campaigns.

DELUXE WALL CALENDAR
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Your Feedback
I'm proud of your accomplishments, Greenpeace, and many
thanks to all of you who risk your safety out there on the high
seas to help save our great animals. I will forever and always
be proud to be affiliated with Greenpeace. Good luck with all
of your work to keep on the pressure for a better world and a
better environment!

—Cheri

What you should know about this paper:
This document has been printed on CyclusPrint paper. It is 100%
post-consumer waste as certified by the FSC in Denmark. (FSC is the
governing body dealing with post-consumer waste certification). The
mill has converted from using fossil fuels to biofuel and has reduced
its CO2 footprint by 90% and its total energy consumption by 60%. Allocation of Charitable Contributions to

Greenpeace, Inc. Based on 2007 financial audit
information; the most recent data available.

Your Gift Supports Programs Like:
• Project Hot Seat: We worked
with organizers in over 50 tar-
geted Congressional races
around the country in order to
elect a new majority of leaders
who will support strong and
effective global warming legis-
lation immediately.

• Greenpeace ships: Our ships
travel all over the globe. In
the past year we were in the
Southern Ocean to protect
humpback and other whales
from the harpoons of the
Japanese fishing fleet. We
were in the Bering Sea explor-
ing the devastating effects of
bottom trawling.

• MusicWood: We enlisted
Gibson Guitars and other musi-
cal instrument makers to prove
to the owners of a vast Alaskan
forest that Sitka spruce was far
too valuable as instrumental
soundboards to allow it to be
harvested unsustainably.

• Ancient Forests:We continue
to make corporations account-
able to their shareholders and
the public when it comes to our
environment. We are pushing
Kimberly-Clark, makers of
Kleenex and Cottonelle, to
stop clearcutting ancient forest
to use in disposable tissue
products.

• Publications to inspire new
members, like this one.

• Frontline staff, who stand on
busy street corners across the
nation to raise funds and
engage citizens in discussion.
Frontline staff turn individuals
into grassroots activists — one
person at a time.

Only 15% goes to fundraising,
which includes:
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