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How to write and place a letter to the editor

Letters to the editor appear on the editorial page, which is the most read section of the
newspaper.

Letters, unlike press releases, should be opinionated rather than seeming balanced. Every letter
to the editor should convey your campaign message, should be under 250 words and must
should include your name, address, and phone number. Your letter can be typed or hand written
and is best sent via fax or email.

First, read your local paper! Anytime you see a story, editorial or op-ed on anything related to
your issue you should submit a letter to the editor in response to it. Writing a letter that directly
responds to something that was in the paper dramatically increases the chance that your
letter will be published.

Second, read your paper's letter to the editor policies. Very often your paper will tell you the best
way to submit a letter, the email address or fax to which you should send it, and who they accept
letters from. Most newspapers prefer letters that come from local residents and are on local
issues.

Third, write your letter! Make sure that your letter is under the word limit, that you make your point
clearly in the first paragraph, that the first sentence is referring to something that was in the
paper. Also be sure to include your name, your address, and how the paper can contact you to
confirm that you wrote the letter.

Fourth, submit your letter. Email is best for dailies because a letter referring to an article four days
ago may not be a fast enough response.

Fifth, follow up. Call them. The New York Times receives over 1,000 letters to the editor per day.
If you don't call to pitch your letter and make sure that they received it you will likely never
get printed.
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To the editor:

This May the International Whaling Commission (IWC) will be meeting on US soil for the first time
in 18 years, when it convenes in Anchorage, Alaska. The meeting marks a vital opportunity for
the Bush Administration to lead the international community and help bring commercial whaling to
a close.

In 1982, in response to decades of over-hunting of whale populations, the IWC voted for an
indefinite global moratorium on commercial whaling. Yet 25 years later commercial whaling
continues and is even increasing.

Two countries—Iceland and Norway— have objected to the moratorium and now hunt whales in
the North Atlantic. Japan hunts whales in the Antarctic and the North Pacific under the guise of
“scientific research.” However, the whale meat is packaged for sale in restaurants and
supermarkets in Japan, and even included in school lunch programs there.  So the commercial
nature of Japan’s whaling operation is undeniable.

Despite the claims of all three governments, there is no demand for whale meat in their countries.
Greenpeace recently discovered that much of the meat from last year’s Icelandic commercial
catch of endangered fin whales was discarded in a public waste dump outside Reykjavik. The
2006 Norwegian whaling season was halted halfway through by the government because the
whale meat market was saturated. And in Japan, more than 5,000 tons of whale meat sits in cold
storage, unsold, unused, and unwanted. Yet the Japanese Government’s whaling fleet is on the
high seas right now, targeting 935 minke whales and 10 endangered fin whales this whaling
season alone.

Contrary to the whalers’ claims, the great majority of whale populations remain depleted, some
almost to the point of extinction. And now whales must also contend with the additional threats
facing the world’s oceans, including industrial fisheries, toxic pollution, ocean noise pollution and
climate change.

The United States alone can exert diplomatic pressure on all three governments to bring this
outdated industry to an end.

There is no place for commercial whaling in the 21st century. The Bush Administration must act
now to finally bring it to an end.

Respectfully,


