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WITH GREAT PLEASURE GREENPEACE PRESENTS SUBSTITUTE WITH STYLE – A CATWALK SHOW
DESIGNED TO HIGHLIGHT SOLUTIONS AND INNOVATION TOWARDS A SUSTAINABLE LIFESTYLE.TO
CELEBRATE THIS SPIRIT OF FORWARD-THINKING ENTERPRISE, GREENPEACE HAS INVITED A NUMBER
OF COMPANIES TO STEP INTO THE LIMELIGHT AND SHOWCASE A COLLECTION OF PRODUCTS THAT PUT
THE SUBSTITUTION OF HAZARDOUS CHEMICALS WITH SAFER ALTERNATIVES INTO ACTION.

CAN WE LIVE A MODERN LIFE FREE OF TOXIC CHEMICALS? CAN BUSINESSES STILL COMPETE IF THEY
ELIMINATE HAZARDOUS SUBSTANCES FROM THEIR BRANDS? MANY MAJOR COMPANIES HAVE ASKED
THEMSELVES THESE QUESTIONS AND CONCLUDED THAT A TOXICS-FREE FUTURE IS THE FUTURE – AND
THEY ARE TAKING ACTION TO GET THERE FIRST.

GREENPEACE APPLAUDS THESE CORPORATE COMMITMENTS PROVING THAT BUSINESSES CAN SUBSTITUTE
HARMFUL CHEMICALS WITH SAFER ALTERNATIVES AND STAY COMPETITIVE. HOWEVER, CURRENT
LEGISLATION FAILS TO DRIVE THE DEVELOPMENT AND USE OF SAFER SUBSTITUTES SYSTEMATICALLY.
SUBSTITUTION IS ONLY HAPPENING IN A PIECEMEAL FASHION AND IN SOME SECTORS NOT AT ALL.
LEGISLATION IS NEEDED TO MAKE SURE THAT ALL COMPANIES INNOVATE TOWARDS SAFER ALTERNATIVES.

GREENPEACE HOPES THAT THE EXAMPLES OF THESE COMPANIES WILL INFORM AND INSPIRE 
THE EVENING’S GUESTS, DECISION-MAKERS FOR THE FUTURE OF EUROPE,TO ACKNOWLEDGE THAT
SUBSTITUTION OF HAZARDOUS CHEMICALS IS POSSIBLE,WITHOUT COMPROMISING THE SUCCESS 
AND STYLE OF PRODUCTS.WE ENCOURAGE OUR INFLUENTIAL GUESTS TO MAKE SUBSTITUTION 
OF HAZARDOUS CHEMICALS A REQUIREMENT UNDER THE PROPOSED CHEMICALS LEGISLATION,
REACH (REGISTRATION, EVALUATION, AUTHORISATION OF CHEMICALS) AND TO JOIN THESE COMPANIES
ON THE RUNWAY FOR A HEALTHY, SUSTAINABLE, INNOVATIVE AND TOXICS-FREE FUTURE.

A number of scientific
tests commissioned by
Greenpeace have shown
the prevalence of
manmade hazardous
chemicals in everything
from television sets,
running shoes and
children’s pyjamas to
house dust, rainwater 
and blood.

An increasing number 
of global companies have
amended their materials
use policies and have
committed to phase 
out the most hazardous
substances from their
products and substitute
them with safer
alternatives.

Politicians are now
debating whether or not
they should make the
same commitment and
include a substitution
requirement in the
proposed REACH
legislation. A substitution
requirement would make
sure that all companies,
not only innovators, would
take hazardous chemicals
out of their products.

Reach for a better future.
Put substitution into REACH.
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mobile
phones

Innovative mobile phone companies are
phasing out harmful brominated flame-
retardants and phthalates from their
phones – good news when one considers
the mounting number of discarded
phones piling onto the waste stream.
But other companies are turning a deaf
ear to the phase out of these chemicals.

A substitution requirement in REACH
would substitute the worst chemicals
with safer alternatives so that whatever
phone you use will connect you to a
toxics-free future.
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Forward looking companies play it safe
and ban PVC, which contains toxic
phthalates and organotins, from their
toys. But other companies still prefer to
play with toxics, a dangerous game.

The EU has taken steps to ban some of
the phthalates in toys - but continues to
allow other phthalates to be used in any
toy as long as it is not intended to be
sucked on or chewed.

Toys shouldn’t be toxic for kids. A
substitution requirement in REACH
would replace harmful chemicals in all
toys with safer alternatives.

toys
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cleaners
Washing-up liquids, dishwasher tablets,
laundry powders and multi-surface
cleaners can all be made without
hazardous chemicals such as artificial
musks (used for their scent), phthalates
and alkylphenols (which are endocrine
disruptors). A proportion of all these
chemicals passes through the waste
water system into streams and rivers
and can enter the food chain.

Progressive companies know that they
can make detergents free of these
substances and remain confident of
their market position, proving that it is
possible to remove grime without
creating additional pollutants.

A substitution requirement in REACH
would clean up all detergents by
replacing the most hazardous chemicals
with safer alternatives.
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cosmetics

Many popular perfumes and cosmetics
contain varying level of artificial musks
and phthalates, chemicals that are
absorbed in the body and may, in some
cases, be capable of interfering with
hormonal functions.

A small but growing number of perfume
makers avoid the use of such hazardous
chemicals in products that are applied
directly to our skin, repeatedly over
months and years of use. Other
companies don’t smell as sweet.

Consumers shouldn’t have to guess if
their favourite Eau de Toilette is in fact
an Eau de Toxines. A substitution
requirement in REACH applied to
cosmetics would assure that hazardous
chemicals in all body care products were
being substituted with safer alternatives.
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electronics

Few homes and offices in Europe are
without a PC, television, laptop or CD
player. Many electronics products
contain brominated flame retardants,
chemicals that build up in the body and
breast milk and are suspected to cause
adverse effects on reproduction and
development in animals.

Switched-on electronics companies 
have made commitments to phase out
such chemicals and are developing
inventive solutions.

The European Union needs to adopt 
a chemicals policy that drives research
into safe alternatives. A substitution
requirement in REACH would drive
innovation.
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