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Company Scorecard 
 
T-1 
 

Sun 29/100  
 
Summary: Sun has the best position on climate advocacy, scoring well for advocating 
25 percent cuts over 1990 levels in the US by 2020. Sun also scores well for reducing its 
own emissions but needs to provide information on solutions it offers to reduce 
emissions in other parts of the economy. 
 
Climate solutions 0/50: Sun has certain case studies listed on it's website but did not 
respond to request for more detailed information. 
 
More: Sun has 'eco innovation' solution case studies but net GHG emissions reduction 
of solutions is not provided. To score on this criterion Sun needs to provide far more 
details on net savings and the specifics on the method of calculation. 
 
Leader Speech 4/10: No CEO speech on the required Kyoto targets and Copenhagen 
meeting was provided. Sun scores for public support by Chief Sustainability Officer for 
level of cuts needed in the US. 
 
More: Sun had promised a speech from it's CEO on the required Kyoto targets and 
Copenhagen in April but the CEO was replaced at the last minute.  
 
Political Advocacy 15/25: Sun scores the highest of all companies on this criteria due 
to support for advocating 25 percent cuts over 1990 levels in the US by 2020. 
 
More: Sun is a founding member of Business for Innovative Climate and Energy Policy 
(BICEP). A key principle among the eight put forth by BICEP is that the United States 
must achieve a reduction in greenhouse gas emissions of 80 percent below 1990 levels 
by 2050 and at least 25 percent reduction below 1990 levels by 2020. To improve this 
score Sun should demonstrate how effective BICEP's advocacy is in the US and include 
support for international greenhouse gas emissions cuts. 
 
Own emissions 10/10: Scores maximum points for 20 percent reduction by 2012 target. 
 
More: Sun's current public commitment is a 20 percent reduction of US greenhouse gas 
(GHG) emissions over 2002 levels by 2012 and globally a commitment to a reduction in 
global Scope 1 & 2 emissions by 20% over 2007 levels by 2015 which scores maximum 
points. 
 
Renewable energy use 0/5: Sun does not have a renewable energy target for 2012. 
Sun has stated that it is unlikely to be able to meet the 25% target by 2012, but could 
improve its score but stating a target. 
 
 
 
 
 
 
 
 
 

http://www.sun.com/aboutsun/environment/
http://www.sun.com/aboutsun/environment/
http://www.sun.com/aboutsun/csr/response.jsp
http://www.ceres.org/bicep
http://www.ceres.org/bicep
http://www.sun.com/aboutsun/environment/green/carbon.jsp
http://www.sun.com/aboutsun/csr/response.jsp
http://www.sun.com/aboutsun/csr/response.jsp
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IBM 29/100 
 
Summary: IBM has a wide range of climate solutions as part of it's 'smarter planet' 
program and provide some case studies of saving achieved. Needs to improve on 
providing net emissions reduction figures for solution case studies and do more specific 
political advocacy. 
 
Climate solutions 14/50: Wide range of solutions and evidence of savings provided but 
needs to provide more examples with details of confirmed net emissions reduction from 
solutions. 
 
More: IBM's range of climate solutions include smart grids, transport and carbon in the 
supply chain. IBM provided case studies for their smart grid project and traffic reduction 
in Stockholm . While saving figures were provided IBM needs to give more details on 
more case studies with net emissions savings in specific case studies and solutions. 
 
IBM are doing many good things, but they cannot claim to be climate leaders while they 
are promoting smarter oilfield technologies. This helps drive increased carbon emissions 
when the world needs to be extracting less fossil fuels, not more. 
 
CEO Speech 2/10: IBM's CEO has made many speeches on climate change and IBM's 
smart planet solutions but to improve score speeches need to include specific reference 
to Kyoto cuts and Copenhagen. 
 
Advocacy 1/25: IBM provides many example of climate advocacy work but nothing 
specific related to Kyoto cuts and Copenhagen. 
 
Own emissions 10/10:  IBM provides very strong absolute emissions reductions targets 
and has had targets for absolute emissions reductions for much longer than the other 
companies.  However, in FY 2006-7, their emissions grew, due to company growth.  IBM 
should decouple growth with absolute emissions reductions. 
 
Renewable energy use:  2/5:   IBM has achieved 8.5% renewable energy use by 2007.  
However, they have not set a target for 2012.  
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Dell 21/100 
 
Summary: Provided limited case studies of climate solutions and needs to be far more 
active on supporting necessary Kyoto cuts at CEO level. Maximum score for absolute 
emission reduction target. 
 
Climate solutions 2/50: Provided only a limited number of climate solutions case 
studies and no evidence of assessment of net emission reductions relating to these 
solutions. 
 
Leader speech 2/10: None of Michael Dell's speeches related to climate provided 
specified the urgency of need for Kyoto emissions cuts or strong climate deal in 
Copenhagen. 
 
Political Advocacy 2/25:  Examples of Dell's advocacy talk about energy efficiency 
legislative solutions, but do not focus on absolute emission reductions  
 

http://www.ibm.com/ibm/environment/index.shtml
http://www.ibm.com/ibm/green/index1.shtml
http://www.ibm.com/ibm/green/index1.shtml
http://www.ibm.com/podcasts/howitworks/040207/index.shtml
http://www.ibm.com/podcasts/howitworks/040207/index.shtml
http://www.ibm.com/ibm/ideasfromibm/us/oilfields/042307/index.shtml
http://www.ibm.com/ibm/environment/climate/ghg.shtml
http://www.ibm.com/ibm/environment/climate/renewable_energy.shtml
http://news.cnet.com/8301-11128_3-10229454-54.html?tag=newsFeaturedBlogArea.0
http://news.cnet.com/8301-11128_3-10229454-54.html?tag=newsFeaturedBlogArea.0


Own emissions 10/10: Max point for 40 percent reductions by 2015. 
 
Renewable energy 5/5:   Dell has ambitious targets for renewable energy use, 40% by 
2015 .  Currently Dell has achieved nearly 20% renewable energy use; however, it 
needs to clarify the additionality of its renewable energy credits (RECs) to keep full 
points.  
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Cisco 19/100 
 
Summary: Cisco could improve it's score by measuring the net impact of solutions 
offered and be more active on political advocacy. 
 
More: Cisco heavily promotes it's climate solution but fails to provide accurate 
measurements of their impacts. It provides few specific details of its political advocacy 
work. Scores full marks on it's own emissions reductions but provides incomplete details 
on global renewables use. Cisco sent no additional information to Greenpeace for this 
version. 
 
Climate solutions 6/50: Cisco needs to provide much more info on the net impacts of 
it's solutions such as EnergyWise and TelePresence. 
 
More: Cisco has a several climate solutions (EnergyWise, TelePresence, Smart grid 
solutions) and while it does make limited mention of embedded energy considerations in 
one example it does not provide comprehensive measurements of net emissions 
reductions. Without this information it is impossible to assess the net impact of Cisco's 
solutions. More info. 
 
Leader Speech 0/10: Cisco provided no specific details of a CEO climate speech. 
 
Political Advocacy 0/25: Cisco made one brief mention of their relevant advocacy work 
via one blog comment (scroll down) but provided no specific further details despite 
requests. More info 
 
Own emissions 10/10: Max points for 25% reduction target by 2012 
 
More: Cisco gets maximum points for committing to reduce its absolute greenhouse gas 
emissions 25 percent by CY12 based on its CY07 baseline emissions 
 
Renewables use 3/5: Has regional figures but no global figure or targets. 
 
Cisco states that it is obtaining power generated from renewable sources. More than 
80% of electricity used by Cisco’s European operations and about 32.5% of electricity 
used at its United States facilities is renewable. However, the proportion of renewable 
energy as a percentage of total power mix globally isn’t given.  
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Fujitsu 18/100 
 
Summary: Fujitsu scores highly for it's range of climate solution and comprehensive 
method of assessing impact of climate solutions provided to customers. Fujitsu needs to 
advocate for required Kyoto cuts and set an absolute emission reduction goal to 
improve. 

http://content.dell.com/us/en/corp/d/press-releases/2009-02-24-09-Oklahoma-Green-Energy.aspx?c=us&l=en&s=corp&redirect=1
http://content.dell.com/us/en/corp/d/press-releases/2009-02-24-09-Oklahoma-Green-Energy.aspx?c=us&l=en&s=corp&redirect=1
http://www.cisco.com/web/about/citizenship/environment/approach_and_commitment.html
http://www.cisco.com/web/about/ciscoitatwork/highlights/080620081.html
http://www.cisco.com/web/about/ac227/ac333/the-environment/responsible-operations/emissions/carbon-to-collaboration.html
http://blogs.cisco.com/green/comments/the_green_backbone_for_climate_change/
http://www.cisco.com/web/about/citizenship/environment/advocacy_and_partnership.html
http://newsroom.cisco.com/dlls/2008/prod_062408c.html?POSITION=LINK&COUNTRY_SITE=us&CAMPAIGN=NewsAtCiscoGreen2008&CREATIVE=Cisco+Aims+to+Reduce+Greenhouse+Gas+Emissions+25%25+by+2012&REFERRING_SITE=NewsatCiscoPressKit
http://newsroom.cisco.com/dlls/2008/prod_062408c.html?POSITION=LINK&COUNTRY_SITE=us&CAMPAIGN=NewsAtCiscoGreen2008&CREATIVE=Cisco+Aims+to+Reduce+Greenhouse+Gas+Emissions+25%25+by+2012&REFERRING_SITE=NewsatCiscoPressKit
http://www.cisco.com/web/about/ac227/csr2008/the-environment/sustainable-company-operations/mitigating-climate-change/reducing-ghg-emissions-operations.html


 
Climate solutions 17/50: Top scoring company with comprehensive system to measure 
before and after impact of solutions provided. Metric for producing saving figures include 
in use energy consumption of solution. To improve Fujitsu also needs to include 
emissions created during complete lifecycle of solution especially during manufacture. 
 
Leader speech: 1/10: Fujitsu provided many examples of presentations and speeches 
but no specific reference to Kyoto cuts and Copenhagen. 
 
Political Advocacy 0/25: Fujitsu provided no information on Kyoto related advocacy 
 
Own emissions 0/10: Has only a relative reduction target. Needs to set an absolute 
target. 
 
Renewable energy 0/5: Fujitsu has no renewables target. 
 w
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Intel 18/100 
 
Summary: Intel provides components to the industry but provide little details of how 
these are used in climate solutions. Could be doing far more on political advocacy. 
Majority of points for own emissions reductions. 
 
Climate solutions 2/50:  Intel provides a few examples of climate solutions but needs to 
better show case studies, admittedly more difficult with component manufacturers, or 
other ways that their products are directly contributing to climate solutions.  Standard 
settings, a hallmark of Intel's work within the ICT sector, need to lead to direct emissions 
reductions.   
 
Leader speech 0/10: No information provided. 
 
Political Advocacy 1/25: Provided some evidence of strong policy, but need to this into 
strong advocacy, whether facilitating in trade groups or by themselves, that work on 
policies that result in direct absolute reductions in greenhouse gases 
 
Own emissions 10/10: Max point for reduction target by 2012. Needs to be explicit that 
target is indeed absolute reductions. 
 
Renewable energy 5/5:  Intel is the leading purchasers of renewable energy credits in 
the United States, accounting for 46% of their electricity use .  To keep full points, Intel 
needs to establish timelines for 2012, and also clarify the addition of its renewable 
energy credits (RECs). 
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HP 16/100 
 
Summary: Has several climate solutions but provided no details on assessing the 
emissions reductions of case studies. Scores top marks for own emissions reductions 
but must show much more specific support for Kyoto reduction targets 
 
Climate solutions 3/50: Only provided information on impact of Halo tele-conferencing 
solution too late to be scored. Must make this public to be scored on this data. Needs to 

http://www.intel.com/intel/other/ehs/product_ecology/globalclimate.htm
http://www.epa.gov/greenpower/toplists/top50.htm


provide far more information on the net emissions reduction impact of solutions 
provided. 
 
Leader speech: 2/10: HP provided several examples of speeches made on the role of 
IT in reducing global emissions but these lack any specifics on necessary Kyoto cuts. 
 
Political Advocacy 0/25: HP provided no information on Kyoto related advocacy. 
 
Own emissions 10/10: Maximum score for 25 percent reduction target over 2005 levels 
by 2010. 
 
Renewable energy 1/10: Only 4 percent of HP global energy use comes from 
renewable energy.  HP has pledged to achieve 8% renewable energy by 2012. 
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Nokia 16/100 
 
Summary: Provided limited information on climate solutions and climate advocacy. Only 
scores well for emissions reductions and renewable energy use. 
 
Climate solutions 1/50: Nokia stated it is involved in standardization of climate 
solutions measurement via Nokia Siemens Networks participation in International 
Telecommunication Union Climate Change group. To improve its score Nokia needs to 
provide case studies of it's own solutions and measured net savings. 
 
Leader speech 0/10: No information provided. 
 
Political Advocacy 0/25: No information provided. 
 
Own emissions 10/10: Max point for 18 percent reductions by 2010. Needs to set 2012 
target. 
 
Renewable energy 5/5:  Nokia has the highest renewable energy use and target of any 
company surveyed.  They need to clarify the addition of their renewable energy credits. 
 
 
T-9 
 

Sony 7/100 
 
Summary: Needs to do far more on political advocacy and boosting renewables use. 
 
Climate solutions 0/50: As company focused on consumer electronics, Sony has more 
limited opportunities to provide climate solutions but as a major component manufacturer 
for other companies it has a role to play.    
 
Leader speech 0/10: No information provided. 
 
Political Advocacy 0/25: No information provided. 
 
Own emissions 5/10: Has a reduction target but need to be far more specific about 
precise figures 
 
Renewable energy 2/5: Needs to improve renewable energy target for 2012. 

http://www.itu.int/ITU-T/focusgroups/climate/index.html
http://www.itu.int/ITU-T/focusgroups/climate/index.html
http://www.nokia.com/environment/our-responsibility/environmental-reporting/operations/energy-efficiency
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Microsoft 7/100 
 
Summary: Provided little information about it's limited range of climate solutions and 
needs to show far more leadership on advocacy position and cutting it's own emissions. 
 
Climate solutions 2/50: Limited range of solutions but no evidence provided of how 
impact of these solutions is being measured.  Recently published study on savings from 
downloadable software provided too late to be scored in this version.  
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More: http://www.microsoft.com/environment/news_resources/case_studies.aspx  
 
Leader speech 0/10: No information provided. 
 
Political Advocacy 0/25: Public position paper on advocacy work contains no specifics 
about Kyoto cuts required or importance of Copenhagen.  
Morehttp://download.microsoft.com/download/1/9/9/199b2229-c731-47b2-b420-
a6806027d5d5/Climate_Change_Policy.pdf  
 
Own emissions 0/10: Recently set only a relative emissions reduction goal. To 
significantly reduce emissions absolute reduction targets are needed now.  
http://microsoftontheissues.com/cs/blogs/mscorp/archive/2009/03/11/reducing-microsoft-
s-carbon-footprint.aspx  
 
Renewable energy 5/5: Microsoft purchases 25% of its energy needs through 
renewable energy or renewable energy credits (RECs).  To keep top points, it needs to 
set a public goal for 2012 and address concerns about the additionality of its RECs. 
http://download.microsoft.com/download/c/6/9/c69d0366-c3eb-4376-b42b-
7820efe844bb/Microsoft_on_the_Topic_Climate_Change.doc  
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Sharp 5/100 
 
Summary: Sharp positions it's self as moving towards a low carbon economy mainly 
due to its solar power division. Sharp is one of the few companies estimating net 
emissions reductions in it's solar panel business, but could be doing much more to help 
create a low carbon economy. 
 
Climate solutions 5/50: Provide public measurement of impact of solar panels 
produced, including estimates of resource use during manufacture (lifecycle analysis). 
To improve its score Sharp should provide more details on the figures used to generate 
these estimated savings. 
 
Leader speech 0/10: Provided numerous company presentation listings but no details 
of content 
 
Political Advocacy 0/25: No information provided. 
 
Own emissions 0/10: NO absolute target and should not use solar power solution to 
offset it's own emissions. 
 
Renewable energy 0/5: Despite being a maker of solar panels Sharp has no 
renewables target of its own. 

http://us20.trymicrosoftoffice.com/go-green/
http://us20.trymicrosoftoffice.com/go-green/
http://www.microsoft.com/environment/news_resources/case_studies.aspx
http://download.microsoft.com/download/1/9/9/199b2229-c731-47b2-b420-a6806027d5d5/Climate_Change_Policy.pdf
http://download.microsoft.com/download/1/9/9/199b2229-c731-47b2-b420-a6806027d5d5/Climate_Change_Policy.pdf
http://microsoftontheissues.com/cs/blogs/mscorp/archive/2009/03/11/reducing-microsoft-s-carbon-footprint.aspx
http://microsoftontheissues.com/cs/blogs/mscorp/archive/2009/03/11/reducing-microsoft-s-carbon-footprint.aspx
http://download.microsoft.com/download/c/6/9/c69d0366-c3eb-4376-b42b-7820efe844bb/Microsoft_on_the_Topic_Climate_Change.doc
http://download.microsoft.com/download/c/6/9/c69d0366-c3eb-4376-b42b-7820efe844bb/Microsoft_on_the_Topic_Climate_Change.doc
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Toshiba 2/100 
 
Summary: Toshiba provided timely information but this focused only on product 
efficiency. Has a good leader statement on its website but need to provide evidence of 
this as a speech.  Needs to improve its emissions reduction target and renewables use. 
 
Climate solutions 0/50: Information provided focused only on energy efficiency rather 
than solutions to reduce emissions in other sectors of the economy where the greatest 
gains can be made. Provides lifecycle figures for products so has potential to improve. 
 
Leader speech 1/10: Good website statement but needs to demonstrate this as a 
leader speech. 
 
Political Advocacy 0/25: Toshiba group is involved in advocacy work via electronic 
companies group position in Japan but it is unclear what role Toshiba plays as an 
individual company. 
 
Own emissions 0/10: Has absolute targets but timeline for reduction is far too long. 
 
Renewable energy 1/5: Generates 0.1% of its current global energy usage via 
renewables, needs to dramatically improve this target. 
 
By focussing on nuclear reactors Toshiba is blocking real solutions to climate change, 
such as renewable energy and energy efficiency. Until they cease this area of their 
business, and focus on developing actual solutions, they cannot hope to be considered 
Climate Leaders. 
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http://www.toshiba.co.jp/nuclearenergy/english/business/scope/nea.htm

