
XTH PLACE

Political Speech (1/10)

Minimal advocacy points are awarded for the support of electricity market liberalisation by Ennet, a joint venture in 
which NTT is a partner.

Political Policy (0/15)

NTT has shown no evidence of policy advocacy leadership in the past year.

NTT received no Repetition Bonus (0/10).

Negative Lobby Penalty (-5)

Mr. Satoshi Miura, the CEO of NTT, is one of the vice-presidents of the Keidanren. On 18 December 2012 the 
Keidanren announced its opposition to Japan’s 25% CO2 reduction target, feed-in law and carbon tax.  

NTT has not distinguished itself from the statement or the Keidanren.

Energy & Emissions Targets (3/5)

As part of its Green Vision 2020, NTT Group has now established a 2020 absolute reduction target of 15% below 2009 
levels, but its goal for renewable energy remains quite weak compared to others in the sector.

Mitigation Strategies (2/10)

NTT can point to improvement in its energy efficiency performance, and the company has established a Green NTT 
program in 2008 with a mandate to increase the amount of solar power supporting NTT operations. Deployment, 
however, has not been aggressive; five years later, only 5MW of solar will have been installed by the end of 2013, 
representing well less than 1% of total electricity consumption.

Infrastructure Siting Policy (1/5)

NTT’s “Green NTT” has placed the adoption of renewable energy at a higher priority across the entire NTT Group, 
including the establishment of NTT-Green LLP to support this broad goal. However, the level of ambition of this plan 
has been very modest to date, and it is not clear if the Green NTT plan is serving to influence data centre infrastructure 
siting decisions.

Product Efficiency & Supply Chain Footprint (0/5)

NTT does not appear to evaluate the life cycle impact of the products or handsets it offers to its customers, nor does it 
provide customers with information on those products’ operational impact. NTT should evaluate the eco-rating scheme 
currently under development by Vodafone and its related work to reduce the carbon footprint of its supply chain, and 
consider adopting similar measures.

POLITICAL ADVOCACY -4/35 =17th place

IT ENERGY IMPACT 6/25 =20th place
NTT Group is one of the largest global telecommunications companies, with a number of business units with significant 
opportunities for pursuing IT energy solutions. NTT was evaluated for the first time last year in Version 5 of the Cool IT 
Leaderboard. NTT still scores highly for its solutions leadership, ranking 6th overall, but its leadership falls far below its 
competitors for both IT energy impact and advocacy.

Unlike its Japanese competitor SoftBank, NTT has not spoken out in the aftermath of the Fukushima disaster 
in support of policies to shift Japan toward renewable energy. Mr. Satoshi Miura, CEO of NTT, is one of the vice 
presidents of the Keidanren, the Japanese business council that announced its opposition to Japan’s 25% CO2 
reduction target, Feed-in Law and Carbon Tax in December, 2012. As NTT has not distinguished itself from the 
statement or the Keidnaren, NTT is penalised with 5 points for negative lobbying.

Energy Savings Calculations (8/10)

NTT highlights a number of IT energy-saving solutions, such as its “SmartCloud” virtual desktop service, including clear 
basic data on the methodology and assumptions used in calculating estimated savings. 

Public Metrics (3/10)

NTT points to metrics and LCA (Life Cycle Assessment) methodologies established by others for measuring the impact 
of IT energy solutions, but still needs to demonstrate more clearly how these metrics are being applied to its own 
solutions offerings.

Investment (2/10)

NTT is expanding a range of IT solutions across its subsidiaries, though it is not yet clear that NTT is committed to 
putting the necessary investment behind them to bring them to scale. NTT has begun to deploy renewable energy 
powered base stations across its network, but at a much smaller scale than companies like SoftBank have leveraged 
just in the past year.

Future Savings Goal (5/10)

NTT had previously established a greenhouse gas savings target for its products equivalent to 10m tonnes CO2/year 
by 2011. As part of its recently adopted Green Vision 2020, it has established a goal of reducing emissions economy-
wide by 20m tonnes CO2/year by 2020. However, due to the lack of clear metrics and methodology for measuring the 
impact of its solutions, NTT receives a lower score for its goals at this time than Fujitsu, which has communicated clear 
metrics for measuring its IT solutions.
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http://www.keidanren.or.jp/en/policy/2012/089.html
http://www.ntt.co.jp/kankyo/e/protect/vision.html

