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Search Engine Optimized Blog Post

The perfect post and many readers!

What do potential readers search for? What do they want to read about? Align your
post with that thought in mind. You can do Search Engine Optimization boost to any
text, it takes 10 minutes, if you have the correct SEO ABC in place.

You write text to answer questions and to entertain people. Part of your audience finds
you through search engines, thus you need to keep in mind what could they search for.
What question do you readers want to find answer for? Your text should cater the need
your audience instead of just working as a piece of text your boss asked you to write
about.

“What question you readers want
to find an answer for?”
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The 12+1 step short list to perfect SEO friendly blog post
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What is your keyword? Why do you write?
First headline H1 (most important)
Headlines H2 keep readers interest alive
Word count 500-1200 words

Keyword density

Readability check

Mobile first

Active voice

Pictures need ALT text

Strong Call to Action

Links to other pages

Social sharing metadata

“What do potential readers search for? What do they
want to read about?”



1. Choose 1 Keyword/Phrase for the post, and list out 3-5
synonyms to use

What do potential readers search for? How can that search phrase or search
keywords be said in other words? Use the synonyms in the text body and at
least one H2 to make it easy to find and GET MORE READERS.

2. Headline H1

Give some serious love to your first headline - will this make people want to read
the post, what questions do they want an answer when searching Google?
Remember to use the H1 formatting on the webpage.

Keep it short.

The web headline formula:

Number/Trigger Word + Adjective + Keyword + Promise
Simplified example:

“TOP 5 fascinating penguins in Antarctic”

3. Use engaging H2 headings for other main headers in the text

Headlines H2 include synonyms and keep readers interest alive. Write complete
sentences and keep in mind to answer more questions around the topic the
reader wants to learn more about. Remember to use the H2 formatting on the
webpage.



Example of heavy text wall Example of headlines

Greenpeace and Extinction Rebellion to Ministeri Paateron Fortum-puheet
Finnish energy giant Fortum: phase out kummastuttavat — tassa vastauksemme
coal! kolmeen ongelmalliseen véitteeseen

1. Paatero kiertelee ja kaartelee
Sksen ymp3
juttu

4. Posts should be 500-1200 words

Count your words, with online tool. Do you have enough to say? Do you have too
much to say and you should divide the article in two or three different posts?

5. Keyword density should be between 0.5 and 2.5%

Don’t forget to use those synonyms! You should have said your point in different
ways and thus been successfully using synonyms in your text to make sure the
search engines value your post and show it in the search results. Dumping the
keyword 100 times in the post is not valued — thus make sure you repeat the
words and synonyms in sensible way.

6. Readability

4 Check headlines, are they short and easy to read?

v' Use bullets or numbers list whenever you can (it helps reading)

v' Use bold in text as visual aid for the reader quickly get your most
important points in text. Do not overuse, it should be easy to read.

4 Measure your readability https://readability-score.com



https://readability-score.com/

7. Mobile first

Your readers are most likely to consume content via mobile device. Add hard
breaks in text after every 2-3 lines in a paragraph. Font size matters, use rather
bigger font, in some web channels use size 14-16 as a default for mobile users.
Check the post in mobile phone before posting it on social media.

Hard breaks in text

VALIKKO ~ GREENPEACE

Vendjille perustetaan uusi 3000

in hokod ' R

Vienanjoen ikimetsddn. Alueesta tulee yksi
Vendjdan suurimmista vanhojen metsien
suojelualueista. Greenpeace on kampanjoinut
alueen puolesta jo 20 vuoden ajan.

"Tama on loistava uutinen metsiensuojelulle.

Laajat vanhat metsat ovat uhanalaisten lajien

turvapaikkoja ja korvaamattoman térkeitd

taistelussa iimastonmuutosta vastaan: ne

sitovat hiiltd paljon enemman kuin hakatut,

nuoret talousmetsat’, sanoo Greenpeacen
Matti Lii

"Suomeen verrattuna Venajalld on toimittu
suojelun suhteen nopeasti. Meilld uusia
suojelualueita perustetaan kaytannossa vain
vuosien 2008-2025 aikana toteutettavalla
Metso-ohjelmalla, jonka tavoite on suojella
vaatimattomat 960 neliokilometria metsaa.
saada

a ei siis 18 vuod !
suojeltua kuin kolmasosa siitd, mitd venalaiset
nyl tempaisival kerralla”

Uusi luonnonsuojelualue on kooltaan 3000
neliokilometria, eli kookkaampi kuin Suomen

suurin kansallispuisto Lemmenjoki, joka on
Fanltasn 9320 MATRETAeTTE Dartaihin

8. Use active voice

Active vs. passive. For example, "Picasso painted a picture" uses an active voice.
"The picture was painted by Picasso" uses a passive voice. Use active voice to

help your text to come alive.

No breaks

all 4G .

VALIKKO: | 2 IGREENTEACE”
Vinsuwsen

Muutama viikko sitten Uniper ilmoitti, etts se

on haastamassa Hollannin vilimiesoikeuteen,

koska Hollannin valmisteilla olevan
hiilikieltolain mukaan yhtion tulisi sulkea
hiilivoimalansa vuoden 2029 loppuun
mennessa. Kuten Suomi, myés Hollanti
totcuttaa hiilikicltolain my6ta Pariisin
sopimusta ja on ajamassa alas kivihiilen
tuotantoa scn vaatimassa aikataulussa:
Euroopassa kaikki hiilivoimalat tulisi sulkca
vuoteen 2030 mennessa. Mikili Fortumin
tytiryhti6é Unipcr totcuttaa aikomukscnsa
haastaa Hollanti valimicsoikcutcen, siité tulee
merkittavd ennakkotapaus koko Euroopan
tasolla ja se tulec méiarittelemain Euroopan
hiilestd luopumista. Veronmaksajien ei tulisi
joutua hiiliyhtididen maksajiksi. [Imastokriisin
keskelld, hiilivoimaloiden nopeutetun
sulkemisen sijaan Fortum/Uniper on aikeissa
avata jopa uuden hiilivoimalan Saksassa
kesilld 2020 (Datteln 4). Vaihtoehtoisesti yhtit
aikoo hakea korvauksia saksalaisilta
veronmaksajilta = , mikili ei saa ottaa
voimalaa kiyt1oon Saksassa paatetyn hiilen
alasajosuunnitelman vuoksi.

9. Include a photo. Remember to add the ALT TEXT.

Use high quality pictures. The recommendation is to have a photo at least every
500 words. Remember to add alt text in the picture, preferably text with the



chosen keywords. Search engine reads the picture information as part of the web
page, thus alt text helps to tell the search engines what the page is about.

10. Use a strong CALL TO ACTION to encourage engagement

Engagement can be with social channel, your other blog posts, a video, a petition
sign-up, a newsletter sign-up etc. Choose only one goal. You can have multiple
engagement opportunities, but you should emphasize the chosen engagement
piece more than the others.

Call to action could be:
v" Share this post in social channel
v’ Read this article next
v" Sign this petition
v" Sign up for the newsletter
v’ Support us through donation

Examples:
Find out why you should sign Protect the Oceans petition.

You can make a difference — donate today.

Want to read more about the topic? Read about this topic next.

Share this and tell your friends the story of the oceans.

11. Linking to other pages/content

Make the blog post more engaging by adding links. You can add links in the text
or as a list in end of your text. You will build some sweet link power to your site
and search engines will trust your content.

v' Link to relevant campaign page or information pages
v Include at least 3 links to other relevant pages
v’ Instead of having link in one word only vs Have a link in the whole

sentence
v' Make the most important link very dominant.
v Do not overuse text links.



Do you want to read more about the oceans?:
- Why do we need the oceans to stop the climate change?

Why whales are climate change heroes

Antarctic penquins are in trouble. Here’s how we can help them

12. Social sharing opportunities

Here are few tricks to add socially sharable content to the blog post that are
additional to the commonly used social sharing buttons.

Embed social post
You can embed social post to blog post in P4.

5P needs to produce & plan to start phasing down their oil and ges production over the next 10 years. Hey,
they could =ven 2k thoze billons and put tham nto cleen energy. Just 20 d

But they're not. They're sl drilling for new oil, relying on future carbon
— thet even after dzcades of experimentztion are atill very, very far from

-capturing technologies
mmercially viable 1o
trap and store their future pollution. They alsa think thet more trees will b planted to remoue carbon
dioics from the atmazzhare.

This is 2ll fantasy planning. Essentially, they think that someone else will clean up their mess.

Meeting the 1.5°C target means reducing
emissions *and* planting trees

while planting more trees could help take some of the carbon out of the atmosphere, 2 lot of this has
already been factored in to the acenarios put together by sientist after the Pariz agreement was signed.

And much of the e land BF a3sume could b2 used to plant mar trees wiould have massive negatie
impacts on food proguction end human rights. Agsin, they want othar sections of aocity to have 0
of ol

The reality i that the vhole warld - all countriss, all campanies — have to raoidly redice mizsions of the
same time as supporting the ra-growth of haalthy forests. This has already been agread.

So why do companies like BP think they can just carry on a= before? The answer is probasly their belisfin
carbon capture and storage.

BP’s carbon capture and storage projections
are an unrealistic fantasy

o justify their new oil drilling prajects, B7 and Shell use carbon capture prajections from the "Sustsinable
Development Scenzris” fram the Intermnational Ensrgy Azsncy (T2

Check your sharing meta data
Check that you meta data is in order. The picture is the right size and from the
right campaign. The title of the blog post or the sharing description/meta



description are up to date. P4 will do most of the job for you! Social channels will
automatically pull the data, if someone decides to share your content.

Correct meta data Incorrect meta data — picture size

Niina Tahdensalo
Niina Tahdensalo oo Justnow - @ v
Justnow - @ v
Check this campaign out!
Check out this beautiful art! | saw one like this in Finland too.

GREENPEACE.ORG.UK ENGAGE.US.GREENPEACE.ORG

Oceans in Crisis: Mystery Penguins Spotted on River Thames Target must reduce plastic packaging!
| Greenpeace UK Take Action: Demand Target leads the way to healthier oceans!

If FB is giving you wrong information, you can use this tool to update you page
information for FB: https://developers.facebook.com/tools/debug/

Click to Tweet — WordPress plug in

If you have Click to Tweet plug in P4 you can add tweetable links easily. Add
“Click to Tweet” into 1 or 2 good sentences or headlines

Add this code into the HTML and it will create you a click box in the text. Change
the “via” part to be your local account.

[bctt tweet="Never give up, never surrender. " via="GreenpeaceSuomi"|]

13. +1 Include at least 1 content upgrade

Offer more ways to engage. This is called content upgrade, which means people
get more out of your article and feel that they received something extra.
v’ Relevant audio or video file
Greenguide as a PDF dowload
email course opportunity
webinar invitation
newsletter subscription

AN NN

embedded relevant social media content


https://developers.facebook.com/tools/debug/

