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BN APPAREL AND FOOTWEAR 2014: KEY FINDINGS

ONWARDS AND UPWARDS FOR GLOBAL MARKET

Global Apparel and Footwear Market Value
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AN UNHEALTHY BRIC OBSESSION

Absolute value growth, US$ billion

Global Apparel and Footwear
Growth Forecast 2008-2013
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THE DOWNWARD PRICE SPIRAL
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GLOBAL APPAREL AND FOOTWEAR MARKET COMPOSITION

Global Sales Breakdown by Category 2013
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FOOTWEAR GROWTH SHOWS STRONGER RESILIENCE THAN
APPAREL

Footwear vs Apparel Value
Growth 2008-2013
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CHILDRENSWEAR GROWTH BENEFITS ECONOMY AND
PREMIUM BRANDS

UK: Private Label Brand Share
of Childrenswear 2008-2013
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THE GLOBAL MENAISSANCE GATHERS MOMENTUM

2013: Menswear Outperforms Womenswear in Key Markets
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ONLINE FASHION SEES A WHIRLWIND OF INNOVATION
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ADDITIONAL RESOURCES

= Apparel and Footwear Blog http://blog.euromonitor.com/clothing-and-footwear/
= Apparel and Footwear Report Store http://www.euromonitor.com/apparel

= Euromonitor on LinkedIn http://www.linkedin.com/company/euromonitor-international?trk=biz-
companies-cym

= Euromonitor on Twitter https://twitter.com/euromonitor
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