
Plastic pollution doesn’t just harm the environment; it poses serious risks to  human 
health as well. A study conducted in 2022, revealed that microplastics have been 
detected in human blood, an alarming discovery considering the ubiquity of plastic in 
our lives. However, the survey showed that only 33.8% of participants were aware of 
this issue, while 45.9% admitted they were unaware of the presence of microplastics 
in human blood. This lack of awareness highlights the urgent need for public                  
education on the health hazards of plastics, including microplastics. Informing people 
about these risks can help drive stronger advocacy for phasing out plastics and     
adopting sustainable alternatives.

6.3 Are Microplastics Polluting Our  Blood?

 12https://www.sciencedirect.com/science/article/pii/S0160412022001258

When participants were asked how actively they are trying to reduce their                       
consumption of single-use plastics on a scale of 1 to 5, with 5 being fully committed, 
23% of respondents ranked themselves at 5, indicating full commitment to cutting 
down their single-use plastic usage. Additionally, 37.8% ranked themselves at 4,       
showing significant effort, while 29.2% ranked at 3, demonstrating moderate             
commitment. These findings reflect that a considerable portion of the population in 
Colombo is actively working to reduce their reliance on single-use plastics. However, 
there remains a need for increased awareness campaigns to encourage greater           
participation and educate the public on the environmental, health, and ecological 
consequences of single-use plastics. Addressing these gaps in understanding could 
lead to stronger collective action to reduce plastic consumption.
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Scale: 1 - 5 
1 = Haven't thought about it
5 = Being committed
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Are you aware that microplastic pollution has been detected in the human blood?

Figure 03: Awareness of Microplastics Detected in Human Blood
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Globally, the movement to ban single-use plastics has gained significant momentum. For instance, 

an online survey13 conducted by Greenpeace across multiple countries found that 75% of                     

participants agreed that the Global Plastic Treaty must enforce a ban on single-use plastic               

packaging. Similarly, this study highlights a comparable level of support in Colombo, with 76.2% of 

respondents strongly supporting a ban and restrictions on single-use plastics. This demonstrates a 

widespread public consensus on the need for stricter measures to address the issue of plastic           

pollution.

6.4 Support for a Ban and Restriction on Single-use Plastics

 12https://www.sciencedirect.com/science/article/pii/S0160412022001258
13 https://www.greenpeace.org/static/planet4-india-stateless/2024/04/eaa6997d-survey-results-global-plastics-treaty.pdf
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 Figure 04: Support for Banning or Restricting Single-Use Plastics

Over the years, the market share of FMCG companies has grown significantly           
worldwide. These multinational corporations package their products in plastic, with 
single-use plastics being the most common form of packaging. These plastics are 
non-reusable, non-recyclable, and contribute heavily to pollution. Brand audits         
conducted globally consistently rank multinational FMCG companies among the top 
contributors to plastic waste, yet they are often not held accountable for their                 
environmental impact.

6.5 Fast Moving Consumer Goods (FMCG) Companies: Contribution to 
Plastic Pollution and Responsibility



Despite their integral role in daily life, public familiarity with FMCG companies remains 
limited. In this survey, 44.8% of respondents reported being ‘not very familiar’ with 
FMCG companies, while only 33.7% claimed to be familiar with them. However, 
among those who were informed, the majority recognized the significant role FMCG 
companies play in contributing to plastic pollution. When asked to what extent FMCG 
companies contribute to this issue, 58.9% of respondents believed their contribution 
to be ‘significantly high.’
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Figure 05: Awareness of the Term "Fast Moving Consumer Goods (FMCG) Companies" Among 
Survey Participants
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What extent do you think FMCG companies contribute to plastic pollution? 

Figure 06: Perceived Contribution of FMCG Companies to Plastic Pollution, as Reported by 
Survey Respondents
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There is growing pressure on FMCG companies from global and national movements to phase out 

single-use plastic packaging as well as the existing single-use plastics. This sentiment is also evident 

in the survey results, where 65.8% of respondents strongly believe that FMCG companies have a 

responsibility to reduce their use of single-use plastics. This growing demand reflects a collective 

call for accountability and action from FMCG corporations to tackle plastic pollution more effectively.
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Figure 07: Public Perception of FMCG Companies' Responsibility in Reducing Single-Use 
Plastics
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While numerous campaigns and awareness programs have been conducted globally, localized 

efforts remain crucial. Sharing critical information on the connection between FMCG companies and 

plastic pollution could strengthen public support for initiatives that push these FMCG companies to 

phase out single-use plastics. Coordinated efforts at local and national levels are necessary to         

amplify these movements and drive meaningful change in corporate practices.

Global campaigns advocating for the reduction of plastic use have influenced public opinion, 

encouraging more support for brands that adopt sustainable and environmentally friendly              

packaging. People are increasingly inclined to back companies that prioritize reducing single-use 

plastic packaging, seeing it as a step toward environmental sustainability.

6.6 Support for FMCG Companies That Reduce Single-Use Plastics



This sentiment was reflected in the study, where 87.4% of respondents stated that 
they are more likely to support FMCG companies that actively reduce their use of 
single-use plastic packaging. However, 3.2% mentioned that their support would 
depend on additional factors, such as the affordability and biodegradability of the 
alternative packaging materials used. This highlights the importance of accessible and 
sustainable options for consumers.
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Figure 08: Likelihood of Supporting FMCG Companies That Reduce Single-Use Plastic Packaging

Despite public outcry and commitments made by FMCG companies globally,                  
significant changes in reducing single-use plastic packaging remain elusive. These 
companies continue to produce large volumes of plastic waste, primarily in the form of 
single-use packaging, which poses severe risks to the environment, human health, 
and biodiversity.

6.7 Accountability of FMCG Companies for Environmental Impact their 
Single-Use Plastic Packaging Causes



There is a growing consensus among the public that FMCG companies must be held 
accountable for the environmental damage caused by their single-use plastics. 
According to this study, 93.3% of respondents believe FMCG companies should 
take responsibility for the environmental impact their plastic packaging        
creates. This overwhelming agreement highlights the urgent need for stricter 
accountability measures and meaningful actions from these corporations to address 
the plastic pollution crisis.

Figure 09: Public Opinion on Holding FMCG Companies Accountable for the Environmental Impact of 
Single-Use Plastic Packaging
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 espondents were asked to name brands/ companies they believe are responsible for               

significant single-use plastic waste generation. This was an open-ended question that allowed 

respondents to freely express their views without being influenced by predefined choices. The 

responses were analyzed to determine the top polluting FMCG companies based on public                   

perception, and the results with surveyed percentages are visually presented in the accompanying 

graph.

The top 13 product companies that respondents claimed as the most responsible for single-use 

plastic waste are highlighted in the report. The largest contributor among them was credited to be 

Coca-Cola (15.0%), followed by Unilever (10.1%), Keels (6.3%), and Nestlé (5.2%). American 

Premium (5.2%), Elephant House (4.9%), Pepsi (4.9%), and Cargills (3.1%) were other frequently 

recorded company names. The remaining responses ranged into the "Others" category (35.3%), 

which shows a wide variety of other FMCG firm names as well as brand names thought to be                   

responsible for single-use plastic pollution.

6.8 Which FMCG Companies Do People Believe are the Major
Contributors to Single-Use Plastic Waste

Figure 10: Top Single-Use Plastic Waste Producing Companies vs. Other Companies
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CONCLUSION

  lastic has become an inseparable part of our daily lives, but its impact on our fragile 
ecology, water bodies, marine life, animals, and humans has reached a critical tipping point. 
The plastic pollution crisis is choking our cities and threatening the planet, making it               
imperative to take immediate and decisive action. It is no longer enough to rely on promises 
or announcements; stringent global policies, such as the upcoming Global Plastic Treaty, 
are essential to phase out plastics (particularly single-use plastics) on a large scale.

This perception study clearly highlights the level of awareness of the general public in 
Colombo, Sri Lanka, regarding single-use plastics and underscores the urgent need for FMCG 
companies to intervene in reducing and eventually eliminating plastic packaging. It is also 
clear that FMCG companies should be held accountable for increasing levels of plastic           
pollution and this study clearly shows that there is widespread support for adopting              
sustainable packaging practices rather than using plastic packaging. It's time for FMCG        
companies to put out serious measures to completely phase out single use plastic product 
packaging, set out commitments which are achievable and not mere announcements and 
build transparency in terms of availability of data to the general public on production and 
selling of single use plastics.



The findings reveal widespread support for sustainable packaging practices and a growing demand 

for accountability from FMCG companies. To address this crisis, FMCG companies must:

Although this study is localized to Colombo and limited in its scope, the results provide valuable 

insights. They show a clear public demand for FMCG companies to adopt environmentally friendly 

practices and be held accountable for their contribution to the plastic crisis. The public is not only 

aware of the problem but also supportive of bans on single-use plastics and immediate, measurable 

interventions.

Take concrete steps to phase out single-use plastic packaging.

Set realistic and actionable commitments.

Ensure transparency in disclosing data on the production and sale of single-use plastics.



RECOMMENDATIONS
FMCG companies must take immediate 
steps to phase out the production and 
sale of single-use plastics, particularly 
plastic sachets, to mitigate their                
environmental, social, and economic 
impacts.

FMCG companies should disclose        
comprehensive data on their plastic use, 
including the production, type, and 
quantity of packaging, as well as the sale 
of single-use plastics. This transparency 
will promote accountability and enable 
effective progress tracking. 

1.

2.

FMCG Companies should actively           
advocate for a robust and ambitious UN 
Global Plastics Treaty, including strict 
production reduction targets to curb the 
global plastic crisis.

Companies must prioritize and invest in 
accessible, affordable reuse, refill, or 
packaging-free product delivery systems 
across all markets to reduce reliance on 
disposable packaging.

The governments and business should 
collaboratively establish a clear      
roadmap to transition from single-use 
plastics to reusable, sustainable           
solutions, ensuring the shift is practical, 
scalable, and environmentally friendly.

3.

4.

5.



ANNEX
01. Age

Below 18: 25
18 to 25: 242
Between 25 to 40: 711
Above 40: 389



02. Gender

Male: 66.9%
Female: 32.5%
Prefer not to say: 0.6%
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03. Occupation



Following are some images taken when surveying in 
Colombo




