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2025 Tuna Retailer Scorecard
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While 2025 was a year of transformation for global trade, 
and so much else, this year’s scorecard reflects the general 
lack of movement by many of these retailers. The notable 
exception was Whole Foods, which not only passed for the 
first time, but jumped from a score of 58% to 71% to take 
the top position. However, the results captured in this 
report show that no retailer is fully addressing the issues 
of human rights abuses or environmental destruction in 
its supply chain.

The position and power of US retailers in the global 
seafood supply chain is as strong as ever, which carries an 
immense responsibility to act. The country remains one 
of the world’s largest consumers of tuna and one of the 
most important import markets. The US imports 80-90% 
of its seafood, amounting to a total value of $25.3 billion 
USD in 2023.2 The retailers in this report cover most of 
the grocery market in the country. They have the power 
to set standards on human rights and environmental 
sustainability that echo up their supply chains, yet many 
are not fulfilling this responsibility. 

This report examines both human rights and 
environmental sustainability, recognizing them as 
inescapably interrelated issues. Both are driven by the 
pursuit of maximizing profits and cutting costs,3 with the 
exploitation of workers, marine life, and our ocean the 
inevitable casualties. 

The reality aboard many tuna fishing vessels is one of 
intense, dangerous, and abusive working conditions. 
At the same time, tuna and other marine life are being 
hauled in at unsustainable rates. When there is rarely 
any consequence for engaging in illegal, unregulated, 
and unreported (IUU) fishing, whether from government 
enforcement or by losing buyers, this practice can create a 
competitive advantage as it keeps costs low.4 By reducing 
fish populations, overfishing can cause vessels to have 
to spend longer at sea to obtain the same – or even 
less – catch than before. Overfishing also drives vessel 
owners to look for ways to reduce other costs to maintain 
profitability, which can mean putting even more pressure 
on crews and cutting costs on labor.5 

Introduction 

In Greenpeace USA’s1 fourth scorecard measuring the human rights and sustainability practices of 
16 major US supermarkets’ tuna supply chains, just two retailers achieved a passing score. 

Since the last High Cost of Cheap Tuna report was published in August 2024, there have been 
moderate signs of progress and improvement – including one retailer passing for the first time, but 
the gap between the actions taken by retailers and the realities at sea remains alarmingly wide. 
Retailers can and must close this gap by improving and implementing their sustainability and 
human rights policies. 

© Alex Hofford / Greenpeace
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While US retailers may seem far away from tuna fishing 
vessels out in the middle of the Pacific or Indian Oceans, 
the decisions they make about their policies and practices 
affect both ocean health and the tens of thousands of 
workers across this global supply chain. 

In recent years, multiple reports have shown links 
between US retailers and seafood supply chain issues in 
the shrimp,6 squid,7 and tuna8 sectors, including human 
rights violations.  Bumble Bee, one of the big three tuna 
brands stocked by many of the retailers in this report, 
was also sued by Indonesian fishers in March 2025 for 
allegedly knowingly benefiting from forced labor.9 The 
court has denied Bumble Bee’s attempts to have the 
suit dismissed.10

There have also been initiatives to clearly enumerate 
the corporate duty of retailers to address human rights 
and IUU fishing in industrial supply chains, including the 
Fisheries Governance Project’s report Defining Corporate 
Duties in Seafood Supply Chains to Prevent IUU Fishing & 
Labor Rights Abuse on Industrial Fishing Vessels,11 which 
provides clear, actionable measures that businesses 

across the seafood supply chain, including retailers, 
should adopt. 

Pilot projects and technical developments in electronic 
monitoring (EM) and Wi-Fi have been met with a 
greater interest from both policy makers and market 
actors. While both EM and Wi-Fi are essential tools for 
increasing transparency, reporting, and giving fishers 
access to the world beyond the fishing vessel, they need 
to be implemented to ensure the benefits are actually 
delivered. For example, having a Wi-Fi-enabled vessel is 
simply not enough. The Wi-Fi must be fully accessible to 
fishers, free to use, and secure. Greenpeace USA endorses 
GLJ’s Model Operational Guidelines for Wi-Fi Access and 
Fishers’ Rights on Distant Water Fishing Vessels.12 This 
should be the standard at which Wi-Fi is rolled out. 

With global trade being reoriented, and the risks to labor 
rights this may cause,13 14 as well as increased pressure on 
tuna from overfishing, climate change,15 and the possible 
expansion of deep sea mining exploration,16 the urgency 
for and responsibility of retailers to take action has never 
been greater. 

© Paul Hilton / Greenpeace
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Methodology

© Alex Hofford / Greenpeace

Since 2008, Greenpeace USA has periodically invited retailers to complete a survey on their policies 
and practices regarding the sourcing and marketing of tuna and tuna products sold in their stores; 
we have then graded those responses and compiled them in a report. Prior to 2021, the survey 
questions focused exclusively on retailers’ environmental and sustainability policies; since then, 
the questionnaire has expanded to incorporate policies on human rights and labor protections. For 
2026, the survey adds two non-scored questions to provide more context.

When it comes to the responsiveness of companies, this 
year 9 out of 16 companies responded to our questions. 
Ahold Delhaize USA, Albertsons, Aldi US, Giant Eagle, 
Hy-Vee, The Kroger Company, Sprouts Farmers Market, 
Target, and Whole Foods all provided detailed responses 
to our questionnaire. We have taken the information 
provided by these responsive companies in good faith 
and not sought to rigorously verify their statements or 
claims. Policies and their contents were verified — but 
verifying detailed, supply chain information is beyond the 
scope of this report. 

Seven “non-responsive companies” — Costco, H-E-B, 
Publix, Walmart, Trader Joe’s, Meijer, and Wegmans — 
elected not to complete a survey. We therefore scored 
them on the basis of publicly available policies and 
statements, online inventory searches, working group 
membership, and other factors. Greater cooperation 
and responsiveness on the part of those retailers is the 
best way to enhance the accuracy and detail of their 
assessments in future editions of this report.

This year’s survey contains 39 scored questions, with 
points allocated across six categories addressing the 
following issues: 
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5. Current Sourcing (20%) 	
Do retailers stock any tuna of threatened species, from 
problematic fisheries, or from brands that have a history 
of using either of the above? What percentage of their 
tuna is caught by various sustainable or less sustainable 
methods? To what extent do retailers consider how their 
purchasing practices might affect the human and labor 
rights of workers in the supply chain? 

6. Customer Education and 
Labeling (5%) 	
What information do retailers provide to enable 
consumers to make informed choices? 

Each question was assigned a maximum point value, and 
responses were scored accordingly. 

The score totals were aggregated, and each section was 
weighted to provide a final percentage score. In addition, 
every question (across all categories) was classified as 
pertaining either to environmental issues, human rights 
issues, or both. For instance, some questions in the tuna 
procurement policy category relate to environmental 
sustainability policies, others to human rights policies, 
and some, such as those pertaining to companies’ stances 
on transshipment, were classified as pertaining to both. 
As a result, in addition to the final percentage score, each 
retailer received an overall environmental score (marked 
as “ENVIRO” in the scorecard), and an overall human rights 
score (marked as “HR” in the scorecard). The full survey 
that was sent to retailers can be found in the Appendix. 

We recognize that human and labor rights and 
environmental policy are complex and evolving fields 
that encompass a broad range of issues — including 
domestic and global politics, socioeconomics, migration, 
climate change, and resource management — and impact 
a wide spectrum of actors, from small business owners 
and corporations to migrant fishers, seafood processors, 
and western consumers. We also recognize that there is 
always subjectivity involved in policy decisions and the 
assessment of those decisions. With this in mind, we 
have striven to be fair and, where appropriate, to give 
companies the benefit of the doubt, particularly where 

clear efforts and engagement have been made 
and signs of progress are evident. To this end, 
Greenpeace USA’s goal is not to expose and 
shame to its own end; our goal remains, as it 
has been since Day One, to highlight, for both 
retailers and customers, the problems with 
existing supply chain policies, as well as the 
solutions available to correct them. 

1. Tuna Procurement Policy 
(20%)	
Do retailers have official policies governing the 
procurement of their tuna that cover environmental 
and human rights issues? For example, do they only buy 
tuna from suppliers that recruit workers through formal 
channels that do not charge them recruitment or other 
fees? Are those workers guaranteed a local living wage? 
What policies do they have in place to ensure the safety 
and well-being of workers on their suppliers’ tuna vessels? 
What is their policy on procuring tuna from vessels that 
engage in transshipment at sea? Do they buy any tuna 
from “red” or “yellow”-listed fisheries? This section does 
not address the practical steps being made to enforce 
these policies, merely whether such policies exist.

2. Traceability (20%)	
Can retailers trace all their tuna back to the individual 
vessel that caught it? Will they commit to making lists 
of those vessels public? Do retailers guarantee that their 
suppliers are providing the tuna they say they are and 
that the tuna is caught in the manner and under the 
conditions their suppliers claim? If so, how?

3. Advocacy and Initiatives 
(10%)	
Do retailers publicly advocate for fisheries reform, 
improved management, and stronger guarantees of 
workers’ human and labor rights? If so, how? Do they add 
their name to group letters sent to fisheries organizations? 
Do they involve themselves in discussions with individual 
governments or relevant United Nations agencies? Do 
they source their tuna from vessels with democratic and 
independent trade unions?

4. Human Rights and Labor 
Protections (25%) 	
What due diligence do retailers pursue to ensure that 
suppliers are meeting their commitments to human 
rights and labor protections? Do they have senior staff 
assigned to follow these issues? Do they have 
systems in place to regularly identify human 
rights risks and impacts? What kind of grievance 
and remediation mechanisms are available to 
workers? How do retailers deal with suppliers 
when and if abuses are discovered? 

Scoring 
90-100% = A
80-89% = B
70-79% = C
60-69% = D
≤59% = F
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Results & Findings 

Score overview 
Two retailers received passing scores
This year, Whole Foods jumped ahead to not only receive a 
passing grade for the first time, but to rise to first place by 
scoring 71%. This improvement stems from Whole Foods’ 
new Seafood Code of Conduct, which takes some key 
steps towards addressing forced labor issues in its supply 
chain, including banning worker-paid recruitment fees; 
mandating clearer grievance mechanisms and pathways 
to remedy; and requiring that crew members have some 
communication access to be able to call their families, 
unions, and governments. Whole Foods also now calls for 
the rollout of Wi-Fi on board vessels so that fishers are not 
cut off from the world while at sea; but it stops short of 
mandating it. This still places Whole Foods ahead of most 
retailers overall and, specifically, for its Wi-Fi policy. 

Aldi US slipped in its overall score and, for the first time, 
landed in second place due to fewer advocacy efforts 
during the reporting period. Like many of the retailers in 
the survey, Aldi US did not make significant changes to 
its policies or practices since the last report, placing it 
second on the scorecard. While Hy-Vee passed last year, 
due to recent changes in advocacy participation and 
sourcing practices, its score this year ended up at 59%, 
just below passing.  

The laggards / worst performers 
This survey saw the same eight retailers who scored 35% 
or lower in 2024 remain at the back of the pack. These 
retailers are Trader Joe’s (12%), Meijer (17%), Publix 
(20%), Costco (21%), Wegmans (22%), HEB (25%), Kroger 
(32%), and Giant Eagle (27%). Albertsons (34%) also 
joins the pack of laggards this year, having lost six points 
compared to its 2024 score. The distance between the top-
performing retailers and this group grew larger this year. 
Being an international, national, or regional retailer is not 
the distinguishing factor, as retailers from all categories 
– for example Whole Foods, Aldi US, Hy-Vee – top the list. 
Instead, these lower-performing retailers are simply not 
taking the necessary measures to address human rights 
and sustainability in their supply chains by adjusting 
procurement practices and improving their policies. 

© Alex Hofford / Greenpeace
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The good 
End-to-end traceability is improving 
Many retailers, including Aldi US, Giant Eagle, H-E-B, 
Publix, Sprouts, Wegmans, Target, and Costco, report 
that they can trace 90%-100% of the shopkeeping units 
(SKUs) of tuna in their stores back to the vessel that 
caught them. Traceability is essential in basic supply 
chain management: being able to trace tuna from the 
vessel to the supermarket shelves is the only way retailers 
can know that the product they are buying is in line with 
their existing policies and the guarantees made to their 
customers. In addition, fish fraud is a rampant problem 
in the seafood industry, and can have adverse impacts on 
both the environment and human health.17 To be able to 
avoid fish fraud, retailers need to know what is happening 
in each step of their tuna supply chain – including catching, 
processing, and packaging – and to label seafood clearly 
for their consumers. Not knowing can become costly, 
either through brand damage or litigation. 

Hy-Vee remains the only retailer that has committed to 
publishing its vessel lists and has continued to do so. This 
is a concrete measure that other retailers should take. 
Given the high level of traceability claimed by the other 
retailers in this group, either via their survey responses 
or in their publicly available information, vessel lists 
should be readily available internally. Making them public 
allows fishers and unions to know where the tuna they 
caught ended up, enabling them to use the grievance 
mechanisms that retailers have put in place or to alert the 
retailer directly about any issues. 

The bad 
Environmental standards are not keeping 
pace 
In previous reports, many retailers were stronger on 
environmental policies and practices than on human 
rights in their seafood supply chains, reflecting years of 
pressure from campaigning and more consumer attention 
on environmental sustainability in seafood. Since the last 
edition, however, there has been some slippage in catch 
methods, with a number of retailers increasing their use 
of purse seine or longline fishing over less destructive 
pole and line or troll-lining methods.

Longline fishing (the process of stringing fishing lines 
often 25 kilometers or longer with baited hooks) is the 
second most common catch method for tuna. It is also 
one that has an over 20% bycatch rate, which means that, 
of the hooks with something caught on them, 1 in 5 is not 
a tuna but could be a shark, a ray, a sea turtle, or other 
marine creature.18 Longlines kill up to 1.4 million sharks 
and thousands of sea turtles annually in the western and 
central Pacific Ocean alone.19 

Lack of transparency 
A number of retailers neither participated in the survey 
nor improved their scores by even an inch. Without 
transparency, consumers cannot know what advances 
in practice or policy are occurring.  While corporations 
may try to avoid the risks that come with public scrutiny, 
actively engaging upstream suppliers, embedding worker 
voices, and implementing comprehensive human rights 
policies would be much more effective risk-mitigation 
approaches.20

Only Hy-Vee continues to publish a vessel list, a key element 
of transparency. A number of the lower performers engage 
in some initiatives or have some policies. However, public 
disclosure of the implementation or impact of these 
policies, including any lessons learned or issues that were 
uncovered and addressed, is limited. 

Lack of worker voice  
Some retailers have policies that encourage or require 
their suppliers to have accessible and safe grievance 
mechanisms. A number of companies also have grievance 
mechanisms available on their own sites, in multiple 
languages, for workers across the supply chain. However, 
none of these retailers are actively publishing any reports 
or learnings from the grievances they have received (or 
reporting zero grievances). 

None of the retailers confirm, either through their survey 
response or in public statements, that they source 
any significant percentage of tuna from vessels with 
democratic and independent trade unions, despite new 
research showing growth and momentum for unions and 
worker organizations in the fishing sector.21 This reflects 
the generally limited interest that many retailers have had 
in engaging directly with unions. 
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End Isolation at Sea

This isolation exacerbates the unbridled exploitation of 
workers, marine life, and our ocean. With the pressure 
to keep costs down, dwindling fish populations, and 
rising costs, vessel owners and captains are incentivized 
to engage in IUU and other illegal practices. End buyers, 
from brands to retailers, can benefit from these artificially 
low prices;instead of taking responsibility for their role in 
the twin issues of environmental and human exploitation 
in the seafood supply chain, many choose to simply reap 
the profits.

The ILO links extended time at sea to an increased 
likelihood of forced labor conditions.22 The work of 
fishers is usually organized around catches, which often 
means that they work excessive and irregular hours. And 
excessive time at sea is not a rarity. A 2024 Oceana study 
found more than 2,700 fishing vessels that spent over 180 
days at sea, with nearly 23% of fishing vessels covered in 
the report staying out at sea for over a year.23 

To address this issue, businesses across the supply chain, 
including the 16 retailers in this report, must do more to 
end isolation at sea. This includes: 

	| Mandating the provision of free, accessible, and secure 
Wi-Fi on all fishing vessels to allow fishers to have 
contact with their families, unions, and governments.

	| Capping time at sea at three months to reduce the 
risk of human rights abuse, forced labor, and human 
trafficking.

	| Ensuring 100% human or electronic observer coverage 
to ensure that vital data on catch composition, bycatch, 
interactions with protected species, and overall fishing 
practices are reported by independent and impartial 
parties.

Freedom of association and access to unions for workers 
are key enabling rights to ensure strong worker voice 
and protections across the various stages of the supply 
chain. It is also essential to have accessible, secure, 
and responsive grievance mechanisms, including those 
available at sea. These mechanisms should allow workers 
to raise issues as they arise, and companies must respond 
promptly to provide remedies and directly address the 
root causes of the problems. 

Fishing vessels are among the most isolated workplaces on the planet. With no Wi-Fi or any way 
to communicate with the outside world, the fishers working on them are totally cut off from 
anyone they could reach out to for help. There is also often minimal oversight of the fishing hauls, 
either in terms of how much is being taken from the ocean or in terms of what is being caught 
besides the target species, for example, sharks or juvenile tuna. This is exacerbated by practices 
of transshipment at sea, where vessels transfer their catch to larger, refrigerated ships, further 
complicating traceability. This practice also enables fishing vessels to stay at sea for months or even 
years without returning to port. 

11	 HIGH COST OF CHEAP TUNA 4TH EDITION 
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Retailer Profiles

© Ulet Ifansasti / Greenpeace
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Ahold Delhaize USA

Ahold Delhaize USA has maintained its score this year.  However, as its Human Rights Impact Assessment (HRIA) continues, and 
especially as more of the findings and policies informed by the assessment are made public, it may emerge as more of a leader 
than the current score suggests. Although the HRIA is still in its early stages, it is an important step forward. The coverage of 
key product categories, including seafood sourced from South America and Asia, and the identification of potentially salient 
social impacts and potentially affected vulnerable groups across these product categories, is positive. There are many unique 
elements to seafood supply chains, and retailers have both the responsibility and the ability to know the sourcing of all their 
product lines. This level of engagement from Ahold Delhaize USA is an example to other retailers.

This retailer remains a leader in advocacy, writing letters to a number of governments and RFMOs as part of the Global 
Tuna Alliance (GTA), using its market power to call for improved tuna harvest management and for governments to support 
the Marine Biological Diversity of Areas Beyond National Jurisdiction (BBNJ) Treaty. On 19 September 2025, the BBNJ Treaty 
reached the 60-country ratification threshold required for it to enter into force, which occurred on 17 January 2026.24 
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PROS: It is encouraging that Ahold Delhaize USA is reducing the percentage of tuna sourced 
from longlining vessels, as this is one of the most destructive fishing methods. Since the last 
edition of this report in 2024, there has also been a notable increase in tuna sourced from 
pole and line, trollline, and hook and line fishing methods. These methods have significantly 
lower bycatch rates and are less associated with the human rights issues prevalent on 
longline vessels. 

Ahold Delhaize USA sets a clear standard for suppliers to “establish or participate in an 
effective, fair and transparent grievance mechanism,”25 which is clearly available for all 
workers and free from retaliation. These are essential elements for an effective grievance 
mechanism. 

Another key component is that steps are taken once issues are identified, whether through  
grievance mechanisms or other pathways. In this regard, Ahold Delhaize USA’s approach is in 
line with best practices, as it works with offending suppliers to make the necessary changes 
and to remediate the impact. In cases where the required changes are not made within a set 
timeframe, the supplier relationship is terminated. Ahold Delhaize USA has also stated that 
it will begin to disclose the number of severe issues that arise and how many were resolved, 
like its parent company Albert Heijn does already.26 

In its 2024 Human Rights Impact Assessment, Ahold Delhaize USA notes that it will 
“directly engage with workers in the supply chain.”27 It is hoped that this includes fishers and 
their representatives and that more information will be provided publicly next year. 

CONS: While there has been a 
reduction in longline sourcing, this 
is still the catch method for more 
than half of Ahold Delhaize USA’s 
tuna. In addition, sourcing from 
purse seines has increased. This 
catch method is strongly linked to 
bycatch and to plastic pollution 
from ghost nets and abandoned 
Fish Aggregating Devices (FADs). 
FAD-free purse seines are not a 
significant part of Ahold Delhaize 
USA’s purse seine sourcing, and 
its continued sourcing from these 
more environmentally destructive 
methods sets it slightly below the 
average of the retailers surveyed. 
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Albertsons

Albertsons has been in the news in 2025, due to its failed merger with Kroger, and the lawsuits from both parties that followed 
this merger falling apart.28 It also came under some heat in the Interfaith Center on Corporate Responsibility (ICCR) Sea-Ze the 
Day report. In this report, aimed at advising investors in US retailers about exposure to human rights abuses, Albertsons was 
called the “poorest performing supermarket.” ICCR noted that Albertsons has no human rights policy, no public commitments 
on addressing human rights impacts, and no human rights impact assessments plans.29

The fact that Albertsons has maintained its low score in this edition of the HCCT reflects its lack of action in addressing or 
uncovering prevalent issues in seafood supply chains. The Albertsons Companies includes Randalls, Safeway, Shaw’s, and 
many other familiar names,30 and improving its policies would have an impact not only in Albertons-branded stores, but 
across a large swathe of seafood counters and cans. 
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PROS: Albertsons is part of The Nature 
Conservancy’s Tuna Transparency Pledge, in 
which pledgers commit to implementing 100% on-
the-water monitoring by 2027, through a mix of 
electronic monitoring (EM) and human observers. 
This level of transparency can go a long way towards 
addressing IUU fishing, overfishing, and issues like 
shark finning. 

Albertsons is stronger on traceability, using the 
Global Dialogue on Seafood Traceability (GDST)-
compliant Trace Register, and on recognizing the 
key global treaties. 

Albertsons is also one of the few retailers to 
include explicit mention of single-use packaging 
waste and plastic pollution from fishing activities. 
Discarded fishing gear, sometimes called ghost nets, 
makes up around 10% of plastic in our ocean and 
can ensnare and kill sharks, sea turtles, and other 
species.31

CONS: Albertsons is below average on Human Rights and Labor Protections, 
with little to show in terms of grievance mechanisms, access to remedy 
for workers, or worker voice. There is no standalone human or labor 
rights policy, with some language on human rights instead included in its 
Responsible Seafood Policy and Vendor Code of Conduct. 

While Albertsons allows transshipment at sea, it recognizes the adherent 
risks involved in this practice and that “the industry is challenged with 
finding ways to ensure that worker rights are upheld.”32 Albertons already 
has requirements on electronic and human monitoring during these 
activities, but as both of these are largely or entirely focussed on ensuring 
that there is no IUU, it is unclear how this meets the challenge of protecting 
worker rights.  

Albertsons’ Responsible Seafood Policy notes advocacy, specifically 
in relation to the International Labour Organization (ILO) Work in Fishing 
Convention C188 and the Food and Agriculture Organization (FAO) 
Agreement on Port State Measures (PSMA).33 However, advocacy on 
expanding the ratification and implementation of these treaties, or on 
transshipment at sea or marine protected areas, is a significant gap in 
Albertsons’ work. 
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Aldi

For the first time since the first High Cost of Cheap Tuna report in 2021,34 Aldi is not the leader. This is mainly due to Whole 
Foods leaping ahead with its new Seafood Code of Conduct, but also due to Aldi slipping this year as a result of less advocacy 
during the three year period captured in this report. While Aldi is still a top performer, scoring above average in all categories, 
it is worth noting that there remains a gap between its score of 69% and a full grade, or even a more commendable A grade. 

Aldi, headquartered in Germany, has to adhere to many European Union standards and laws, some of which are more 
advanced than those in the US. This includes the EU’s  Corporate Sustainability Due Diligence Directive (CSDDD), which will 
require companies of certain sizes to identify and address “potential and actual adverse human rights and environmental 
impacts” in their own operations and also across their supply chains and partners.35 However, in late 2025, the deadline for 
compliance with this directive was delayed from July 2028 to July 2029.36 
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PROS: Aldi’s Business Partner Sustainability Standards sets it ahead 
of the pack. This states that Aldi’s business partners must respect 
workers’ rights to freedom of association and collective bargaining, 
and their right to elect representatives and form or join trade unions.37 

The traceback exercises conducted as part of the ALDI Sustainability 
Assessments (ASAs) are a positive, hands-on approach. They entail 
Aldi reviewing and verifying origin documentation with its product 
information across a number of factors and do not rely on third-party 
organizations. While Aldi’s Social Monitoring Program does include 
third-party audit reports from suppliers to ensure adherence to its 
standards, any flags trigger a Corrective Action Plan to address the 
issues. This is in line with the UN Guiding Principles Framework, which 
calls on businesses to not cut and run as soon as issues that can be 
remediated are uncovered, but to work with the suppliers to correct 
and ensure remediation of violations. Aldi’s Corporate Responsibility 
Supplier Evaluation (CRSE) also goes beyond relying only on audits. It 
incentivizes suppliers to meet and maintain environmental and labor 
standards with long-term business relationships, and for Aldi to favor 
these buyers.38 

This more direct engagement with its supply chain, and 
preferential sourcing based not only on price but also on human 
rights and environmental sustainability standards, sets Aldi above 
the majority of retailers in this list. 

CONS: Aldi relies heavily on longline and purse seine catch 
methods for its tuna, despite these being recognized as 
the more environmentally destructive options. While 
the purse seines are FAD-free, which is preferred over 
purse seines that use FADs, this method still uses a huge 
encircling net that captures everything in its reach. 
Longlining especially relies on transshipment at sea, which 
is linked to both human rights risks, due to increased 
isolation, and environmental risks due to overfishing and 
lack of transparency. Aldi does mandate 100% observer 
coverage for all transshipments at sea, though there are 
significant shortcomings in terms of addressing labor and 
human rights issues on board. 

Aldi is engaged with a number of industry initiatives, 
including the Global Tuna Alliance, and has in previous 
years signed onto numerous advocacy letters to RFMOs, 
UN agencies, and key governments, calling for better 
management of tuna fisheries and for progressing work 
on human rights. However, this advocacy has lessened 
in the last couple of years. With Aldi’s market power and 
international reach, it is well-placed to be an advocate for 
change, and it is hoped that the retailer steps into this role 
again. 
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Costco

Outside of their seafood supply chain, Costco has taken firm stands on safeguarding diversity, equality, and inclusion this 
year, and has not bowed to external or some shareholder pressure to roll back on these policies.39 However, within seafood, 
its approach to human rights and the environment is less inspiring. 

Costco’s own label Kirkland Signature has become a trusted brand name and a draw for members,40 an attribute that 
the company has signaled it plans to lean into even more.41 However, this is not without controversy. While Costco does 
not normally publicly confirm which companies are behind its Kirkland labels, it has been reported that some of its tuna is 
supplied by Bumble Bee Tuna,42 43 and Kirkland was named in a 2023 class action suit against Costco, alleging that the tuna 
Costco sold as “dolphin-safe” was “ false advertising” based on the longlining catch method used,44 45 which has a 20%+ 
bycatch rate.46 In March 2025, Bumble Bee Tuna was sued by Indonesian fishers alleging years of forced labor on vessels that 
supplied the brand.47 

Costco’s Canadian branch failed in this year’s SeaChoice’s Conscious Avoidance report, which measured Canadian 
retailers on their sustainable seafood and human rights policies and engagement. Costco Canada scored 37%, with similar 
shortcomings as Costco in terms of policies not covering third-party brands’ seafood products, a lack of transparency, and, at 
least publicly, a limited response to exposés linked to its supply chain.48 

It is essential for retailers to take responsibility for their products, and it is disappointing to see that Costco is not honoring 
the trust that its members place in it by not engaging with suppliers across its seafood supply chain. 
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PROS: Costco has a standalone Human Rights Policy49 and a Supplier 
Code of Conduct50 that both draw from the ILO Declaration on 
Fundamental Principles and Rights at Work and the UN Universal 
Declaration of Human Rights. The Human Rights Policy also identifies 
salient human rights risks, including forced labor and exploitation of 
migrant workers. Costco mentions stakeholder engagement, though 
there is limited information and it is unclear if this includes workers 
or unions. There is a clear grievance mechanism for employees,51 
and Costco “requires each supplier to provide an anonymous and 
confidential method for all supplier employees to raise concerns to 
senior level management at the facility without fear of retaliation.”52 
It is not mentioned whether there is any surveying of this during the 
annual global supplier seafood survey, or whether it only focuses on 
basic environmental data elements like species and certifications.53 

Since 2024, Costco has been working with Pacific Island Tuna 
Provisions (PITP), sourcing some of its Kirkland Signature Canned 
Albacore Tuna from there. However, it is unclear how much tuna is 
sourced this way compared to other sources. The PITP initiative 
funnels profits into community improvement and conservation and 
requires 100% at-sea monitoring, including human or electronic.54 55 

On traceability, Costco does carry out supply chain mapping to the 
vessel level for Kirkland  Signature canned tuna.56 Being able to map 
to vessel level is necessary in order to fully know the supply chain. 

CONS: Despite being one of the largest retailers in the 
world, and some efforts being made to address the human 
and environmental impacts of its tuna supply chains, 
Costco falls short on a number of important issues. 

While the Seafood & Aquaculture policy notes that 
tuna suppliers are members of the Seafood Task Force 
(STF) and mentions efforts to reduce bycatch, the 
reliance on longlining does not line up with this claim. 
On traceability, Costco writes that it can trace tuna to 
vessels, but this information does not appear to be 
public. This limits the ability of fishers, unions, and 
others along the supply chain to know where the tuna 
they caught ended up, handicapping the ability of fishers 
and their representatives to alert Costco to any supply 
chain issues it may not be aware of otherwise. This lack 
of transparency limits the impact of the STF’s Grievance 
Mechanism guideline.57 

Costco took on even less advocacy on seafood this year. 
Yet again, it took no public stance on either transshipment 
or Wi-Fi on vessels. It could be that Costco is using its 
significant market power to demand more of suppliers in 
protecting workers and our oceans; however, as Costco 
did not participate in this survey process, only publicly 
available information was used.
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Giant Eagle	

Giant Eagle gained 5 percentage points, recovering from its downwards trend in the last edition of the report. This is largely 
due to advocacy and changes in its catch method sourcing. Overall, however, it is still performing poorly across all categories. 
Giant Eagle has a number of policies that outline its approach to human rights, sustainability, and tuna specifically. While 
these could all be significantly more robust, they are useful steps towards informing and shifting sourcing policy to address 
issues in the seafood supply chain. 

PROS: Giant Eagle works with the Sustainable Fisheries 
Partnership to inform its sourcing and engages with suppliers 
to improve the management of fisheries. There has been some 
shift towards FAD-free purse seines and a slight increase in the 
percentage of tuna sourced from pole and line. This general 
direction is encouraging, and Giant Eagle’s Tuna Policy does well 
in outlining the bycatch issues related to FADs.58

However, in order to really limit bycatch and overfishing, there 
should be no sourcing from purse seines using FADs, due to the 
known issues related to this method.59 

Along with the NGO Tuna Forum, Giant Eagle signed an open 
letter calling on RFMOs to increase fishing observer coverage 
rates and create a timeline to reach 100% observer coverage. It is 
positive that Giant Eagle adds its name and market power to these 
advocacy efforts. In its own sourcing, Giant Eagle only allows 
transshipment where there is 100% observer coverage, whether 
human or electronic. Within Giant Eagle’s standalone human 
rights policy, it does not mention observers or protections needed 
for these workers specifically. 

CONS: As in previous years, the question on how the 
retailer avoids fish fraud – a known issue in seafood60– 
was unanswered. Giant Eagle’s Tuna Policy states that 
“Product will be traceable back to its origin/fishing area,” 
including “back to the boat.”61 However, by continuing to 
allow transshipment, as noted above, the possibility of 
commingling is difficult to rule out and Giant Eagle scores 
below average on traceability.  

While it is notable that Giant Eagle has a Human Rights 
Statement, a critical step for retailers who want to take 
human rights issues seriously, it does not refer to or build on 
key international declarations such as the UN Declaration 
of Human Rights, UN Guiding Principles, or the ILO Core 
Conventions. Nor is there any mention of the ILO’s Work in 
Fisheries Convention, C188, which sets basic standards for 
the safety, wellbeing, and protection of fishers, either in Giant 
Eagle’s Human Rights Statement or in its Supplier Code of 
Conduct. 

https://sustainablefish.org/about-us/
https://sustainablefish.org/about-us/
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Hy-Vee	

Hy-Vee passed for the first time in the previous report, however, this year the retailer lost a single percentage point that 
returned them to an F grade. Despite this, Hy-Vee remains above average across all categories, scoring higher than all other 
retailers on traceability. Their leadership on traceability is noteworthy, and with expanded focus on human rights and labor 
protections in their policies and practices, Hy-Vee could return to the very short list of retailers who are at the very least 
receiving a passing grade in this scorecard. 
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PROS: Hy-Vee continues to publish its vessel list,62 a critical step towards 
transparency in which they continue to be a leader. Publishing vessel lists 
provides Hy-Vee, who also use Fishwise’s Vessel Risk Dashboard, with 
clear information and insight on the vessels in their supply chain, helping 
to manage risk. This also enables actors such as fishers or their unions to 
connect the dots if there are issues reported on vessels, and to notify end 
buyers of issues before they worsen or become front page news. This 
practice can also help build relationships with suppliers.63 Some retailers and 
brands provide customers with the ability to trace specific cans of tuna to the 
vessel or vessels that caught it, however this approach relies on an individual 
having a can on hand to check and can only provide a partial picture of the 
vessels from which their tuna has been sourced from. 

Hy-Vee’s Seafood Procurement Policy contains a public commitment 
to publish their annual progress,64 which is important in maintaining 
accountability and sharing lessons learned. The overall scope of the Seafood 
Procurement Policy includes environmental and human rights elements 
and sets clear expectations for suppliers, as well as covering all of their tuna 
categories across the board. 

CONS: While there was a positive move in 
increasing the sourcing from troll- or handline 
caught tuna since the last survey, purse seines 
remain a significant portion of Hy-Vees sourcing. 
This catch method is strongly linked to bycatch and 
plastic pollution from ghost nets and abandoned 
Fish Aggregating Devices (FADs). 

Hy-Vee has surveyed some of their suppliers 
to learn more about their grievance mechanisms, 
however questions still remain on the extent 
of those mechanisms and if or how they are 
communicated to fishers. To have a better 
understanding of the realities for fishers, retailers 
should engage with suppliers to understand the 
steps and measures they take to ensure basic labor 
rights can be upheld. 
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H-E-B

H-E-B continues to not respond to the survey, and it continues to score poorly on both the environment and human rights. It 
does have some policies regarding seafood, including the H-E-B Seafood Policy, Seafood Sustainability Table, and Supplier 
Code of Conduct. However, there is a lack of specificity and depth to these policies that make it unclear what impact they are 
having on the ground (or at sea). 
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PROS: H-E-B has recently begun working with Fishwise, a non-profit 
sustainable seafood consultancy, and outlined its plans to expand 
traceability systems, combat human rights abuses and support worker 
rights, and promote environmental and ethical integrity within its canned 
tuna supply.65 A previous partnership with the Environmental Defense Fund 
(EDF) had similar aims and resulted in many of the current policies.66 The 
Fishwise partnership is a promising step for this Texas retailer, and could 
yield improvements in H-E-B’s seafood supply chain in the coming years. 

H-E-B scores highest on traceability, the only category that it was not 
below average in. This is due in part to its work with Trace Register,67 a seafood 
traceability platform. The Seafood Sustainability table provides information 
that includes the country of origin, production or catch method, species, 
and sustainability certification.68 More accessible to customers may be the 
Trace my Catch tool used for its store-brand canned tuna.69 It is important 
to inform customers of the sourcing, and impacts, of the tuna they may be 
buying, as well as for retailers to take responsibility for what has happened 
before the tuna lands on its shelves. 

Despite no standalone human rights policy, H-E-B does note that it is 
“aware of how the industry intersects with human rights”, and it refers to 
the U.S. State Department’s Trafficking in Persons report as a reference for 
understanding supply chain risks.70

CONS: H-E-B scores zero both on advocacy and on 
human rights and labor protections. If H-E-B was 
involved in advocacy during the reporting period, 
either in the US or involving RFMOs or other 
governmental bodies, the relevant information is 
not public and so not able to be captured in this 
survey as the retailer did not respond. While many 
retailers are actively involved in industry groups 
and alliances, H-E-B does not appear to be. 

The Seafood Sustainability table, as the name 
suggests, only takes into account the environmental 
impact of the wild-caught seafood. Even with just 
that in focus, there is still significant sourcing from 
“EDF OK Choice” fisheries. This describes sources 
where “[s]ome improvements are needed in how 
this fish is caught or farmed,”71 though there is no 
clear information on what improvements H-E-B 
is directly supporting, for example preferential 
pricing, or if it is actively working with EDF or 
others to address these concerns.
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Kroger

Kroger saw a small improvement in its scoring this year, rising from 27% to 32%. This increase is due to a change in sourcing 
practices and other policy changes. Since the last edition, Kroger has begun addressing the risks of seafood fraud by 
conducting more traceability audits to ensure that the vessels and canneries it sources from are able to separate by brand 
and fishing method. This is necessary to prevent fish fraud, as well as to ensure that the sustainability and dietary information 
that retailers are providing to their customers is accurate. 

Kroger is continuing to source all of its shelf-stable tuna from International Seafood Sustainability Foundation (ISSF)-
compliant fisheries, which requires certain sustainability and traceability standards. 
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PROS: Kroger has changed its approach to dealing with suppliers 
when issues or abuses are uncovered to one that is in line with the 
UN Guiding Principles on Business and Human Rights (UNGP). Best 
practice is for a retailer not to cut and run, but to use its leverage to 
ensure effective remediation of violations with a clear, benchmarked, 
and time-bound plan, and to work with suppliers to educate them on 
human rights and ensure no future such violations occur. 

Kroger’s standalone Human Rights Policy, updated in 2022, states 
that it identifies salient human rights risk and conducts human rights 
impact assessments (HRIA) “for specific commodities and countries 
to inform our risk assessment and management.”72 There is limited 
public information on the results of these assessments, with the last 
available Human Rights Progress Update covering FY21.73

CONS: Despite the increased measures relating to 
combating fish fraud, Kroger continues to score below 
average on traceability. Although it sources from ISSF-
participating suppliers, which do have to meet certain 
traceability requirements, Kroger is not able to trace 
every shopkeeping unit (SKU). 

Kroger still does not have a transshipment policy, not 
even regarding ensuring that transshipment-at-sea is 
only allowed if there is observer coverage, as required by 
many of the other retailers in this report. 
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Meijer

Meijer maintains its position near the bottom of the list, with no notable improvements to its environmental or human rights 
policies since the last report, published in 2024. Meijer ranks below average in every category, and does not respond to the 
survey so this result is informed only by publicly available information, of which there is a very limited amount. 
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PROS: While for its workers at home, Meijer is 
recognized as a Great Place to Work,74 it seems to 
continue to be disinterested in the workers in its 
supply chain more widely. 

Meijer partners with Ocean Disclosure Project, 
which provides a level of transparency in their 
seafood sourcing including the species, location, 
and catch or production method.75 The Meijer 
profile shows that in terms of tuna, Meijer sources 
from multiple longline fisheries, some handlines 
and pole-line fisheries, and one using purseseines. 
The exact percentage spread between these catch 
methods, of which longline and purse seine have 
higher bycatch rates than handline, is unclear.

CONS: In general, Meijer continues to score poorly as there is limited 
information available publicly regarding their human rights and sourcing 
practices. Their Supplier Code of Conduct mentions that suppliers “must 
provide workers with access to a grievance mechanism” and notes that 
freedom of association should be respected.76 Any steps to verify this, include 
this in contracts, or how Meijer deals with any breaches of even these basic 
guidelines is unclear. 

Meijer remains one of the handful of retailers who score 0 points on 
Advocacy. Advocacy initiatives can range from signing onto open letters 
calling on governments or international bodies to expand marine protected 
areas, support.

Additionally, on Advocacy and Initiatives also, Meijer scored terribly and 
was one of four retailers to record no points at all across this entire section. 
It is severely disappointing that it has made no effort to engage with federal 
or international bodies in support of greater advocacy and protection for 
biodiverse marine environments, sustainable fisheries, or greater observer 
protections. Greenpeace strongly encourages Meijer to make better use of its 
voice in the community and help drive important improvements across the 
greater seafood industry.
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Publix

As with other retailers who do not participate in the survey, only Publix’s public documents and statements were available to 
be used to score it. Similarly to previous years, Publix continued to score poorly and have little public, material information 
available. Publix continues to engage with some initiatives, such as the Ocean Disclosure Project, of which it was the first 
US retailer to join,77 and the Sustainable Fisheries Partnership (SFP). It is notable that Publix collaborated with the SFP to 
conduct a bycatch audit, and publish those results publicly.78 However, since this 2022 initiative, it is not clear what steps were 
taken to address the issues with bycatch in specific longline fisheries, nor what, if any, other steps were taken to address the 
environmental impact or the human rights risks in Publix’s seafood supply chain.  
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PROS: According to Publix’s Corporate Social 
Responsibility Report, they have invested in 
installing electronic monitoring (EM) to track 
bycatch and collect some species data.79 This 
is positive, especially to see retailers not only 
mandating that there is EM on vessels but 
providing support to vessel owners to implement 
it. On the other hand, this is only on three vessels 
and it is unclear based on the Report whether 
there are confirmed plans to extend this. 

As noted above, the transparency offered 
from participation with initiatives like Ocean 
Disclosure Project and SFP could be powerful. 
However, Publix needs to not only sign up 
or conduct audits, but actively take changes 
onboard. 

CONS: Publix scored extremely low in human rights and labor protections. 
There is no evident human rights policy, let alone one that incorporates 
essential international agreements such as the International Bill of Human 
Rights or International Labor Organization's Core Conventions. The Business 
and Human Rights Centre found no evidence across a number of categories 
across their corporate human rights index.80

While Publix does make some nods to environmental policies and 
sustainable practices, they seem limited to its “stores, warehouses, and 
offices,”81 ignoring the environmental impacts of its wider supply chain. Where 
support of NGOs to protect nature does extend beyond this, it includes working 
with NGOs to remove marine debris.82 This is laudable, however, Publix can 
help prevent marine debris such as ghost nets and other discarded fishing 
gear from ending up in oceans or clogging waterways by committing to not 
stock their shelves with canned tuna that uses purse seines, or other industrial 
fishing catch methods associated with higher rates of ghost gear.83 84Ghost 
gear is made up of discarded fishing lines, nets, or other debris. In addition 
to making up around 20% of plastic waste in the ocean,85 entanglement or 
entrapment in this gear affects 66% of marine animals.86
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Sprouts

Sprouts took a few steps back and a few forward in their survey response this year, landing them 1% point above the previous 
report in 2024. This is a more modest increase from the previous report, which was due largely to improved tuna procurement 
policies. 

In August 2025, Sprouts announced it was bringing its seafood sourcing in-house, with CEO Jack Sinclair explaining that 
this move allows the retailer to “gain more control over its supply chain while minimizing operations and supply chain risks.”87 
This year, Sprouts reported that they purchase tuna from suppliers who provide their workers with a local living wage, ensuring 
that workers or their intended recipients are directly receiving the wages due to them at least once a month and ideally via 
direct deposit to their selected bank accounts for a small percentage of their tuna. This is an increase and it is hoped that this 
percentage will grow with the retailer bringing seafood sourcing in-house. 

36%

Customer Education/
Labeling

83%
BCurrent Sourcing

Human Rights & 
Labor Protections

33%
F

0%

Advocacy & Initiatives F
48%

Traceability F
46%
FF

FD
F

Tuna Procurement Policy

8th

30%
Human
Rights

3rd

66%
Enviro

6th

45%
Total

����������������������������

PROS: Sprouts remains a strong performer on its environmental 
scoring. Especially on catch methods, with almost all of its tuna 
sourced from fisheries that use pole and line, troll or handline. FAD-
free purse seines and longlines with bycatch mitigation are a small 
percentage overall. 

It is positive that Sprouts has taken steps to inform its purchasing 
team with specialized human rights training and that human rights 
risks are part of the enterprise risk management framework.88 There is 
reportedly integration of human rights due diligence and operations. 
Sprouts also engages with suppliers, reviewing their policies and 
practices, and stated that they know that a percentage of their suppliers 
have conducted impact assessments on their vessels in the last year. 
However, the reliance on social audits, which have long been seen 
by human rights advocates as insufficient89 and do not replace direct 
worker engagement,90 leaves room for improvement. That their ethics 
hotline does not have any seafood-related issues is not a surprise as it 
would be difficult for fishers or their unions to know whether vessels 
on which issues occurred sold tuna destined for Sprouts as their vessel 
list is not public. 

CONS: Sprouts does not lend its market power or brand 
to any advocacy, leaving all such questions unanswered. 
This is disappointing and something that this retailer 
could engage in on issues that it presents as key values, 
such as sustainability, by advocating for marine protected 
areas or to improve environmental sustainability and 
human rights protections in the tuna sector.

While their Supplier Code of Conduct91 and 
Commitment to Human Rights92 list out expectations to 
suppliers with some key points, including adherence to 
the International Bill of Human Rights, there are gaps that 
remain. In terms of worker contracts and recruitment, 
Sprouts does not only purchase tuna from suppliers that 
have worker contracts that comply with ILO core labor 
standards and ILO Convention No. 188. 
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Target

Target came under some fire in 2025 for its Diversity, Equity, and Inclusion (DEI) policies. In February 2025, a consumer boycott 
was announced following the retailer’s decision to rollback DEI policies and it was reported that Target lost $12.4 billion USD 
in market value after its stock value dropped by $27.27 USD per share as a result.93 The retailer was also sued by the State of 
Florida for allegedly “defrauding shareholders” on the risks of DEI policies.94 

Another area of risk for retailers is the increasing legislative, legal, and reputational risk related to their seafood supply 
chains. On this, Target is firmly average in this list of 16 retailers, though still failing to reach a passing grade. In the previous 
edition of the report, Target had a marked increase in points, mainly due to improvements in its tuna procurement and more 
advocacy initiatives. This year, the retailer remained at the same spot. 
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PROS: In partnership with Fishwise, Target conducted a tuna transparency 
exercise on its own brand suppliers using Fishwise’s Vessel Risk Dashboard 
to inform vendor engagement and identify areas for improvement. This type 
of due diligence down to vessel level should be a rolling activity built into 
business-as-usual and is better than reacting to issues only once they become 
news. Traceability means every step of the way; from the time the tuna is 
hauled in to when it ends up on a supermarket shelf. Target notes in its survey 
response that the tuna canneries and vessels in its supply chain can ensure 
separation of product, and that its own traceability audits provide it with this 
information and allows it to have confidence in this area. 

Target is the only retailer on this list to explicitly include its own-brand pet 
food in its Commitment to Sustainable Seafood.95 While pet food is sometimes 
overlooked in terms of sustainability and labor rights, the same supply chain 
issues exist whether the catch is destined for human or animal consumption. 
Therefore, its inclusion in this policy is notable. 

On grievance mechanisms, Target has a hotline available in different 
languages and with different local numbers. It also clearly requires suppliers 
to have their own “confidential and anonymous internal process” for workers 
to raise issues.96 This clear standard setting is valuable for a retailer like Target 
to communicate to suppliers. There is a mention of vendor training, though 
the extent to which Target absorbs any additional costs to suppliers for 
implementing this or other key best practices is unclear. 

CONS: Target sources the majority of its tuna from 
purse seines, with only a fraction of that being 
FAD-free purse seines. This is one of the most 
destructive catch methods, with indiscriminate 
hauling in of everything that gathers under the 
FAD. FADs are also connected with plastic waste 
and ocean debris, with FADs set adrift across 37% 
of the world’s ocean surface.97 In the same way 
that Target is able to set standards with some of 
its other policies, this company could also move 
away from this fishing method in favor of those 
with less harmful environmental impacts. 

On transparency, Target does not publish a 
vessel list. Therefore, while the global hotline 
may be available and in reach for other workers 
in the supply chain, it is not possible for fishers or 
their union representatives to know whether the 
vessel on which there was a violation supplied 
Target, and so they are unable to flag issues in 
their supply chain to Target directly.
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Trader Joe’s

Trader Joe’s continues to trail the rest of the pack in this edition of the scorecard. Its public documentation and reporting on 
its seafood supply chain, its environmental commitments, and its human rights policies remain scant and it did not participate 
in this year’s survey. 

Trader Joe’s predominantly sells products under its own private label, stating that it works with suppliers directly and not 
disclosing much information about the suppliers themselves. This means that it directly engages with and is able to demand 
more information from its seafood suppliers, without having to go through other brands’ internal policies or practices. Trader 
Joe’s does recognize that it has significant “purchasing power to leverage change within the seafood supply community.”98

In 2019, following a Greenpeace USA campaign and customer pressure, Trader Joe’s did commit to cutting single-use 
plastics in its stores.99 The retailer has also faced pressure from Direct Action Everywhere and animal activists to sever ties 
with Petaluma Poultry, a subsidiary of poultry giant Perdue Foods, which the groups allege has violated multiple animal 
cruelty laws.100 Trader Joe’s continued lack of transparency in its supply chains and its hesitancy to address issues that arise 
is highly concerning. 
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PROS: Trader Joe’s has changed its seafood sourcing of certain 
species and catch methods in the past. Phasing out longlining for 
its Canned Yellowfin Tuna and instead sourcing this from pole and 
line fisheries is certainly a step in the right direction. Other canned 
tuna products are also caught using pole and line. While its canned 
Albacore Tuna is seemingly still sourced from longline fisheries, 
Trader Joe’s states that it is longlining using circle-hook and nylon 
leads, which has some success in mitigating bycatch.101

Trader Joe’s does not use certification schemes to rubber stamp 
its sustainability efforts, instead stating that it “[holds] our vendors 
and ourselves accountable for the responsible management of 
farms and wild fisheries.”102 This is positive, as it implies direct 
engagement with its suppliers. However, as there is little further 
information provided on what this looks like in practice, it is difficult 
to gauge how far this engagement goes, what is taken into account, 
or what happens if and when issues arise. 

CONS: Trader Joe’s does not appear to be using its 
purchasing power to influence the standards or norms for 
sourcing seafood with regards to human or labor rights. 
There is no public human rights statement or policy. 

Its stances on unionization and worker rights in its 
own stores in the US are disappointing, with repeated 
accusations of violating worker rights,103 104 and Trader Joe’s 
joining companies like Space X and Amazon in filing legal 
papers “aimed at hobbling and perhaps shutting down the 
[National Labor Relations Board (NLRB)].”105 

In general, the minimal information available on 
Trader Joe’s seafood supply chain, with no indication of 
a transshipment stance, a human rights policy, engaging 
with workers, true end-to-end traceability, grievance 
mechanisms, or approach to dealing with suppliers if issues 
arise, means that Trader Joe’s will continue to rank poorly. 
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Walmart

Walmart, the largest retailer in the world, continues to lag behind on both human rights and environmental policies in its 
seafood supply chain. As a non-respondent, the survey is populated by drawing from publicly available data only. Walmart is 
engaged in some industry initiatives, such as the Seafood Task Force, and compared to some of the retailers in this report it 
publishes more information and does more reporting on its supply chain and policies. 

Walmart is a participant in The Nature Conservancy’s Tuna Transparency Pledge, in which pledgers commit to implementing 
100% on-the-water monitoring, through a mix of EM and human observers by 2027. Having eyes (whether human or a 
camera lens) at sea goes a long way toward minimizing IUU fishing practices. Having onboard human observers can serve 
as a deterrence to IUU fishing, though any rollout of more human observers must come with strong and enforced worker 
protections as they are in very vulnerable positions.106

Walmart could lead on key enabling conditions for worker and environmental protection, such as Wi-Fi and direct worker 
and union engagement. As noted in the Interfaith Center on Corporate Responsibility (ICCR) Sea-Ze the Day report, this retailer 
could do more in terms of implementing Human Rights and Environmental Due Diligence (HREDD) and Human Rights Impact 
Assessments (HRIAs).107
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PROS: As noted above, Walmart publishes a number 
of policies, toolkits, and reports that cover seafood 
supply chain labor policies. This includes a clear 
Human Rights Statement,108 that includes a list 
of the Salient Issues, a Responsible Recruitment 
Expectations,109 and a Global Forced Labor Prevention 
Policy.110 That Walmart explicitly has vessels in scope 
for its Standards for Suppliers is also noteworthy.111 

In terms of grievance policies and investigating 
alleged violations of its Standards for Suppliers, 
Walmart states that it investigates “certain alleged 
violations” that have come from “audits, internal 
referrals and worker grievance mechanisms.”112 
Walmart also directs suppliers that “employees and 
workers must be able to raise concerns in good faith 
and without fear of retaliation,” and that suppliers 
“must provide a mechanism for workers to report 
concerns to management, to the supplier, and to third 
parties such as Walmart.”113 

This clear expectation for suppliers is positive, 
and there have been updates to the Human Rights 
Statement since the last report. However, while this 
may be sufficient for some supply chains, for fishers 
that catch tuna destined for Walmart, it is unclear 
whether they are aware of the Walmart Ethics Hotline. 
Although it is available on the Walmart website, it is 
unlikely that fishers or their representatives would 
know whether the tuna they caught ended up on 
Walmart shelves as there is no public vessel list. 

CONS: In its Seafood Policy, Walmart states that, by 2027, it will require 
“all fresh, frozen and shelf-stable tuna suppliers to source from fisheries 
using zero high seas transshipment, unless the transshipment activity 
is covered by 100% observer monitoring.”114 This step forward is heavily 
caveated, however, because there remains a critical issue with allowing 
transshipment even when there are observers, as it extends time at 
sea and does not have labor or human rights monitoring in scope. This 
requirement for 100% observer coverage for transshipment is “based 
on price, availability, quality, customer demand and unique regulatory 
environments.”115 Building long-term relationships with suppliers and 
supporting reforms by absorbing at least some of the increased costs 
associated with them is a basic measure for incentivizing suppliers to 
improve conditions in the supply chain. And it is important not to reward 
any possibly less scrupulous suppliers for being able to undercut others 
with cheaper pricing. It is unclear how this caveat lines up with Walmart’s 
statements in its 2025 ESG Report on “Setting product sourcing standards” 
and “Engaging suppliers (and others) in continuous improvement.”116

While Walmart has clear guidelines on audits and compliance, as 
well as supporting documentation for suppliers, this seemingly relies on 
external and third-party audits.117 For labor and human rights issues in 
particular, relying on certifications or on social audits, and not engaging 
with workers or worker unions directly, is extremely limiting for actually 
knowing what is happening on vessels or in seafood processing. 

Considering Walmart’s engagement with initiatives like the Seafood 
Task Force and its significant market power, it could be a leader in 
environmental and human rights in seafood supply chains. As recognized 
by Walmart in its Seafood Policy, this is a complex space, but there are 
steps and measures that are well within Walmart’s reach, including some 
that its competitors are already doing.
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Wegmans	

Wegmans is well known in the northeast US, especially in its home State of New York, as a trusted and high-quality brand, but 
it remains a low scorer. When it comes to its seafood policies, whether that trust is earned or not remains unclear, as Wegmans 
provides little public information. Non-participation in the survey, which means that the only sources used are those on its 
website, may be costing Wegmans’ ranking.

Wegmans consistently ranks on both Fortune’s 100 Best Companies to Work For list and PEOPLE magazine’s list of 50 
Companies That Care. If they extend this approach to workers across their supply chain and this care to our ocean, they could 
become a leader on both human rights and environmental impact in seafood supply chains. With its new sushi restaurant in 
New York City boasting fish sourced directly from a Tokyo market,118 Wegmans owes it to its customers and its suppliers to 
apply the same diligence and transparency to all its seafood. 

Wegmans’ Seafood Sourcing Policy was updated somewhat in March 2025, since the third edition of this scorecard. One 
change of note is that the requirement for all seafood suppliers to “utilize a Global Dialogue on Seafood Traceability (GDST) 
interoperable traceability system” has been refined to cover all “seafood suppliers and producers of seafood sold in the 
Wegmans Seafood Department.”119 This extends the policy coverage and it may be assumed that it is now in force as the 
previous policy has a target date of the end of 2024, which has been removed and not replaced with a new target date. 
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PROS: In recent years, there have been more public policies and statements 
on seafood and human rights, including its Seafood Sourcing Policy120 and 
a Labor & Human Rights Standards statement.121 The Seafood Sourcing 
Policy requires suppliers to commit to ILO Declaration on Fundamental 
Principles and Rights at Work, UN Guiding Principles on Business & Human 
Rights (UNGP), and ILO Core Conventions, among others.

Wegmans leans heavily on benchmarking, with its responsible sourcing 
sustainability efforts informed by the Global Sustainable Seafood Initiative 
(GSSI) and its social responsibilities informed by Sustainable Supply Chain 
Initiative (SSCI).122 However, it is noted that Wegmans could also take 
other approaches at its discretion. The Seafood Policy recognizes that, 
while benchmarking is a start or “foundational direction,” neither this 
nor certifications are enough to fully measure or understand the impacts 
of Wegmans’ supply chain. In the list of other sources that Wegmans may 
include in its assessments, it includes “verifications of payments,” which 
is a promising move. However, it is not clear from publicly available data 
what this might look like in practice, nor if Wegmans have found, and then 
addressed, issues related to debt bondage or recruitment fees in its seafood 
supply chain. Noting NGO collaboration as another possible source is also 
encouraging, though, again, it is difficult to know what shape this has taken 
on the ground or whether this remains theoretical. 

CONS: Wegmans’ Seafood Policy still does not have 
any mention of collaborating with workers or unions 
directly; if Wegmans does plan to engage directly 
with workers in its upstream supply chain, that is 
simply not clear. Instead, there is an explicit mention 
of third-party social audits, which the human rights 
community has long said are insufficient123 and are 
certainly no substitute for directly engaging with 
workers.124

There remains no transshipment policy, a 
practice that complicates traceability and that 
enables vessels to remain at sea for extended 
periods of time, leaving fishers isolated and more 
vulnerable to abuse. While Wegmans’ Supply Chain 
Vision includes Master Data Completeness,125 and 
the retailer does require all seafood suppliers to 
use Global Dialogue on Seafood Traceability (GDST) 
interoperable traceability systems, without banning 
or at least committing to only allow transshipment 
when there is 100% observer coverage, end-to-end 
traceability is extremely challenging. 
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Whole Foods

Whole Foods not only passed this year, it moved from an F at 58% in the survey published in 2024, to a C at 71%. This significant 
jump is due to Whole Foods’ new Seafood Code of Conduct, which takes some key steps towards addressing forced labor 
issues in its supply chain. Including addressing debt bondage and worker-paid recruitment fees; mandating clearer grievance 
mechanisms and pathways to remedy; and requiring that crew members have some communication access to be able to call 
their families, unions, and government. Whole Foods calls for a rollout of Wi-Fi onboard vessels so that fishers are not cut off 
from the world when at sea, but it stopped short of mandating this. This still places Whole Foods ahead of most retailers in 
terms of human rights overall, and Wi-Fi specifically, and provides a clear example to other retailers of what seafood supplier 
codes of conduct can be. 
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PROS: The new Seafood Code of Conduct drew on the UN Guiding 
Principles on Business and Human Rights, the UN Universal 
Declaration of Human Rights, the Core Conventions of the ILO, 
the ILO Declaration on Fundamental Principles and Rights at 
Work, the ILO Work in Fishing Convention (C188), and the ILO Fair 
Recruitment. C188 is a core demand from many fisher unions, as 
it sets minimum standards for living conditions, work hours, and 
contracts. In addition, the policy explicitly details the work hours 
and access to adequate nutrition and drinking water. This is also 
reflected in preferential sourcing from vessels that dock in the 
ports of countries that have both ratified and implemented the 
ILO Work in Fishing Convention and conduct labor inspections as 
per ILO Guidelines.126

Previously, Whole Foods did not take a position on 
transshipment at sea; now it only allows it where there is 100% 
human observer coverage, which can be supplemented by 
cameras but cannot rely only on EM. This is key, as while EM is a 
useful tool in observer coverage, human experts are needed for 
labor rights observation and to gather scientific data. 

As noted in previous reports, the tuna that Whole Foods 
sources is all from pole and line, troll, or handline catch methods, 
which are significantly more environmentally sustainable fishing 
methods and also have less links to forced labor than longlining. 

The Whole Foods Market’s 2024 Impact Report touches on 
Supply Chain Social Responsibility, providing an overview of the 
human rights due diligence across the supply chain.127 This also 
improved this retailer’s points in the Transparency section. 

CONS: As stated, the new Seafood Code of Conduct is an 
important improvement to Whole Foods’ policy and an 
important signal to other US retailers who lag far behind. 
Despite this, as a company with such a powerful market 
position, Whole Foods still stopped short in some critical 
areas. It is an encouraging signal that time at sea is capped, 
though capping at 11 months still leaves fishers at sea for well 
over the 6 month threshold that the ILO reports is “a strong 
warning sign” of forced labor.128 

The policy also stopped short of fully mandating Wi-Fi 
on vessels, or of committing to support suppliers in rolling 
out Wi-Fi through higher prices or other efforts to create an 
onramp for Wi-Fi coverage on vessels. Calling for vessels 
to “be equipped with telephone, radio, satellite, or Wi-Fi 
equipment” alone does not change the reality onboard as 
vessels are only equipped with radios and mandated to have 
communication for safety purposes. Noting that the crew 
should be “provided with adequate access” is positive but 
not enough. Any Wi-Fi policy should go beyond simply calling 
for Wi-Fi on vessels, it must be accessible, free to use, and 
secure. GLJ’s Wi-Fi guidelines detail what is needed to ensure 
Wi-Fi access for fishers’ rights. 

Greenpeace US hopes that future versions of this policy 
will cap time at sea at three months and that Whole Foods 
can lead the way in rolling out Wi-Fi so that fishers are not left 
isolated at sea. 

https://globallaborjustice.org/campaigns/model-operational-guidelines-for-wi-fi-access-and-fishers-rights-on-distant-water-fishing-vessels/
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Appendix

TUNA PROCUREMENT POLICY (20%)
1.	 Do you have a sustainable/responsible seafood sourcing policy (or a standalone tuna policy) that covers tuna 

procurement in your fresh, frozen, and shelf-stable categories?
a.	 _____	Yes, all categories across all stores and products (5)
b.	 _____	Partially, fresh and frozen categories only across all stores and products (2)
c.	 _____	Partially, the shelf-stable category only across all stores and products (2)
d.	 _____	Only some categories across some banner stores or some products (please specify) (1)
e.	 _____	No (0)

2.	 Environmental Sustainability: What % of the overall tuna (fresh, frozen and shelf-stable) sold by your company is 
covered by your sustainable seafood/tuna procurement policy?
a.	 _____	Less than 50% (0)
b.	 _____	51% to 89% (0)
c.	 _____	90% to 99% (2)
d.	 _____	Applies to all (4)

3.	 Do you have a standalone human rights/labor policy that covers tuna procurement in your fresh, frozen, and shelf 
stable categories?
a.	 _____	Yes (5)
b.	 _____	No (0)

4.	 Human Rights: What % of the overall tuna (fresh, frozen and shelf-stable) sold by your company is covered by your 
human rights/labor policy?
a.	 ____	 Less than 50% (0)
b.	 ____	 51% to 89% (0)
c.	 ____	 90% to 99% (2)
d.	 ____	 Applies to all (4)

5.	 Does your sustainable seafood/tuna policy explicitly feature any of the following? (choose all that apply)

a.	 _____	prohibits sourcing tuna from “red” fisheries according to the Monterey Bay Aquarium Seafood Watch program (2)
b.	 _____	prohibits sourcing tuna from “yellow” fisheries according to the Monterey Bay Aquarium Seafood Watch program (2)
c.	 _____	requires at minimum that all tuna sourced is either MSC-certified or part of a FIP that is making progress according to 

FisheryProgress.org, and rated either “A” or “B” (1)
d.	 _____	requires that all shelf-stable tuna storewide be pole and line, troll, or handline caught (2)
e.	 _____	prohibits sourcing from any company that engages in shark finning (2)
f.	 _____	has language in support of marine reserves and marine protected areas (2)
g.	 _____	has other environmental sustainability requirements that our suppliers must follow (1) (please specify)

Greenpeace USA’s Tuna Grocery Retailer Survey 2025
What follows is a copy of Greenpeace USA's Sustainable and Worker Friendly Tuna Grocery Retailer Survey distributed to 
16 major US retailers in 2024. Retailer answers to this survey form the basis of this report.
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6.	 Do you have a commitment to respect all internationally-recognized human rights AND fundamental rights at work 
across all activities in your supply chain embedded in your seafood/tuna procurement policy or standalone human 
rights policy? To receive full credit, the commitment must explicitly reference the following: (1) the International Bill of 
Human Rights (which encompasses the Universal Declaration of Human Rights (UDHR),129 the International Covenant on Civil 
and Political Rights (ICCPR),130 and the International Covenant on Economic, Social, and Cultural Rights (ICESCR)131), (2) the 
International Labor Organization’s Core Conventions,132 and (3) C188 - Work in Fishing Convention.133 Furthermore, your 
company must adhere to the UN Guiding Principles on Business and Human Rights (UNGP).134

a.	 _____	Partially; our policy has some language in support of international human rights and/or labor rights in reference to 
our tuna supply chain. (1)

b.	 _____	Partially. It explicitly commits our company to uphold two of the sets of instruments referenced above. (2)
c.	 _____	Yes, our commitment explicitly includes all three sets of instruments: the International Bill of Human Rights, the 

ILO Core Conventions, and the C188 - Work in Fishing Convention. (4)
d.	 _____	Yes to all in (c), and it explicitly commits our company to uphold the UN Guiding Principles on Business and Human 

Rights (UNGP). (5)
e.	 _____	No. (0)

7.	 Our tuna procurement policy has the following commitments on preferential sourcing: (choose all that apply; 3pts each)

a.	 _____	a commitment to preferentially source from vessels that go to port States that have ratified and implemented the ILO 
Work in Fishing Convention, and effectively conduct labor inspections according to the ILO Guidelines for port State 
inspections under the Convention.

b.	 _____	a commitment to preferentially source from companies with independent, democratic trade unions and who respect 
their workers’ rights to collectively bargain and engage in union activities.

8.	 What is your company’s public stance on sourcing from tuna vessels that engage in transshipment-at-sea?  
(Please select one. Note: to receive credit, this stance must be publicly visible, for example, in a tuna procurement policy.)

a.	 _____	We forbid sourcing from any tuna vessel that engages in transshipment-at-sea, and our traceability audits verify 
compliance with these policies. (7)

b.	 _____	We forbid sourcing from any tuna vessel that engages in transshipment-at-sea. (5)
c.	 _____	We allow it only in cases where there is 100% observer coverage, either via an onboard observer or a combination of 

onboard observers and onboard cameras. (3)
d.	 _____	We allow it, but only where the names of transshipping vessels and the time and location of every transshipment is 

recorded. (1)
e.	 _____	We do not have a stance on this issue. (0)

Worker Contracts and Recruitment
9.	 As stated in our policy, our company only purchases tuna from suppliers that have worker contracts that comply with 

ILO core labor standards and ILO Convention No. 188, are signed by the vessel owner and worker, and are written135 in a 
language that the worker understands. (Please select one.)

a.	 _____	Yes, there are clearly written contracts, for which we have provided examples of in our survey response. We are 
unaware of whether these terms are also verbally communicated. (2)

b.	 _____	Yes, there are clearly written contracts, for which we have provided examples of in our survey response, and we have 
evidence that these terms are verbally communicated to workers as part of the onboarding process. (4)

c.	 _____	Partially, we have ensured everything in item (a) but only for _______% our suppliers (1)
d.	 _____	No (0)

10.	As stated in our policy, our company only purchases tuna from suppliers who are actively reducing recruitment-related 
risks for their workers by only recruiting via formalized avenues and agencies that are not on government or NGO red 
lists, and prohibiting recruitment fees, guarantee deposits, and wage deductions or withholdings. 
a.	 _____	Yes, and we have provided examples of these contracts in our survey response. (5)
b.	 _____	No (0)
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11.	As stated in our policy, our company only purchases tuna from suppliers who provide their workers with a local136 living 
wage.137 (Please select one.)

a.	 _____	Yes. Furthermore, workers or their intended recipients (e.g. family of workers) are directly receiving the wages due to 
them at least once a month via direct deposit to their selected bank accounts. (2)

b.	 _____	Yes. All of (a) above, and the workers receive regular pay stubs that itemize and explain any deductions. (3)
c.	 _____	Partially, we have ensured everything in item (a) but only for_______% of our suppliers. (1) 
d.	 _____	Not necessarily. Workers or their intended recipients are paid whatever is legally required under law, even if this 

results in pay discrimination on distant water tuna fishing fleets. (0)

Safety and Health at Sea
12.	Our company does its part to ensure the safety and well-being of the workers in the tuna vessels that supply us by 

explicitly requiring the following in our policy: (Check all that apply.)

a.	 _____	Only purchase fish from vessels that strictly comply with the safety provisions and standards of the 2012 Cape Town 
Agreement on the Implementation of the Torremolinos Protocol for the Safety of Fishing Vessels. (1)

b.	 _____	Only purchase from vessels that guarantee that all fishers receive no less than 10 hours rest in any 24-hour period 
and 77 hours in any seven-day period. (5)

c.	 _____	Require supplying tuna vessels to demonstrate that their fishers receive, at no cost, food of sufficient nutritional 
value, quality, quantity, and variety, and potable water of sufficient quality and quantity, with due regard to the 
duration and nature of the voyage. (1)

d.	 _____	Only source from tuna vessels that spend a maximum of three months at sea before going to a port and allow crew 
unfettered access to port services for a minimum of 10 days. (5)

Worker Voice
13.	Our company respects workers’ freedom of association and collective bargaining by including the following in our 

policy: (check all that apply)

a.	 _____	affirming our company’s commitment to supporting freedom of association and collective bargaining in its own 
facilities (2)

b.	 _____	affirming our company’s commitment to supporting freedom of association and collective bargaining throughout our 
global tuna supply chains (2)

c.	 _____	ensuring that our suppliers respect union rights by investigating and fairly resolving all allegations of union busting 
or threats made against unionists (3)

d.	 _____	publishing our vessel supplier lists so that trade unions and worker rights organizations know which companies are 
in the end-buyer’s supply chain (5) (Note: if your company’s full vessel supplier list is already publicly disclosed and 
kept up to date, you will also receive credit here as well, regardless of your company’s rationale for being transparent.)

14.	Is it in your policy, and can your company verify, that all of its tuna suppliers treat migrant fishers equally as national 
fishers regardless of the applicable law in the flag State? (This means that migrant fishers are paid at least the national 
minimum wage through regular, full-time employment, and provided with equivalent social protection even if the 
government of the flag State does not require them to be treated the same way.)
a.	 _____	Yes (5)
b.	 _____	No (0)
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TRACEABILITY (20%)
15.	Are you able to trace every SKU of tuna (fresh, frozen, and shelf-stable) down to the individual vessel that caught the 

fish?
a.	 _____	Yes, 100% (5)
b.	 _____	Almost, between 90-99% of the time (3)
c.	 _____	No, or less than 90% of the time (0)

16.	Will you publicly commit to publishing a full list of your suppliers’ fishing vessels from which your company sources 
tuna?
a.	 _____	Yes, we already have this. (5) URL: ___________________________
b.	 _____	Yes, within 3 months (3)
c.	 _____	No (0)

17.	What are your seafood supplier requirements? Do you: (choose each that applies; 2 points each, except item (f))

a.	 _____	have quarterly monitoring procedures in place to ensure that your suppliers conform to your environmental and 
social policy requirements, as tuna vessels should already be reporting to port every 3 months

b.	 _____	conduct ongoing internal traceability audits to ensure that all tuna can be traced back to the individual fishing 
vessel (this is distinct from social audits)

c.	 _____	utilize an external party to provide traceability audits to ensure that all tuna can be traced to the individual fishing 
vessel (this is distinct from social audits)

d.	 _____	refuse to buy seafood from vessels and/or operators on the TMT Combined IUU Vessel List (https://www.iuu-vessels.
org)

e.	 _____	only source from suppliers that require a fishing crew manifest for each vessel that directly or indirectly supplies us 
with tuna

f.	 _____	other, please describe: (1)

18.	Fish fraud is a rampant problem in the seafood industry, and usually manifests itself in the substitution of a premium 
product for a cheaper product. How do you ensure that your suppliers are providing you with the actual product that 
meets your policy’s specifications? (Please choose all that apply and fill in the blank to receive credit; 2pts per question if 
answered satisfactorily)

a.	 We are aware that the tuna canneries in our supply chain source many different products. They are able to ensure 
separation of brands and products because:

b.	 We know that the vessels that we source from are able to guarantee separation of product down to the level of fishing 
method (e.g., FAD-free skipjack kept apart from regular purse seine caught skipjack) because:

c.	 We conduct our own traceability audits of our tuna supply chain, and the results of these audits provide us with confidence 
because:
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ADVOCACY AND INITIATIVES (10%)
19.	Do you advocate for fisheries and labor reform in the tuna sector by sending public letters to key policy-makers?  

(Please share letters or URL to receive credit. For each answer option, please choose either the first option to indicate one 
letter (worth 2 points), or the second option to indicate 2 or more letters (worth 4 pts). This question is worth 10 points total, so 
there is an opportunity to secure “bonus” points for greater than five letters across all answer options.)

		  (Note: Please be aware that this question pertains to direct communications (that are available publicly) from your company to 
the relevant regulatory and/or legislative bodies involved. Examples must be within 3 years of the date of scoring. For purposes of 
the 2021 survey, a letter written in 2019 and a similar one in 2021 would receive credit for each instance.)

a.	 Yes, we have sent one letter ____ or 2 or more letters ____ to the Taiwanese government demanding four key reforms in line 
with NGO recommendations.

b.	 Yes, we have sent one letter ____ or 2 or more letters ____ to a Regional Fishery Management Organization (RFMO) that 
manages an area where we source tuna, urging stronger environmental or social safeguards.

c.	 Yes, we have sent one letter ____ or 2 or more letters ____ to the United Nations or its agencies advocating for greater 
human rights protection in the tuna sector.

d.	 Yes, we have sent one letter ____ or 2 or more letters ____ to the United Nations or its agencies advocating for a robust UN 
Oceans Treaty.

e.	 Yes, we have sent one letter ____ or 2 or more letters ____ to the U.S. Federal Government (e.g., U.S. Congress, an Executive 
branch agency such as NOAA, or a Regional Fishery Management Council (RFMC)), either supporting legislation or calling for 
policy reform to improve environmental sustainability and human rights protections in the tuna sector.

20.	Our company advocates for observer protection by: (choose all that apply, except you may select either (b) or (c), but not 
both)

a.	 _____	encouraging regulatory authorities and their respective observer programs to work together and implement the 
International Observer Bill of Rights (IOBR) at the RFMO level. (4)

b.	 _____	ensuring that observers on supplying vessels are included alongside crew in our human rights due diligence 
processes (3)

c.	 _____	ensuring that observers on supplying vessels are included alongside crew in our human rights due diligence 
processes and receive heightened protection as human rights defenders (4)

d.	 _____	ensuring that observer programs, both regional and national, adopt measures that provide for the highest standards 
in investigations conducted following any observer death, in line with international standards such as the Minnesota 
Protocol on the Investigation of Potentially Unlawful Death.138 (4)

21.	How much of your overall tuna (by volume) is sourced from vessels with democratic and independent trade unions?
a.	 _____	None (0)
b.	 _____	Less than 5% (0.5)
c.	 _____	Between 5% - 9.9% (1)
d.	 _____	Between 10% - 14.9% (please specify percentage) ______ (2)
e.	 _____	Over 15% (4)

https://www.greenpeace.org/static/planet4-taiwan-stateless/6167f6ac-demands-from-the-taiwan-coalition.pdf
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HUMAN RIGHTS AND LABOR PROTECTIONS (25%)
Human Rights Due Diligence139

22.	To what extent does your company implement a robust human rights due diligence framework that seeks to go beyond 
an auditing based approach? (Please select one)

a.	 _____	Our company does not have a due diligence framework. We rely on our suppliers providing documentation 
demonstrating its compliance with all applicable human rights laws for the region(s) in which it operates. (-1)

b.	 _____	Our company does not have a due diligence framework, and instead relies on third-party audits and on our suppliers 
providing documentation demonstrating its compliance with all applicable human rights laws for the region(s) in 
which it operates. (0)

c.	 _____	Our company recognizes the limitations of social audits in our tuna fishery supply chains and we have made a 
commitment to take action on implementing a due diligence framework within 180 days to move away from an 
exclusive reliance on social audits. (1)

d.	 _____	Our company is already implementing our due diligence framework to complement social audits for over 75% of our 
tuna suppliers. (3)

e.	 _____	Our company implements a human rights due diligence process that applies to ALL tuna suppliers in our supply 
chain, and this process is aligned with the UN Guiding Principles on Business and Human Rights. (5)

If you answered (d) or (e), please explain what your due diligence process looks like.
_________________________________________________________________________________________________________
_________________________________________________________________________________________________________

23.	Does your company have senior level staff140 who are responsible for the day-to-day relevant human rights issues within 
the Company, including those arising from its suppliers? If so, please list the titles of the individuals tasked with this 
responsibility for all tuna sourced by your company. (Please select one.)

a.	 _____	Yes, and here are the functions and titles:  ______________________ (2)
b.	 _____	Yes, here are the functions and titles, and we follow best practices to ensure that all relevant departments are 

integrally involved in harmonizing our human rights commitments with our procurement strategy (e.g., we 
have a human rights committee that meets regularly and ensure that at least one senior staff from each relevant 
department, including in-house human rights experts, sits on that committee): ____________________ (3)

c.	 _____	Partially (in either scope of issue coverage or tuna category coverage), and here are some of the functions and titles: 
____________________(1)

d.	 _____	No, we respond to human rights issues with available staff if they come up. (0)

Identifying, Assessing, Integrating and Acting on Human Rights Issues
24.	Does your company have a system for regularly identifying human rights risks and impacts in its tuna supply chain, and 

do “key moments” trigger a review? Furthermore, have 75% or more of your suppliers completed human rights impact 
assessments on their vessels? 

		  (Examples of a “key moment” would include a policy change by a relevant country, a high-profile report from civil society experts, 
entry into a new market, a new supplier, or a U.S. Federal Government action that indicates an increased risk of forced labor or 
trafficking in the fleets of certain flag states (e.g., the Department of Labor List of Goods Produced by Child Labor or Forced Labor, 
the State Department Trafficking in Persons report, and Customs and Border Protection withhold release orders).)

a.	 _____	Yes, we have a global system in place to identify risks and impacts on a regular basis across our entire tuna supply 
chain, and can describe how and when new events trigger a fresh review and we know that 75% or more of our 
suppliers have done impact assessments on their vessels in the last year. (5)

b.	 _____	Partially. We have a global system in place to identify risks and impacts on a regular basis across our entire tuna 
supply chain, and can describe how and when new events trigger a fresh review and we know that 50% or more of 
our suppliers have done impact assessments on their vessels in the last year. (3)

c.	 _____	Partially. We have a global system in place to identify risks and impacts on a regular basis across our entire tuna 
supply chain, and can describe how and when new events trigger a fresh review and we know that 25% or more of 
our suppliers have done impact assessments on their vessels in the last year. (2)
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d.	 _____	Partially. We have a global system in place to identify risks and impacts on a regular basis across our entire tuna 
supply chain, and can describe how and when new events trigger a fresh review. We are unclear on what percentage 
of our suppliers have done impact assessments on their vessels in the past year. (1)

e.	 _____	No (-1)

25.	Does your company assess its human rights risks and impacts, prioritize action, and then take action to prevent, 
mitigate, or remediate the most salient human rights issues?
a.	 _____	Yes, and we can describe this process and can privately share the results of our assessments. (1)
b.	 _____	Yes, and we can describe this process and can publicly share the results of our assessments. (5)
c.	 _____	No (0)

Tracking Effectiveness (M&E) and Communicating Results to the Public
26.	Does your company track and evaluate the effectiveness of actions taken in response to its human rights risks and 

impacts, and use this information to improve processes moving forward? If so, how?
a.	 _____	Yes: ____________________(1)
b.	 _____	No (0)

27.	Does your company formally communicate how it addresses human rights impacts through its supply chain, in 
accordance with the guidance in UNGP Sec. 21 (i.e in a form that is accessible to your intended audiences, in a frequency 
that reflects your or your supply chain’s human rights impacts, that provides sufficient information to evaluate the 
adequacy of your responses, and that does not pose any risks to affected stakeholders)? 
a.	 _____	Yes, and here is the URL: ____________________ (5)
b.	 _____	Partially, we have some processes in place for communicating how we address our human rights impacts but they 

are not fully aligned with UNGP Sec. 21. Here is the URL: ____ and here is additional information/context about our 
process: ____________________ (3)

c.	 _____	No (0)

Grievance mechanisms / Access to Remedy
28.	Does your company have a safe and anonymous mechanism through which workers in its supply chain or external 

individuals can raise complaints or concerns regarding human rights issues, and is this mechanism accessible by 
itinerant fishers at sea?
a.	 _____	We ensure that all of our tuna suppliers publicly disclose online and in all of their labor contracts the procedures 

for their employees to file grievances that are secure, anonymous, and confidential, free from threat of retaliation. 
Furthermore, there is a protected avenue for workers to take their complaint to the level of us, the buyer, if not 
resolved by the supplier. (5)

b.	 _____	We ensure that all of our tuna suppliers publicly disclose online, in worker contracts, and via direct verbal 
communication to workers the procedures for their employees to file grievances that are secure, anonymous, and 
confidential, free from threat of retaliation. (3) 

c.	 _____	We have ensured everything in item (b), but only for 75% or more of our tuna suppliers. (2)
d.	 _____	We are unfamiliar with the grievance mechanisms employed by our tuna suppliers, but we commit to asking all 

suppliers about them within 15 business days. (1)
e.	 _____	We are unfamiliar with the grievance mechanisms employed by our tuna suppliers. (0)



36	 HIGH COST OF CHEAP TUNA 4TH EDITION 

29.	Our company has a public-facing, non-judicial grievance mechanism (GM) that is deemed effective according to the UNGP 
Sec. 31, because it is: (Please choose all that apply and briefly explain how your GM meets each of these criteria:) (1 pt each)

a.	 _____	Legitimate: enabling trust from the stakeholder groups for whose use they are intended, and being accountable for 
the fair conduct of grievance processes;

b.	 _____	Accessible: being known to all stakeholder groups for whose use they are intended, and providing adequate 
assistance for those who may face particular barriers to access;

c.	 _____	Predictable: providing a clear and known procedure with an indicative time frame for each stage, and clarity on the 
types of process and outcome available and means of monitoring implementation;

d.	 _____	Equitable: seeking to ensure that aggrieved parties have reasonable access to sources of information, advice and 
expertise necessary to engage in a grievance process on fair, informed and respectful terms;

e.	 _____	Transparent: keeping parties to a grievance informed about its progress, and providing sufficient information about 
the mechanism’s performance to build confidence in its effectiveness and meet any public interest at stake;

f.	 _____	Rights-compatible: ensuring that outcomes and remedies accord with internationally recognized human rights;
g.	 _____	A source of continuous learning: drawing on relevant measures to identify lessons for improving the mechanism and 

preventing future grievances and harms.

Please add your explanations on how your GM meets each of these criteria either below or immediately following each of the 
checked options above.

30.	Does your company provide for or cooperate with other actors in remediation to victims where it has caused (or 
contributed to) adverse human rights impacts (e.g., excessive working hours or non-payment of wages), or cooperate 
in remediation to victims where adverse impacts are directly linked to the tuna you sell through your suppliers? If so, 
please provide an example.
a.	 _____	Yes. Here is an example of the approach we took when an adverse human rights impact occurred, and how we 

changed our policies or procedures to prevent similar adverse impacts in the future: ____________________ (5)
b.	 _____	We have not discovered any adverse human rights impacts in our supply chain, but here is our public policy and 

approach that our company would take to provide for or enable a timely remedy for victims: ___________________ (1)
c.	 _____	We do not cooperate with other actors in remediation to victims. (-1)

31.	Does your company engage with workers, including migrant fishers, during its risk and impact assessments?
a.	 _____	Yes, and this is how we engage with them: (5)
b.	 _____	No (-1)

32.	Does your company inform remediation of identified impacts through consultation with affected workers or their 
representatives and prioritization of their needs?
a.	 _____	Yes, and this is how we engage with them: (5)
b.	 _____	No (-1)

33.	How does your company deal with your suppliers when you find abuses?
a.	 _____	We immediately sever our business relationship with the supplier regardless of the severity of the abuse (-1)
b.	 _____	We do not sever the business relationship with the supplier even if it is a severe abuse and even when it cannot be 

effectively remediated through our leverage. (-1)
c.	 _____	We sever our business relationship with the supplier if it is an incredibly severe141 abuse that cannot be effectively 

remediated. (1)
d.	 _____	We sever our business relationship with the supplier if it is a repeat abuse that demonstrates we lack the leverage to 

ensure our supplier complies with our policies. (3) 
e.	 _____	We exercise our leverage to ensure effective remediation of violations that are not incredibly severe, and do so with a 

clear, benchmarked, and time-bound plan, and work with our suppliers to educate them on human rights and ensure 
no future such violations occur. (5)
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CURRENT SOURCING (20%)
34.	Do you sell any of the following species of tuna in your wetcase, frozen foods, or shelf-stable categories? (You must 

indicate a “Yes” or a “No” (Y/N) for each item. Each “N” response receives 1 point, each “Y” response receives 0 pts.)

____ Atlantic Bluefin tuna (Thunnus thynnus)
____ Pacific Bluefin tuna (Thunnus orientalis)
____ Southern Bluefin tuna (Thunnus maccoyii)

____ Yellowfin tuna (Thunnus albacares) from the Indian Ocean
____ Yellowfin tuna (Thunnus albacares) caught with drifting longlines
____ Yellowfin tuna (Thunnus albacares) caught with FAD-caught purse seine

____ Bigeye tuna (Thunnus obesus) from the Indian Ocean
____ Bigeye tuna (Thunnus obesus) caught with drifting longlines

____ Skipjack tuna (Katsuownus pelamis) from the Indian Ocean
____ Skipjack tuna (Katsuownus pelamis) caught via FAD-caught purse seine

____ Albacore tuna (Thunnus alalunga) caught with drifting longlines

____ Longtail tuna (Thunnus tonggol) from the Indian Ocean
____ Longtail tuna (Thunnus tonggol) caught with drift gillnets

If applicable, please list which products your stores carry for each of the three brands below. 2 pts for each brand not carried.

____ Bumblebee brand tuna products: ____________________

____ Chicken of the Sea brand tuna products: ____________________

____ Starkist brand tuna products: ____________________

35.	Do you sell any of the following shelf-stable tuna products? 
For each cell in the chart, if applicable, please fill out the brand name of the tuna AND country of origin. For example, in the 
top-left empty cell, one might fill in “Acme Select pole-and-line skipjack” from the Maldives. If there are multiple examples per 
cell, please list all. For purposes of this question, the same source tuna that is offered in water or oil should be considered as 
a single SKU, and not as different variants depending on packed liquid. (Scoring: 2pts per example (SKU) listed, total maximum 
number of points is 12 for the whole question.)

Please enter the brand and the 
country of origin for each space, 
if applicable.

Pole and line or  
troll-caught tuna Handline-caught tuna

FAD-free purse seine  
caught tuna

Private-label brand

National brand
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36.	How much of your TOTAL amount of tuna sold (across all categories) is caught using these methods? (For example, if 10% 
of your company’s tuna by volume (across fresh, frozen, and shelf-stable categories) is caught via pole and line, then indicate that 
figure in the blank.)

Percentage currently sourced in this manner
Pole and line ______% 

(Percentage multiplied by 3 is the score for this entry.)

Troll or handline ______% 
(Percentage multiplied by 3 is the score for this entry.)

Purse seine ______% 
(Percentage multiplied by 0.7 is the score for this entry.)

FAD-free purse seine ______% 
(Percentage multiplied by 2 is the score for this entry.)

Longline ______% 
(Percentage multiplied by 0.5 is the score for this entry.)

Longline w/ bycatch mitigation ______% 
(Percentage multiplied by 0.7 is the score for this entry.)

Drifting gillnet ______% 
(Percentage multiplied by 0.5 is the score for this entry.)

Other: ______________ ______% 

Note on scoring: the total possible points for this chart is 300. The total points will be divided by 30 to fit a 10-point scoring scale, 
so that a perfect score for this question would be 10 points out of 10.

37.	In what ways has your company considered how its purchasing practices (e.g., price demands) might affect the human 
rights of workers in its supply chain? (Please explain, and choose all that apply.)

a.	 _____	We preferentially source from suppliers that meet or exceed internationally-recognized human rights and 
environmental sustainability standards. (4) Explain: ____________________

b.	 _____	When significant (and positive) regulatory developments or improved buyer practices occur, we support such reforms 
by absorbing at least some of the increased costs associated with these reforms. (2) Explain: ____________________

c.	 _____	When significant (and positive) regulatory developments or improved buyer practices occur, we support such reforms 
by absorbing a proportion of the increased costs based on proportion of profit. (4) Explain: ____________________

d.	 _____	We have reformed our purchasing practices in another way, as follows: ____________________ (1)
e.	 _____	We have not yet given this area any consideration. (0)
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CUSTOMER EDUCATION/LABELING (5%)
38.	Apart from country of origin, what other traceability information do you provide to customers to assist them in making 

environmentally sustainable and worker-friendly tuna choices while shopping in your stores? Do you label your private 
label seafood products either on the label or via a QR-code on the label with information on the following? (Choose all 
that apply; each option worth 1 point unless otherwise stated)

a.	 _____	Species name (common name, e.g., “skipjack”)
b.	 _____	Certification status (if applicable) according to a GSSI-recognized certification scheme (e.g., MSC)
c.	 _____	Sustainability status according to Monterey Bay Aquarium’s seafood watch criteria (e.g. red/yellow/green labeling)
d.	 _____	FAO catch area (its region number)
e.	 _____	Detailed fishing method (e.g., longline, FAD-free purse seine) (2)
f.	 _____	Port of landing
g.	 _____	Catch vessel and day of catch
h.	 _____	The flag state of the fishing vessel (2)
i.	 _____	Worker-specific information (e.g., “union produced”)
j.	 _____	other, please describe:

39.	How do you ensure the most environmentally sustainable choices for tuna are easy to find, clearly labeled, and 
promoted in store? (Please select one, and provide photos to receive credit.)

a.	 _____	All Pole & line, FAD free, or MSC tuna are easy to find and promoted with shelf signs or banners (2)
b.	 _____	All shelf-stable tuna OR all of our own-brand pole & line, FAD free and MSC tuna are easy to find and promoted with 

shelf signs or banners (1)
c.	 _____	Some sustainable tuna products are promoted with basic labeling as part of the on-shelf pricing labels (0.5)
d.	 _____	None of the above (0)

OTHER POLICIES OR PRACTICES 
40.	Are there any other related policies or practices that your organization employs that have not been captured or for 

which you have supplementary information? For example, a specific policy related to providing wifi for fishers on board 
fishing vessels, related to marine sanctuaries protection, capping time at sea, or mandating observer coverage.  
(No points are allocated for this question.)

41.	Do you have any other or specific policies regarding sustainability or human rights regarding your own brand or no 
brand prepared seafood? Or for external/independent brands? (No points are allocated for this question.)
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140	 https://ohchr.org/Documents/Publications/MinnesotaProtocol.pdf

141	 Corporate Human Rights Benchmark (CHRB) defines Human Rights Due 
Diligence as “an ongoing risk management process that a reasonable and 
prudent company needs to follow in order to identify, prevent, mitigate 
and account for how it addresses its adverse human rights impacts. As 
set out in the UN Guiding Principles 17-21, this includes four key steps: 
assessing actual and potential human rights impacts; integrating and 
acting on the findings; tracking responses; and communicating about 
how impacts are addressed.”

142	 “Senior level staff” should also include C-suite executives and Board 
members

143	 According to the UN Guiding Principles on Business and Human Rights, 
severity is determined by an assessment of the scale (seriousness of 
harm), scope (number of individuals that are or will be affected), and 
irremediable character of the violation. A determination of severity 
does not require all three criteria to be met. There is no exhaustive 
list of “incredibly severe” abuses, but some examples include murder, 
disappearances, torture, and permanent or severe injuries (either physical 
or mental), includng those that prevent the fisher from working or earning 
the same pay. In these instances, your supplier will not be able to restore 
those affected to a situation at least the same as, or equivalent to, their 
situation before the human rights abuse. When in doubt, retailers should 
consult directly with the affected people or their representatives before 
determining whether the abuse/s can be effectively remediated.
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