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12th December, 2013 
 
Mr. Kenneth Bengtsson 
Interim Managing Director 
The Consumer Goods Forum 

Dear Mr. Bengtsson, 

Thanks for your prompt response. Both Greenpeace and the Consumer Goods Forum 
(CGF) share an ambition to see CGF members supporting zero deforestation and 
responsible palm oil production. We acknowledge the Consumer Goods Forum (CGF) is 
actively taking steps to address the critical issue of deforestation through TFA 2020, the 
activation tool kit, and high level political engagement, as referred to in your letter. 
However, more urgent and stronger action is needed from the CGF and its members to 
break the link between palm oil and deforestation.  

There are some issues that the CGF needs to address effectively to make this happen. The 
timeline for members to implement its commitment to zero net deforestation is 2020[1]. 
This distant timeline is unambitious and does not affect real change needed on the ground 
now.  

Movement in the industry 

Major players in the palm oil industry are making strides towards transforming the 
sector, and are taking steps to build on the RSPO standards to achieve the goal of no 
deforestation. As you must be aware, Wilmar, the world’s largest palm oil trader, 
announced an ambitious policy last week to ensure no deforestation, no peatland 
destruction and no community or worker exploitation in its supply chain. This welcome 
change is the result of campaigning by many organizations including Greenpeace, as well 
as direct pressure from Wilmar’s customers.  

Wilmar’s move builds on the Forest Conservation Policy commitment made by 
Indonesia’s largest palm oil producer Golden Agri-Resources in 2011. Early this year, the 
Palm Oil Innovation Group (POIG) was launched. Building on the RSPO’s certification 
scheme, producer members of POIG have committed to additional requirements to ensure 
their palm oil is free from forest and peatland destruction and human rights abuses. 

                                                

1 An article recently published on Sciencemag, “a global zero net deforestation target equates protecting high 

carbon/biodiversity/hydrologic-service-value native forests with the planting of lower-value new forests”. As the CGF’s Consumer 
Communications Glossary defines deforestation, but doesn’t define forests or net deforestation it is possible to infer that the CGF’s 
common goal still allows forests to be converted into (palm oil) plantations, as some view plantations as forest cover. 

 
 

http://www.sciencemag.org/content/342/6160/805.summary
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These companies have shown leadership. Now is the moment for the other big traders 
and producers, like Cargill, IOI, Sime Darby, KLK and Musim Mas to follow suit. 

For this change to happen, these traders and producers need to know and be sure that 
there is a strong market demand for deforestation free palm oil. 

The RSPO is not enough  

Most of the members of the CGF that use palm oil aim to meet their CGF commitment 
through the RSPO, but RSPO certification alone cannot guarantee that the palm oil 
sourced by your members is free from deforestation and peatland destruction, including 
destruction of tiger habitat. 

Solutions exist, and some of your members have taken steps to ensure their supply chain 
is no longer linked to deforestation. Companies like Ferrero and Unilever have made 
commitments to go beyond the RSPO, protecting all High Carbon Stock (HCS), High 
Conservation Value (HCV) and peat areas and committing to fully traceable palm oil by 
2014. Nestlé also made a commitment to a No Deforestation policy, which is already being 
implemented. 

Time for change  

As the largest body of consumer goods manufacturers and with the mandate to develop 
common positions on key strategic and operational issues affecting member companies, 
the CGF has a critical opportunity to show leadership on this issue and help transform the 
sector, ensuring all palm oil is free from forest destruction. As we have been working with 
GAR for the last two years to implement a no deforestation approach, we know it is 
achievable and a reasonable demand.  We therefore ask you to require all your members 
to publicly commit to a No Deforestation policy that explicitly removes deforestation from 
their supply chains. 

 Now is the time for consumer companies, guided by the CGF, to act responsibly by 
committing to an effective and ambitious No Deforestation Policy and demanding that 
their suppliers follow suit. The following urgent steps should be taken: 

 Publicly committing to and implementing a No Deforestation policy, which will break the 
link between palm oil and forest and peatland destruction and exploitation, and ensure 
that the rights and livelihoods of local communities are respected. This policy needs to 
include ambitious timelines and an action plan to go beyond the RSPO. 

 Mapping their supply chains and demand that their suppliers work towards the adoption 
and implementation of No Deforestation policies for all palm oil products, including 
derivatives.     

 If suppliers fail to act on these demands, contracts should be cancelled and trade should 
not be resumed until they have demonstrated they are implementing No Deforestation 
policies. 

 Establishing a system of independent verification and monitoring to ensure that these 
policies are implemented properly. 

http://www.greenpeace.org/international/en/publications/Campaign-reports/Forests-Reports/Certifying-Destruction/
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Greenpeace has participated in various conversations with the CGF. We are of course 
open for further discussion on what role the CGF will take in breaking the link between 
palm oil and deforestation. 

Sincerely, 
 

 
 
Bustar Maitar 
Project Leader Indonesia 
Greenpeace International 


